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Elegance and Versatility in 


PLASTIC 


The Scheuer line 
of functional dis- 
play fixtures is 
replete with 
units to meet all 
merchandise re- 


quirements. 


WS-136 
DISPLAYER 
35"" High 36" Wide 
12" Deep with Three 
7/16" x 12" x 36" 
Clear Glass Shelves. 
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MANUFACTURING CO. 0 


SCHEUER flexible 


FIXTURES 307 WEST 38t* ST.. AT EIGHTH AVE., NEW YORK CITY 18 Predomi 
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Sor CGaster 


Lead the Parade of Easter windows with these props that simply 
breathe the spirit of the season, available in sculptured papier 
mache and Comura form. Full of the bright, first touch of 
Spring, their whimsical design will be the delight of all .. . 
adaptable to dozens of ingenious, individual display treatments. 


Atylized chained ,, te 


They radiate the spirit of Easter. Sculptured in whimsical 
detail, hand laid in quality papier mache, they are cleverly 
costumed through the artful use of bright water colors, 
lacquered for long durability, accented with touches of 
actual veiling, wood cut out accessories and paper sculp- 
turing for added dimensional effect and interest. Size of i 
each figure approximately 24” high, 12” wide, 4” deep § 
half-round relief. 

G-536 “Easter Rassits” Sculptured, sold in sets, 1 each 

Of 4S figures Oily... 8. oc sen ei ceccas Each figure $15.00 











TOWN 
AND 
COUNTRY 
MODELS 


- ge 
sto. & fxn ‘4 
G-538 “Easter Rassit’” Comura. 
10 oil colors processed onto flexible 


Comura stock. Light blue and green 
colors predominate. Size: 15” x 90”. 


e om 
©aster Sag Flas ov eveeessesssess ++. Each $3.75 


Sculptured in intricate detail, hand 
laid in quality papier mache, this 
egg-shaped house is finished in 
soft ivory tones, detailing in 
design of window, door, steps, 
chimney and flower garden 
finished in bright, gay Spring- 
time colors. Actual wood 

picket fence and pink and 

white striped fabric canopy 

over door, yellow fabric 

flowers in window box. 

Unit fits onto sturdy 





6-539 “Easter Lity anp Curcks” Comura. ES aot wood base, finished 

The symbols of Easter, artfully combined i a green. Overall size: 

in beautiful design, reproduced through silk “en d aft 3 40” high, 36” wide 

“teen process, 11 oil colors, sculptured 16” deep. 

effect technique giving illusion of depth, on G537 Each $68.50 

flexible omura stock. Blue and green colors ~ “ ee 
Predominate. Size: 30” x 90” Each $5.75 


TV L. STENSGAARD AND ASSOCIATES, INC., 246. . sustiNe st, CHICAGO 7, ILL. 
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OUR NEXT ISSUE 


“How the display department operates in the 
world's largest store’ will be the subject of © 
feature article in the March 15 issue, describ- 


THE COVER 


The eye-catching quality of irregularly shaped, 
gracefully curved display windows is easily seen 
in this illustration from Herman Miller Furniture bacdeaids mote) : 
Company, Chicago. While more directly suited ing in detail this function at R. H. Macy & Co. 


’ : . A novel store lighting job is described in 
0 for specialty shops, from the standpoint of per- another feature... . The complete program for 


manent windows of this type, the department the Houston Conference will be given... an 
store can frequently mask off large windows in numerous other features besides the regular 
similar fashion to good advantage. agenda. 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 
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THE 
INNER 
MEANING 


410 Display started on the outside, looking in- 
through store windows... Remember the days 
of the window trimmer? Now display 


Persuasive showmanship achieves 
maximum patronage from just-lookers. 

Store management is recognizing the power of 

interior display ... and is backing its approval 
with increased scope and increased 










— has gone inside to a whole new appropriations. To think it all started, 
concept of merchandise presentation. not so very long ago, with the Director of Interior 
—— Dramatic, colorful arrangements lead Display's predecessor: the unsung window 






store traffic to points of sale. trimmer .. . talking through a mouthful of pins! 
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498 Seventh Avenue, New York 18, N. Y. 
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CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW @¢ MARY BROSNAN STUDIO MANNEQUINS © CYRILLE STEINER FIXTURES 
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The 
OTE Eahter Bunnies in Town! 


Paper Sculptured in 


pastel colors, 28" high 
$6.75 each 


Ready for 


immediate delivery 





RIP STUDIO I5 East 22nd Street New York 10, N. Y. 
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“The Proof of the 
Pudding”’ 


Why 90 per cent of the leading stores in the major 
cities are renewing their franchises for the third year. 



















Frederic Shipman’s Patented 


“NEW USE OF MIRRORS” 











One 
Franchise 
Only 
Sold to 
Each City 


# xs 








Two recent mirror windows shown at Lord & Taylor, Fifth Avenue, New York. One figure 
only was used in window to the right, while two figures were used in the other window. 





Now entering our third year, which promises to exceed the number 
of franchises sold in both preceding years. 


SEE OUR MANY MIRROR INSTALLATIONS 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVE., NEW YORK 18 
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Higher /ight levels for higher sales levels. More a 
. . a 
light concentrated where you need it most—down 
in the disp!ay area—and without adding extra . 
fixtures or using more current. a. 
] 
Yes, with Wabash-Birdseye, you can light up oe 
¢ re 2VverU Py. i aVU are: m1 j 8 
any and every part of your display area with just 2 
the right kind of lighting, merely by changing ". 
the bulbs in your present sockets. For highlight- a. 
ing, floodlighting, spotlighting, there’s no other “e 
lighting unit so simple, economical, effective. ae 
ae 
® 
Here’s the reason os 
” : as 
Wabash-Birdseye Reflector Lamps concentrate ana 
light where it’s wanted—spread it, diffuse it, or ve 
° ° ° 
spot it to accomplish exactly what your particular 
display needs—and do it with bulbs alone. po 
we 
You'll find it pays to use Wabash-Birdseye! ne 
L 
. as 
Wabash Corporation, 345 Carroll Street, Brooklyn 31, N.Y. a! 
A Subsidiary of Sylvania Electric Products Inc. a®,' 
e 
ue 
oe 
& a" 
oe 
oe 
t *, 
as 
SPOTLITE: SUPER SPOT: FLOODLITE: CONCENTRATOR: TUBULAR: “as 
Moderately concentrated Highly concentrated beam, For general window illu- For interior store lighting For showcase and cove ae 
beam, feathering away ir to highlight single item mination, supplementing and background window lighting. 8s 
soft diffusion. in disolay. Spotlites or Super Spots. illumination *,°. 
Sea 
8 
DISPLAY LIGHTING | }«. 
” 
em S ae 
REFLECTOR LAMP wor 
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FLASH! 
SYLKGLASS “Makes” 
$1000 Prize Window 


Featuring The “Reynolds” Pen 





Lillian Nichol, of Harriet Hubbard Ayer, N. Y., creates display of 
delicate, feminine beauty with Sylkglass Art Cloth on background 
and floor. Note cut out pink clovers and attractive message and 
floral decoration painted directly on Sylkglass Art Cloth. 


That miraculous new spun glass fiber—SYLKGLASS—forms the back- 
ground for this $1000 prize-winning window which sold $2,500,000 worth 
of fountain pens. Luke Maletich, Display Director of Gimbel’s. New 
York, found non-inflammable SYLKGLASS the perfect easy-to-handle 
material for creating that “out-of-this-world” feeling for the pen of the 
future. 


SYLKGLASS is the Softest and 
Silkiest Spun Glass Made Today! 


Unsurpassed for creating cloud, wave, waterfall, smoke, suds, cobweb. 
dream and ethereal effects. Comes in white, jade and pine green, orchid, 
blue, chartreuse, yellow and shocking. SYLKGLASS is a vast improve- 
ment over the coarse, brash angel’s hair or spun glass—if you want the 
softest and finest. insist on the genuine SYLKGLASS by Radiant. 


© Adrian Delsman, of Frederick & Nelson, Seattle. Designed and 
SYLKGLASS is 100% FIREPROOF built in the store's own shop these stunning Easter Lilies i Sylkglass 
Art Cloth. The store was highly pleased with the effect created by 
With stringent fire regulations being enforced in many cities. Sylkglass this new material. 
is the answer to what to use for effective displays which also meet fire 
department regulations. 


Sold in 3 Standard Size Packages 
1 Color to a Package—Sorry, We Cannot Break Pkqs. 
WHITE COLORS 


2 Ib. Pkg. $1.98 per lb. | 2 |b. Pkg. $3.48 per |b. 
5 Ib. Pkg. 1.59 per lb. 5 Ib. Pkg. 2.99 per Ib. 
10 Ib. Pkg. 1.50 per lb. 10 Ib. Pkg. 2.65 per |b. 


lerms :—NET, F.O.B. New York City 


Sample Card Sent | pon Request 


RADIANT GLASS FIBERS CO. 
Donald Angus, of Jay Thorpe, N. Y. creates background of striking 


208 East 27th Street New York 16, N. 7 beauty and inuplicity for bridal gowns with Sylkglass Art Clot 
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America’s Loveliest Display Material 
A “Must” In Every Springtime Display Program 


SYLKGLASS ART CLOT 


Amazing New Miracle Material of Glistening Glass Fibers Compressed Into Sheet Form. 





Light, Medium and Heavy Weights 


Rolls 19 Yards Long—48 In. Wide 


Per Yard 
As Low As 48 In. Wide 


In WHITE, JADE and PINE GREEN, BLUE, 
YELLOW, CHARTREUSE and SHOCKING 


It's Non-Inflammable! It's Translucent! 
It Bends... It Rolls... It Cuts Easily! 
Silk Screen, Air Brush or Paint It! 


Here is the end of the creative Display Man’s search for some- 
thing “different” and “unusual.” A material that combines 
distinction with utility and low price. A material so versa- 
tile that it lends itself to displays of all types of merchandise. 
Sylkglass Art Cloth is an amazing new miracle material whose 
shimmering surface catches and reflects all illumination in 
windows and interiors. Because of its translucence it imparts 
a delicate beauty not attainable with any other material. 


Ideal for backgrounds, leaf and floral sprays, wall coverings, 
cut-out novelties, de luxe signs, etc. 


Sample Card Sent Upon Request 


a 





- 


RADIANT G LASS Fl BERS C0 Henry Callahan, Lord & Taylor, N. Y. creates light, airy springtime 
. 


display of enchanting beauty with giant roses and bonnets of Sylk 


glass Art Cloth. Bright lights play on the shimmering, sparkling 
208 East 27th Street j New York 16, N. 7; surface of this material to give highly dramatic effect. 










Sisk Velie Gh Vi: uses ease Ree Irving Eldredge, of R. H. Macy, N. Y. uses giant size 


P f Tel att) j vori colo att tive setting fF , . 
Walter E. Zemitzsch, St. Louis, features this prays made of Sylkglass to feat onfetti in various rs as attractive setting for sum 
° ' . r | = T 
Dr ticated palm tree of Sylkglass Art Cloth rare minks. Sprays are 9 feet high. mer dresses. These cut outs were made by store's own 
Spring line. Tree minated at base Sylkglass Art Cloth is easily cut out and staff; total cost less than $10 
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In Partnership 7 £5 
with Mother Nature 


It has worked splendidly for over filty years! Mother 
Nature supplies the inspiration and we at Decorative 
use man-made ingenuity to create life-like Flowers. 


Plants and Foliage. 


We have taken the beauty, color, and grace ol 
nature's finest... and to it have added the “Decorative 
touch” which lends an air of charm, smartness and good 


taste so important to eflective display. 
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CREATORS and MANUFACTURERS 





of 


PAPIER MACHE and COMPOSITION 


MANNEQUINS 


SINCE 1909 


MISSES « JUNIORS 
TEENS e° CHILDREN 


RIGID and FLEXIBLE MODELS 


You are Cordially Invited to Visit Our 


SHOWROOM and FACTORY 


291-293 SEVENTH AVE., Sth FLOOR NEW YORK 1, N. Y. 
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in your displays 
and people will... 





Textro.Seamless is a new versatile display material. 
Its Vellum Texture finish and subtly blended colors are 
carefully developed to accentuate the appeal of 


merchandise rather than to detract from it. 


As a well selected frame for a beautiful painting, 





Textro Seamless becomes an integral part of your display, 
whether it is used for window backgrounds, 


showcases, signs, scrolls or banners. 


Paint, ink, printer’s ink, crayon or water color 


look equally striking on Textro’s rich-textured surface, 





and the wide range of up-to-the-minute colors will delight 
the display man looking for both contrast and harmony. The new 


reduced price makes Textro Seamless very economical to use. 


Write for Color Chart 


COLORS: Nougat @ Dynasty Blue @ Popcorn @ Cactus Green @ Buttercup @ Conference 
Blue @ Old Glory Red @ Spruce Green @ Licorice 


New Low Prices: 


ROLLS 85" WIDE, 12 YDS. LONG $3.75 e ROLLS 85" WIDE, 50 YDS. LONG $14.50. 


BULKLEY, DUNTON & Co. 295 MADISON AVE., NEW YORK 17, N.Y. 


CHICAGO 16, 2635 SOUTH WABASH AVENUE 
LOS ANGELES 13, 124 WEST 4TH STREET 
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See These 


MANVEQUINS 


Created by 
Nebo Cherry 


We have 


a pleasant 
surprise 
in store 


for you. 
® 


QUALITY 


Since 
i915 
















"i 


NATIONAL MANNEQUIN MFG. CO. “his 


WALL his 








BOARD 


ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 
less than $3.00 there is an additional Handling Charge. 





Diameters 1" Zz 3" 4" 6" 8" 10° 12" 14" ley" 
Lengths 

3 feet... $0.20 $ .25 $ .35 $ .50 $ .60 $ .85 $1.05 $1.30 $1.55 $1.80 
414 feet 30 40 55 80 .95 1.25 1.65 2.00 2.35 2.65 
6 feet 35 50 .70 %14.00 1.20 1.70 2.10 2.60 3.10 3.60 
9 feet 55 .75 1.10 1.50 1.90 2.50 3.25 4.00 4.65 5.25 
12 feet 75 1.00 1.50 2.00 2.50 3.40 4.30 5.30 6.20 7.25 


Use Half Tubes For Backgrounds 
And General Display 


Cut in half lengthwise tubes: 2" to 6", 35c—8" to 1614", 50c. 


ALL PRICES F. O. B. CLEVELAND, OHIO 


See Your Nearest Dealer or Write Us Direct 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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ESTABLISHED 1842 . THE WORLD’S OLDEST DISPLAY FABRIC ORGANIZATION * 
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SWEATER FORM ... Full round paper mache. 
‘Hand-fitted fine grade white jersey covering. 
Sizes 36, 37, 38. With plain collar........ $5.50 


With wood collar block........ $6.75 
SHIRT FORM .. . Full round paper 


mache. Hand-fitted fine grade white 
jersey covering. Sizes 30, 32, 34, 
36. With plain collar................$5.25 

With wood collar block........$6.50 











SAMSON 


TRADE MARK 


TRU-SIZE MEN’S GARMENT FORMS 
AND AMBASSADOR LIMED CAK ENSEMBLE 


Visual merchandising directors and merchandise men of America’s 
lading stores specify Samson Visual Display Fixtures .. Samson 
Tru-Size Garment Forms, masterfully fashioned of lightweight, 





hand-molded paper mache ... and the new Samson Ambassador 
Limed Oak and genuine Grained American Walnut Ensemble, 
hand-turned, hand-made and finished in an authentic pattern reflect- 


COAT FORM Hand-molded, 
lightweight paper mache. Hand- 
fitted fine grade jersey covering. 
Conservative, medium, full-drape 
models. Sizes 35, 36, 37, 38. With 
I insistence ccs $6.25 

With wood collar block $7.50 


ing sturdy masculinity. Sold only by mail or Fren-Zee associates. 








MEN’S TRUNK FORM Full round, 
hand-molded lightweight paper mache. Self 
standing. For shorts, supporters, etc. Suntan 
or flesh tones $10.50 


SAMSON AMBASSADOR ENSEMBLE IN LIMED OAK 
OR GENUINE GRAINED AMERICAN WALNUT 


Costumer, 66 inches high................. ee $28.95 ea. 
Trouser Stand, extends 12 to 24 inches 6.25 ea. 
Celt I aaah scceccstncenetcccerrcs ; 8.75 ea. 
*Drape Stand Extension with drape top.... 9.75 ea. 
*Divider, 30 inches high, 36 inches wide....... 45.00 ea. 


Plateau, 12 x 24 inches, 7 or 9 inches high 18.50 ea. 
Plateau, 15 x 30 inches, 7 or 9 inches high 23.50 ea. 
3-Way Hat Tree Stand, 11, 17, 24 in. high 9.75 ea. 


Tie Stand, double bar revolving top............ 11.25 ea. 
Pedestals, sizes 9, 12, 18, 24 inches........ 5.95 ea. 
*Shirt Stand Extension, metal or wood top 6.25 ea. 
Cie RU a cic issn daccins azagerciandentnanainds 2.75 ea. 
*Collar Stands, sizes 6, 9, 12, 15, 18, 24 38.75 doz. 
Hat Stands, sizes 12, 18, 24 inches... 36.75 doz. 
*Shoe Stands, 2 single tops, 3-way adjustment 5.95 ea. 
Shirt Form Base, inch diameter base........... 8.75 ea. 
Sweater Form Base, same as coat form base 8.75 ea. 

*As Illustrated 





STORE EQUIPMENT AND FIXTURE COMPANY 


MAIN OFRFICES 223 ORANGE STREET eee ee, ee Oo 
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There’s a new note of Romance in Fashion. This lush environment 
is one of a series of 8 Romantic Balconies that will sell the Romantic 
Trend of your entire Apparel and Accessories Divisions. 


$225.00 Each . . . Sketches will be forwarded upon request. 





BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING, 460 WEST 34TH STREET, NEW YORK 1 
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Stepping Oul 
Yu Grout! 


THE NEW 


Dorable Miss 


SIZE TWELVE 


Has Set A Furious Pace 
In Display Circles 


THEY'RE 


ACTION 
MANNEQUINS 


A Companion Line 
for the 


Durable 
PD orable 
Deb) 


WRITE FOR PHOTOS AND FULL INFORMATION 


ey: 


2% 


~w 
- Dis® 


Manufactured and Sold By— 


UME MOLE..DISPLAYS, lec. 
2010 S. HALSTED ST. CHICAGO 8, ILL. 


Aiso Sold By— 


Be oe ee 
39 W. 37th ST. NEW YORK, N. Y. 
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A BEAUTIFUL EASTER DECORATION 


WITH HEATHER FOLIAGE 
FLOCKED IN PASTEL COLORS 


3 $ 5.00 5 $15.00 
4' 10.00 6' 20.00 


Bases $4.00 each 
Heather per lb. $3.50 


About fifteen pieces to pound. 
This tree shipped knocked down. 


MORE DISPLAYS 


MEDFORD, OREGON 
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Follow 


The world of DISPLAY can be likened to scenic 
effects viewed from the windows of a swiftly 
moving train. Each mile brings a new set 
upon the scene. We feel proud that our con- 
tributions have kept pace with the progress of 
such changes in display trends and fashions. 
MAHARAM not only supplied the demand, but 
in almost every instance anticipated the need. 


More than a half-century of service to the Dis- 
play Field has brought forth many distin- 
guished creations that have received wide ac- 
claim. The varied products, featured country- 
wide at our well-stocked branches and jobber 
agencies, bear testimony to MAHARAM cratfts- 


manship and “know-how.” 


Visit our showrooms, see our model windows, 

inspect our extensive line, and realize why 
MAHARAM is justifiably called, “The Display 
Center of America.” 


’ 














“The House of Service’ 














FABRIC ‘CORPORATION 
@ NEW YORK — 130 WEST 46 ST. 


@eCHICAGO — 6 EAST LAKE ST. 
@lLOS ANGELES — 819 SANTEE ST. 


Jobbers in Leading Cities 
































NE OF A SERIES OF MAHARAM’S SHOWROOM WINDOWS 
Call on your nearest Maharam Branch or Jobber for 
* FABRICS e LEATHERETTES @e METAPHANE e VELURTEX e ARTIFI- 
CIAl FLOWERS e DISPLAY PAPERS e KWILT BLOCKS e ROPINGS 
@ LUCITE DISPLAYERS e WOOD FIXTURES, ETC. 
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FELT.. .rae weat, versatite 


DISPLAY 
FABRIC 


IMMEDIATE 
DELIVERY 


Yard Felt 
For All Purposes 





Pastels or 


Dark Colors 


5h" or 72” 
Wide 


Nearly 60 Colors 


TO MEET EVERY 
DISPLAY NEED 


Maize @ Yellow @ Old Gold 

@ Black @ White @ Lilac 

@ Purple @ Nile @ Kelly 

Green @ Jungle Green @ 

Moss Leaf @ Olive Green @ 

Coffee @ Turf @ Henna @ 

Seal e O.D. @ Lt. O.D. @ 

Pear @ Cub @ Lead @ Aus- 

tralian Green e@ Cham- 

; pagne @ Mother Goose @ 
Camel @ Monkey @ Orange 

OUR NAME IS FELT Fink @ Dusty Rose @ 
Fuchsia @ Lt. Wine @ Ma- 

- ; roon @ Scarlet @ Red e@ 
Write at once for sample color cards and prices Ice Blue @ Copen @ Roygl 
@ Navy @ Aqua @ Tur- 


quoise @ Soldiet @ Cherry 
ADAR COMPANY ic sina" 
Beavertone @ Browntone 


e 
sal , = : Niletone @ WHuntertone @ 
The House of Felt--The House of Large Stocks Purpletone @ Bluetone @ 
* 
cd 


and Many Colors—The House of Friendly Service Scarletone @ Redtone 
Pearltone @ Graytone 


39 WEST 32ND ST. NEW YORK CITY 1] Railtone @ Navytone and 


Benaytone. 




















id tL OMNI ET 


Visit our Showroom! see creative coordinated 
dispay units in papier mache, wire and fabries 


CLAIRE McKEOWN S. ROSENBERG BOB JOSEPH 


york 


e: WwW 


. 2 te ct... UK 


~ 








the fashion sensation 
of 1946 


“WHITE 
COFFEE” 


featuring the 


CERAMIKIN* 
FINISH 



















chip-proof ¢« washable 
Available in 4 poses: 


Shoulder heads 
» Neck heads 
Reais 


AT 


your present manikins 
can be completely redone in 
this exquisite new finish . . . 
Write for prices and photos. 


EXCLUSIVE WITH 


MADINONTA 


-  .... 3a ee eee Ce en Se ee eS L AU RENCE 


164 WEST 25'°4 STREET - NEW YORK CITY 1 
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VERSATILE 


vi. ae INTERCHANGEABLE 
, A GB ATTRACTIVE 


* 
le 
S$: 
Is 
KLR-24 THREE TABLE SET-UP that will 
ns serve innumerable uses. Six 9” legs 
and three 6” legs. Top shelf 12” diam. "ako myl | 
in Center shelf 16” diam. Bottom shelf 


20” diam. Complete 


KLO-24 ALL PURPOSE SET-UP. Stunning 
three table style that can be used as a 


pyramid or individually. Complete with 
six 9” legs, four 6” legs, one 8” x 


18” glass shelf, one 12” x 22” glass che a 
shelf and 16” x 26” glass shelf. Can Be Atte wo? 


Metal, Glass 
*Legs May Be Purchased Separately 


9” Klipsiglas Legs ........doz: $25 
6” Klipsiglas Legs 


HALSEN MFG. CO. 


1 , 227 SOUTH FIFTH ST., PHILA. 6, PA. 
JOBBER’S INQUIRIES INVITED 


prs 
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Picture This Superb Binish 
Ja Your Windows 











BROWNING KING & CO. — FIFTH AVE., N. Y. 


One of a battery of 11 windows of BROWNING KING ordinarily be ready for a change, but not so with TIM- 
& CO., FIFTH AVE., N. Y. The small picture show- BERTONE OAK VENEER. The Browning King man- 








ing OAK VENEER covered valances, constructed in agement was so pleased with the structural wood effect 
March, 1942, by Bliss Display Corp., was used in our achieved in the valances that they recovered their finely 
Display World advertisement of May, 1944. In the finished, but old-fashioned, REAL wood backgrounds 
nature of Display, a finish used for two years would with the same veneer as the valances. 











NNER STONE Backgrounds Sell Merchandise 


NOW, AS ALWAYS, THE BEST BUY FOR YOUR WINDOWS 


skill so exclusively a TIMBERTONE 
feature . . . make possible tomorrow's 
windows today—because it has been 


designed to hold its beauty, modernism, 
and practicality down through the YOUR JOBBER CAN SERVE YOU 


years. A 


TIMBERTONE'S USE INVITES ITS RE- 











colors and in several gold combinations; 
they are as easily installed as any fine 
wallpaper. 


IF YOU'RE LOOKING FORWARD to 
| the time when you'll have an abundance 
| of merchandise to display, look to 
TIMBERTONE because it helps sell mer- 
| 


chandise. 


TIMBERTONE emphasizes the quality 


and beauty of merchandise because it 






lends distinction . . . because its subtle 
coloring and rich grain texture flatter 
merchandise. 


IF YOU'RE LOOKING TO THE FU- 
TURE, TIMBERTONE'S endless versatili- 
ty and unmatched beauty and char- 
acter . . . fabricated with the singular 


THERE IS NO SUBSTITUTE FOR QUALITY . .. THERE IS NO SUBSTITUTE FOR TIMBERTONE 


USE. That has been the experience of 
the outstanding chain and department 
stores throughout the country, as it was 
the experience of BROWNING KING 
& CO., N. Y. 


TIMBERTONE OAK VENEERS—IN RE- 


LIEF—are available in many different 


i5 WEST 
NEW YORK 10, N.Y. 


MERE 


24th ST. 
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Display Right with Siyle-rite 
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Quality 
and Style 


DISTINGUISH 


this complete line of 


MANNEQUINS 


BOSTON 


New England Decorative Supply Co., 


268 Devonshire 


CINCINNATI 
Reinermann Fixture Co., 
343 W. 4th St. 


CLEVELAND 
Standard Displays, 


1370 W. 6th St. 


DALLAS 


Southwest Fixture Co., 


907 Commerce St. 






DURAN’S Siyle-Rite 


Creators of 


LADIES’, MEN'S and CHILDREN'S MANNEQUINS 
Algonquin 4-8968 


27-31 BLEECKER ST. 


LOS ANGELES 


Syd Jackman Co., 
113 E. 8th St. 


NEW YORK CITY 
A. J. Robins & Bros., 
241 W. 36th St. 


CHICA ;O 


The Fixture ent, Inc., 
314 W. Jackson Blvd. 


DETROIT 


Standard Displays 


1550 Broadway 


NEW YORK CITY 12 
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pring topeal for WINTER DISPLAYS 


It’s Always Timely... . 
The Colorful Freshness of 


EATON GRASS MATS 


Even in the dead of winter—the bright green 














richness of Eaton Grass Mats lends sales 





appeal to your displays. They're truly an 








all-season, all-purpose display device. Eaton 
Grass Mats are expertly constructed, velvety 
smooth, power dyed for lasting color, fire- 








proofed and mildew-proofed. Can be re-used i . = 
many, many times. Order today from your 


display jobber. 


EATON BROTHERS CORP. 


e-em aCe, in ee GO a4 


GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud New Courstructiou 








In Stock 
Available Send for 
Immediate Catalogue 
Shipment Blueprinting 
Seventeen 


Basic Designs 


Available 





DESIGN 
1-24 





A Beautiful Frame, Background and Valance Treatment by 
BLOCK and KUHL CO., PEORIA, ILLINOIS 





Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 











{ remodeling construction. They are flexible ... easy to cut ... construct ... finish and install 

$3 : . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

a es aid available in 8 foot and 12 foot lengths ... Any height ... any shape ... any size area 

A POPULAR DESIGN can economically be treated. They are designed to meet the requirements of modern construction 

WITH HUNDREDS OF for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
PRACTICAL USES. . . durable . . modern . . . extremely practical . .. affording almost unlimited opportunities E 
for creating outstanding effects . .. at low cost. They are in stock, available for immediate DESIGNS AVAILABLE 

shipment. Plan your needs ... Place your order now! 


DISTRIBUTED EXCLUSIVELY BY 


|. Stensgaard and Associates, 346 North Justine Street, Chicago 7, Illinois 














| 
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RIC HLEE.-- The New Wonder Clip 


The Greatest Improvement In Years 





The new, practical design of the RICHLEE Garmen t Clip easily makes it 
the most outstanding improvement of the century in this field. Modernize 
your garment hanging by using the new RICHLEE Wonder Clip. 


Five Exclusive Features 


1. Non-Slip Thumb Grips 
2. Can’t Snag or Tear Garments 
3. Can’t Pinch or Cut Fingers 
4. Can’t Crease or Mark Garments 
5. Brightly Nickel Plated 
SKIRT HANGERS 131" LONG—METAL CLIPS BRIGHTLY NICKEL PLATED 


Now Standard Equipment on the following items 


SKIRT RACKS--SKIRT HANGERS--COMBINATION HANGERS 


Protect your stock—Protect your hands—Save time—Use 


RICHLEE CLIPS 


See your nearest authorized jobber or write us for full information 


CITY DISPLAY, Inc. 


322 BROOME ST. CANAL 6-8072-3 NEW YORK CITY 2 
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GOOD DISPLAY MAKES THE 
“EYE-MINDED” BUY-MINDED 


As Easter approaches, your prospective customers are 
eye-minded—they study the offerings in your display 
windows with care. Display garments on Mileo Man- 
nequins—they actually create a buying urge, so beauti- 
fully do they enhance the charm of the apparel you 
put on them. 
Mileo Mannequins are conceived 
by gifted artists, produced by 
painstaking craftsmen, styled by 
experts—and Mileo Mannequins 
sell merchandise! 


Men, Women, Misses, Juniors, Teen- 
Agers, Boys and Girls of every age, 
and Infants from six months up. 


Visit the Mileo Studios or write for 
photos. 


P. C. MILEO, 7 W. 36th ST., NEW YORK 18, N. Y. 


Just Off Fifth Avenue 


. ‘... | . 
we LAnrtd v6 "a cal - ft Mr — 
d ¢ 
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JAMES CUNNINGHAM ADVERTISEMENT WORSINGER PHOTO 
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Shab baa Lal 





Don’t Miss the First Post War Display Convention! 


| We'll Be Seeing You 
At SDA Convention 


In Houston 
April 22nd to 26th 


Natural pussywillows from 2 to 8 feet 
high. Ideal for spring display. All 
types of screens and background dis- 
plays of pecky cypress and knotty 
white cedar. Natural or pickled in 





any color combination. 

















Member of NADI 


Natural Crzations 


are nature's creations 
241 East 36th St.. New York City 16 

















BULA WETALTONE 


So named because it gives the appear- So named because it produces the effect 
ance of a costly looking “out of this of HAMMERED METAL, impregnated with 
— peg interwoven with darting gem tones of soft pastels. 





og A and _ Rose - oe a _ Rose 

0. 411—Gold and ite °. an ite 

No, 412—Gold and Azure Blue GOLD FINISHES No. 1603—Gold = a hg 

No. 413—Gold and Pastel Green - er ‘ , i No. 1605—Gold an zure ue 

Tens ene Giese eee abit eentee Exotic originality of design... breathtaking No. 1606—Gold on Gold 

= black background in the FABRIK- colors glinted with gold . . . beautifully ie MON oo ooo. cin csooene $3.50 
+ gag _ oe usc Pe ee $ 3.75 realized for enduring loveliness. TRIPLE XXX 3° x 24° Roll........ 9.50 


Ta ace et aa ine REALISTIC FINISHES cer enaieaen oer 


all 8’ sheets.) 


fabricated in all nature’s beauty. 





Decatone Vine Brick 





Brick Tree Barks Pecky Cyrpress Flagstone 


Your jobber can serve you 


15 WEST 24TH STREET 
TIMBERTONE DECORATIVE CO. New Yorke 10. NY. 











When Finer Finishes are Made Timbertone Will Make Them 





30 DISPLAY WORLD FEBRUARY, 1946 , F 


W. M. ZEPPEN-FIELD STUDIOS 


Designers and Creators of 


HOLLYWOOD MANNEQUINS 


923 North Cole Avenue, HOLLYWOOD 38 














CHICAO SHOWROOM CANADA SHOWROOM FRED BANTELMANN 
27 East Monroe Street, next to Palmer House 2027 Peel Street, Montreal, Canada 1317 So. 26th Street, Milwaukee, W's. 
Werner Lewy, Representative Landry & Perry, Representatives Representatvie 
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isplaying Men’s Wear 


A well-rounded selling program for the 
men's wear store, with display playing 
a leading role, is outlined here by 
Stensgaard—with detailed comments 
on the interlocking nature of all store 
operations, and a promotion outline. 


IVER before has American retailing 
N faced such a serious responsibility in 

relationship to the necessary full em- 
ployment and economic stability of this na- 
tion Production in 
ployment, but only by sales do we create the 
need for production. By reason of full em- 


America insures em- 


loyment we have an average of earning 
power that enables us to buy large quanti- 
ties of Consumer goods and pay substantial 
taxes and thus enjoy the security of na- 


tional economy. 

Let's look at the record of retailing. For 
1945 retail sales are estimated to be $74,- 
(00,000,000. This is a new high record com- 
pared to $42,000,000,000 in 1939. Imagine, if 
ou will, a return to 1939 retail volume and 
ou picture a genuine depression in retailing. 
Therefore, the job of retailing is very clear 
sell, sell, sell. 

We will enter soon the most interesting 
ind competitive era ever seen in the distri- 
of goods. We must ask ourselves, 





our imaginations grown fast enough 
the job required of selling?” ... do we 
alize that since 1933 the average incomes 
lividuals have tripled resulting from 
rvice, work, production and sales. We can 


msume the goods and we have the buying 
wwer. Americans now have unlimited cred- 
t and they will only settle back to our so- 

normal living when we let them use 


Condensed from an address before the South 
Mens Apparel Club, Dallas 


AMERICANS 


MORE THAN ANY OTHER NATION 


PRODUCTION 











By W. L. STENSGAARD, President* 


AMERICANS 


have money and credit.. 


BUYING POWER 


AMERICANS 
want work - leisure-education 


SECURITY 


it to the point that they get in debt, both 
long term and short term, for houses, auto- 
mobiles, appliances, travel, apparel, and ev- 
erything. Americans are honest and visual- 
ize best what they are working for when at 
the same time they are enjoying the results 
of their labor. 

Compare for a moment the effect of sales 
to the national income and production of 
the countries in which one-half of the world’s 
population live—namely, India, China and 
Russia. There people have not been sold or 
allowed to enjoy the benefits of mass pro- 
duction, coupled with such living standards 
as we know in America. Salesmanship has 
pioneered and created volume demand _ for 
fashions, the automobile, highways, service 
stations, air aviation, 


Compare ih fot Sales 


TO NATIONAL E AND PRODUCTION 


conditioning, home 


dl 


AAs 
\ Ny 


EDS 
1 


Ald, 
Qussl y 


ft 


ABOVE ARE /5 OF WORLD POPULATION 


gpolo. ie 


AMERICA * | 








W. L. Stensgaard & Associates, Inc., Chicago 


appliances, DDT. Such selling can and will 
change standards ef living for the better, 
the world over. It is clear that we have 
prospered mainly because of selling and by 


reason of better selling we can and will 
continue to prosper. 

People are more interested in_ people 
than anything else. All sales are made to 


people, and 87 per cent of sales are made 


through the sense of sight. Seeing is be- 
Seeing is the reason for style and 
The human mind thinks in terms 
American selling 


lieving. 
fashion. 
of pictures, not words. 
psychology knows these basic facts and uses 
them. America’s retail stores lead the world 
in selling ability—with much room tor im- 
provement. 

Teach your organization also that “point 
oi-sale” is the most important link of the 
entire chain of production and distribution. 
Everything done for the purpose of design- 
ing, manufacturing, packaging, advertising, 
merchandising, terminates at the point-of- 
sale. A product is of little value if it does 
not satisfactorily leave your store and be- 
come the property of a customer. 

Your organization needs also to think in 
terms of “growing more per acre,” as the 
farmer would say it, but to the retailer it 
means “more sales per square foot.” Retail 
efficiency must improve so that the cost of 
distribution can go down. Engineering has 
done a much better job of reducing the cost 
of manufacturinz than has been done in re 
ducing the cost of distribution. . 

Total store sales annually per square foct 
in the 1943 average were $53; in clothing 
they were $47 and in men’s furnishings $81 
were $54, 


furnish 


per square foot. In dresses they 


in millinery only $36. The men’s 

ings department has produced one of the best 

all around performamgces average each year 
[Continued on page 58] 


87% SALES 
BY SIGHT 


ALL SALES ARE MADE TO PEOPLE 
HUMAN MIND THINKS IN TERMS 
OF PICTURES - NOT WORDS 

Vai) 


Auilise Usualize Dramaltse 
All TO SELL MORE GOODS 


TO CREATE MORE PRODUCTION 











f 


' 


HEN Mrs. Public and her friends 

\X/ gather to study and admire the 22 
windows which Lansburgh & Brother, 
Washington, D. C., presents for her attention 
each week, she sees miniature stages complete 
with flies, wings, scenery, movable floors and 
on occasion—appropriate back drops. But 
these which Mrs. Public 
does not recognize because each Lansburgh 
window is presenting a dramatic style idea 
to absorb her whole attention and each win- 
dow-stage has its carefully thought-out 
theme of color and arrangement. Nor does 
Mrs. Public have any idea of all the behind 
activity which makes 
these fresh and alluring creations which are 


are mechanisms 


the scenes possible 


—Preparing an interior display 


—The display begins here with a study of the schedule. 
Arthur Gray, display director; June Arrott, stylist; Cecil P. Hall, Lomaine 
Pipkin and Jane B. Pock— 


Katie Robinson, 
Margie Hayes, Zelda Downes, and Fannie Holder— 
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Left to right, W. 


—The executive group checks detail sketches . . 
June Arrott; Arthur Gray; Jack Branson, chief designer; Thomas Dean, 


FEBRUARY, 








. Doris Thorsen, artist: 


production, and John Ryan, interior department manager— 


How 


the characteristic 
display department. 

The actual work involved in creating 22 
new windows each week, building all de- 
partmental displays, remodeling and making 
all changes needed inside the store, and pro- 
viding all signs used throughout could easily 
become a nightmare. Instead the key-note 
is careful planning, and the result is a 
smooth, efficient performance which is in 
itself a fascinating “show” to watch, as well 
as to study, for helpful hints on how to 
operate a display department with maximum 
result and minimum tension. W. Arthur 
Gray is the man who, as director of the 
Lansburgh display department for 18 vears, 


work of the Lansburgh 


Fred Woodward, 





sete AOI ORES 


Display Is Handled} 


has worked out a system of well-planned 
procedure which is carried forward in defin- 
ite steps. There’s no night display work at 
Lansburgh’s. “We don’t like to work nights. 
We plan so we don’t have to,” says Gray. 

To start from scratch and see how Gray’s 
system works, it is necessary first to get an 
overall picture of the set-up. There are 
two annual “all-executive” meetings at 
which the year’s work is blocked out 
There are two sessions each year at the 
Amos Parrish clinic in New York where all 
that is new and of value is noted and ab- 
sorbed. There are subscriptions to all dis- 
play and trade publications which are con- 
sidered helpful—read first by executives and 


—In the sign department are seen Maria Gentile, Francis Smith, Judith 
McDermott, Ida Grange, and Rudy Torquson— 


1946 
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—Illustrative of Lansburgh displays are those pictured on this page. .. . 
Above, a teen-age soda bar carried out in faithful detail; the fountain 
front is covered with marbleized paper— 


‘At Lansburgh’s 


then placed on file in a large open-shelf case 
where members of the department can get at 
them handily for help and_ suggestions. 
[here is a budget which is broken down into 
five accounts, covering salaries, exterior 
supplies, interior supplies, sign supplies, and 
“services” including magazine subscriptions, 
photographs and miscellaneous expenses of 
the department. The display department, 
incidentally, operates on an annual appro- 
priation of seven-tenths of 1 per cent of the 
gross business volume. There is Mr. Gray, 
tall, slim, wiry, pleasant, alert and busy 
without frenzy; he is a man who controls his 
work, a fine type of successful modern ex- 
ecutive. And there some 22 


are stylists, 


—"Spring in the Park" is the subject for this display, making a tie-in with 
the play "Up in Central Park''— 


DISPLAY WORLD 


artists, displaymen and artisans to 
through the display program each week. 
The display day begins at 8:30 and ends 
at 5:00. In the first hour the property men 
get the old backgrounds out of the windows 
and set up the new “props.” Then the 
“crews” take over; for the men-and-boys’ 
windows, a stylist and a porter; for the 
other windows a group of four consisting of 
a stylist, two artists, and a displayman, are 
the rule. When work is planned, four peo- 
ple can do four windows per day and finish 
their work by noon. Since Saturday is a 
busy day for the store, all window and in- 
terior displays are finished on Friday and 
the display department has Saturday as its 


carry 


—This is is a setting for the famous Bernard Ravca French peasant dolls, 
with the miniature figures shown behind a weathered store front set off by 
the small window panes and old lamps and hitching posts— 


By MILDRED O. WAUGH 
Washington, D. C. 


day off, while the customers get full benefit 
of the displays as a whole. 

In detail the department schedule follows 
this pattern: after the merchandise managers 
and the publicity executives have their week- 
ly meeting, there is a publicity and display 
meeting. Here merchandise is selected, col- 
ors selected, theme and advertising tie-ups 
discussed. And from this point the display 
department takes over. 

“We forget the mechanisms we may have 
in the stock rooms where we plan our dis- 
plays,” says Gray. “Our work is based as 
largely as possible on imagination and new 
ideas. We like to build around a theme 


[Continued on page 88] 


—''The Business Girl goes to Work’ as a display theme suggested a set- 
ting inside a Washington bus— 








HE vogue for flowers in spring fashions 
was liberally and ingeniously expressed 
by Display Director Leslie Dorsey in 
a series of windows at Oppenheim Collins 
Flowers 


Be Tore 


when the streamer read “Flowers, 
Everywhere.” (First illustration.) 
a sky-blue backwall with matching floor the 
figures were grouped on an island cut out 


of green to suggest the spring sward and 
spaced with paper leaves in shades of green. 
In this instance the three figures were flat 


which newsprint had been ap- 
except the feet which were 


facial features were 


cutouts on 
plied complete 
painted as black shoes: 
enated through a paint job except 


Which were applied cut outs 


red lips 


An abundance of pastel flowers made sug 


gested hats and coiffeurs and black gloves 


were worn ith the flower printed blac! 


dresses 


D Ncus 


By VIRGINIA ROEHL 


York Display — 


Virginia Roehl Studio, New York City 


“Macy's Hemisphere Fashions—introduc- 
ing the newest 1n Men’s Sun Clothes” 
presented in all six of the Broadway win- 
dows, of which one is seen at the upper right 
The promotion, the result of clothes 
that were “Proven Correct” (for named 
Southern ports) “climate-wise and type-wise 
by Macy’s mens-wear stylist who took them 
on her fact-finding trip via Pan American 
\irways.” For these displays Irving Eld- 
redge, director of window display, used large 


were 


below. 


mirror panels projected from the backwall 
and in this setting painted the map of the 
countries visited—Mexico, Central America 
—At the upper left, by Leslie Dorsey, Oppen- 
heim Collins. Upper right, by Irving 
Eldredge, R. H. Macy & Co. . Below, by 
Winston Jones, Franklin Simon's. . . . (All 
photographs by courtesy of Virginia Roehl 
Studio, New York City)— 


The Clipper route and 
were designated in red. Mirror 
panels in the adjoining windows showed 
hotels and beaches in locales, with 
photographs spaced in the foreground illus- 
trating the correct” sun clothes, 

“Caribamba Fashions,” also taking their 
inspiration from South America, received a 
colorful presentation by Display Director 
Winston Jones in the four Franklin Simon 
windows. display director 
for Thalhimers, Richmond.) The Tarabue- 
co playsuit on the right was adapted from 
the picturesque garb of the Bolivian sheep 
herder in the center background, while the 
red and yellow dress of the Bolivian child 
was interpreted in the design of the second 
The dramatic quality was height- 


and South America. 
st ypovers 


these 


“proven 


(Jones is now 


costume, 
ened by the make-up of the mannequins— 


sprayed with water color for a dark sun tan, 
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and with beige tissue paper combined with 
ratha making their wigs. The authentic ap- 
pearing properties were executed of papier 
mache in muted blue and red tones. 
lurquoise blue papier mache columns 
pied from documents of Brazil formed the 
or in a second of the Caribamba fashion 
ndows. The Bahia play dress was a Caro- 
Schnurer’s adaptation of the carnival 
tume of an exotic Bahian woman. The 
of crushed beige tissue paper in this 
combined with 
ers held by the raffia. 
lare Potter's Shells 


lay were fruits and 


a marvelous mini 


dress” was the descriptive copy used by 
Jay Director Sidney i 
x Saks-Fifth 


For this showing of resort wear, a 


Ring in a series 
Avenue windows (upper 
it of a dressmaker’s dummy evolved as 
rmaid. The cutout, suspended by fine 
was covered in a combination ot black 
and silver metallic. 


Ss were 


Suggested ocean 
painted on in with 
r decoration from applied sea shells, 
in their natural 
s painted in blue. 

y dramatic settings were created as 
displays by John Robert Riley, director 


sea-blue 


opalescent finish, 





—Upper left, by Sidney Ring, Saks-Fifth 

Avenue. Upper center, by Robert Riley, 

interior director, Lord & Taylor. Upper 

right, by Joseph Dultz, Bloomingdale's. .. . 

Lower left and right, by Ogden Salmon. De 

Pinna's. Lower center, by Gene Moore, 
Bonwit Teller— 


of interior display at Lord & Taylor, with 
new hair styles, costume jewelry and _ fine 
featured. 
shown at the 


laces These five settings (one 
upper center on this page) 
faced the main entrance and were carried 
before upright mirror panels. One color to 
each unit was chosen for the spun glass wigs 

gray in this instance. 


peated in the lace while 


The color was re 
the plaque was in 
vellow satin. 

“SouthBound Black and 
Bleached Sand for your place in the Sun” 


clothes in 


Director 
Joseph Dultz in a series of resort windows 
at Bloomingdale’s. (Upper right.) These 
effective displays were carried before dull 
black backwalls, setting off the arrangement 
of bamboo poles with stripped and sun- 
dried palm leaves. 

“Winter Colony Colors from our Connois- 
seur’s Collection of Resort Clothes” read the 


was the headline used by Display 


copy on a blue mount framed with bamboo 
and used by Display Director Ogden Salmon 
in a series of five De Pinna windows. (Lower 
left.) The jungle style of the glass paint 
ing was done in the feeling of Rousseau and 
incorporated shades of chartreuse, 
mauve and gray. The 
slightly 


green, 
panel was set out 
from the backwall and the floor 
was filled with chartreuse wood chips. 
“Domestic Wine” 
sory color “to go with 


suggested as an acces- 
everything” was 
Director Gene Moore 
with realistic grape arbors in the 


presented by Display 
Bonwit 
Teller windows. Furthering the realism, 
the vines were hung with real and luxurious 
bunches of Malaga grapes. A brown painted 
honeycomb unit formed the container for 
bottles of burgundy and also served as a 
fixture for the draped sweater and scarf 

An interesting medium was used at De 
Pinna’s when evening clothes for the South- 
A tropical bird on 
a suggested branch of leaves was painted 
in white, blue, yellow and red on a ply- 
wood plaque. Both the bird and leaves were 
outlined with galvanized tacks on which 
were stretched black, turquoise blue and pur- 
ple yarns. 


ern season were shown. 
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Paine Furniture Reproduces 


DEPARTMENT which = should not promotion and display manager at Paine room area was chosen since this actually 























be slighted by sales promotion and Furniture Company and architect in his own _ reflected the heart of the home. Conferences [ 
display, either now or in the future, is right, viewed the winning plans at the close followed in which Paine, Tichy and House 
that which deals in things for the home of the contest, he knew he had something. and Garden formulated the finishing touches 
\ great sweep forward is in progress for But securing the permission and cooperation to the promotion plans, with Tichy making : 
better homes and for better furnishings in) of Tichy and House and Garden to erect the selections of color schemes and design- E 
hese homes. Promotion and display pro and furnish the model section within the ing the furniture, as well as choosing acces- ; 
| must at least keep up with this store was only the first important step in an sories. Forward-minded manufacturers ac- 
varade, at in most cases must keep well enterprise that found retail store, architect, cepted the invitation to make the special 
thea t. That this can be successtull national magazine, and furniure manutac furnishings according to the full size details 
iccomplished through planning foresight turers working together in a well-knit, co- drawn up by Tichy. 
that happily links the forces otf both sal yperative group Next problem on the list was the location 
promotio! il display into one versatil The next decision that had to be made and the construction of the exhibit to meet 
xible working unit 1s continually demor vas what portion of the Tichy home should the exacting demands of both Tichy ind 
ited at tl ‘faine Furniture Compat be reproduced The living room-dining House and Garden. The ideal spot chosen 
tor firsts im unusual home an for the Tichy “Room for Modern Living” 
\ con t habit —At the upper left is a view of the living was a setting directly facing the main ele- 
it} this store's eftort 1s its latest “end” in the Tichy dorian at Paine Furniture vator entrance on the Paine third ftioor, 
| iL1\ \ ent, the ertul re Company, Boston, while below it is seen the where modern furniture, modern _ oftices 
( a eRe Se aes fireplace detail; note the mobile sculpture at- Belang e” Ss meg Tess emg 
tached to the ceiling. . . . Upper right, the re See So a 
tertainn t area the Lest ( Pict c.f. of “thy neg ge -e all appear in smar WwW surroundings 
radio is installed in one of the living room niture all appear in smart new surrou A 
vec inl OR TOP OROTS - uh cabinets. . . . Lower right, part of the dining Phis new location or the credit and oe 
945 House and Garden architectural con room, showing the hanging fireplace and the offices 1s for the purpose or! diverting sti! 
test When Herbert T. Anderson, sales recessed lighting— more traffic to this floor. 
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Model Room 


Since the Tichy room interior revealed a 


irtion of fieldstone wall, this effect was re 


duced at both outside extremities to give 

vholeness to the external appearance. Also 

cified were a flagstone terrace and a 

rden that led into the room through the 

d plate glass front wall which measured 

feet in length. The development of these 
struction phases is interesting. 

Vaine has experimented on numerous oc- 
ns with the laying of slate floors. It 
been found that excellent results are 
sible with a cement base. The flooring 
rst covered with a layer of waterproofed 
ding paper. Fine mesh chicken-wire is 
ched across this, and a 2-inch thickness 
ement poured in. Since an authentic 
ice floor was desired for the Tichy 

real green-shaded Vermont. slate, 
it 1 inch in thickness, was chipped into 
ular designs and closely fitted and 


d. In this manner the floor was actually 


raised a matter of 2 to 3 inches over 
al level. At the point of the terrace 
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By ALBERT C. SMITH 


Boston 


just betore the elevator entrance, the rise 


was gradually eliminated through beveled 
floor strips arranged ramp style to produce 
one continuous floor. At one end of this 
terrace a garden of actual soil and live 
plants was set in a wood frame, water- 
proofed with tar roofing sealed by tar. After 
the plate glass front was installed, the 
borders of the garden were continued to a 
point inside the room to give the impression 
of growing right through the window. 
The Tichy “Room for Modern Living” is 
designed to take care of the social space re- 
quirements of an architect’s family. A 
beautiful white nylon curtain can be closed 
across a traverse at the two-thirds line to 


—Upper left, the "garden" in the foreground 
is in the dining room. . . . Upper right, the 
outline bracing of the room structure is seen. 
. . . Lower left, the wooden floor was scraped, 
sanded and stained to give it a deep redwood 
appearance. .. . Lower right, laying the slate 
floor; full details of the method used are in- 
cluded in the accompanying article— 
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make a good-size living room and a good- 
size dining room if two rooms are needed. 
One end is purposely made adaptable as a 
living room area, while the other end is 
highly suitable as a dining room. 

Upon the black birdseye cypress “Flex- 
wood” rear wall of the living end is another 
noteworthy example of the Paine Furniture 
Company's flair to come through in the 
pinches. Tichy desired for this wall space 
something in art that would link the gen- 
erous warmth and graciousness of his new 
modern with the aristocratic taste of the 
past. So John Fox, formerly display man- 
ager at Paine but now art director for both 
the advertising and display branches of the 
sales promotion department, was dispatched 
upon this job. He hunted high and wide in 
libraries, antique art and book shops and in 
lobbies for something that would fill the 
need, but nothing was available in the size 
desired. Finally he did secure some small 
early Americana prints from which he pro- 

[Continued on page 76] 





ISPLAYMEN and women throughout 

the Southern states—the entire United 

States, for that matter—have looked 
forward to the Educational Conference and 
Display Exhibition of the Southern Display 
\ssociation as one of the most important 
display events of all-time. The men and 
women who are responsible for this under- 
taking already feel the assurance of suc- 
cess, while the SDA, having been re-born 
during the war years and with a strong 
membership squarely behind its ideals and 
standards, offers display something that will 
be proclaimed as an achievement. It ws a 
pleasure for the South's display people to in 
vite all persons connected with display in 
any way to Houston for the Conference dur- 
ing April 22-26. Merchants, displaymen, and 
students of display are all extended the 
same hospitable welcome. 

Guy H. Malloy, president of the SDA, has 
spent much time visiting various cities 
throughout the country to explain the plans 
for the conterence, and has been received 
with enthusiasm by displaymen and manu 


facturers alike 
It is believed that a total of more than 80 
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manufacturers and suppliers of display ma- 
terials and equipment will show their mer- 
While 
a complete list of the exhibitors is not yet 
available, a partial list of those who have 


chandise in Houston's big Coliseum. 


reserved space is given elsewhere with this 
article. The main floor of the Coliseum is 
135 feet wide by 285 feet in depth, while the 
proportionately large auditorium, with its 
complete sound system, will be the meeting 
place for the opening sessions. A large 
stage. extending the width of the building 
will serve as a series of display windows for 
demonstrations. 

In recognition of the Conterence, Governor 
Coke R. Stevenson has proclaimed the period 
of April 22-26 as “Display Week” in Texas, 
while the Houston Chamber of Commerce 
and the Merchants Association are behind 
the event, plus the endorsement of the United 
States Office of Education and with the co- 
operation of the Southern State Supervisors 
of Distributive Education. 

The general chairman of the Conference 
is Edward J. Rose, until recently display di- 
rector for Foley Brothers, Houston, but who 
has resigned in order to devote full time to 
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Houston Conference Plans 





—Guy Malloy, president of the Southern Dis- 
play Association, and display director for Nei- 
man-Marcus Company, Dallas— 


the coming event. It is suggested that any- 
one desiring information, or with any ques- 
tions regarding the conference, should write 
to Rose at the Houston committee's local of- 
fice, 1904 Ridgewood street, Houston 6. 

To keep posted on the latest developments 
in plans for the big meeting, chairmen of the 
various committees met January 19-20 with 
several SDA officers and directors in the 
Coliseum itself. Also present was Brice 
Cecil, representing the Distributive Educa- 
tion office of the University of Texas. He 
related the details of what to expect at the 
conterence, including the notable speakers, 
the students expected, the program in gen- 
eral and the opportunity to be offered those 
interested in the methods of teaching used. 
A tour of the Coliseum followed. 

Present at this meeting were the follow- 
ing: Ed Rose, C. W. Pittinger, Jack Ralston, 
R. L. Paxton, Jack Beasley, G. R. Burghard, 
John Sorenson, Marion Raley, Guy Malloy, 
R. K. Pugh, Charles Jarrell, Ted Solomon, 
R. E. Moriarity, Frank Vermilye, and John 
Morrell. 

In commenting on the forthcoming con- 
ference, President Malloy states: 

“Merchants who have been dreaming during 
the war ot postwar plans for their stores 
should not fail to plan now to attend the 
SDA Educational Conference and Manutac- 


—Conference committee heads and officers 
and directors of the SDA... . Top row, left to 
right, R. L. Paxton, entertainment; Marion 
Raley, construction; Jack Beasley, reception; 
G. R. Burghard, hotel reservations. . . . Middle 
row, John Sorenson, decorations; Jack Ralston, 
finance; R. K. Pugh, first vice-president and 
publicity director; C. W. Pittinger, registro- 
tions. . . . Lower row, John Morrell, Louisiana 
director, Shreveport; Lolita Staines, Tulsa, 
chairlady, Women's Division; Charles Jarrell, 
secretary-treasurer; Ted Solomon, director 
Dallas— 
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Taking Shape 


rers’ Exhibition which will be held in the 
eat Coliseum at Houston. This Coliseum, 
ich the local Chamber of Commerce pub- 
izes as the second largest single room in 
United States, has been entirely con- 
icted for by store front designers, illumi- 
ting engineering companies and display 
manufacturers. More than 72,000 square 
icet in this building will be given up to 
dramatic exhibits to help merchants and dis- 
play executives with their postwar plans. 
“The International Association of Display 
is taking an important part on this program. 
Dave Estes, IAD president, and Al Pollard, 
managing director, have appointed Joseph 
\polinsky, Loveman, Joseph & Loeb, Bir- 
mingham, as chairman of the IAD’s program 
to be presented, and a letter from Apolinsky 
reports that a most educational program is 


‘aa 
Ld 


pee  M couscum ame 





in the making to interest merchants and dis- 
play people alike. 

“The Houston Conference and Exhibition 
is endorsed by the U. S. Office of Education 
at Washington, and has the cooperation of 
the State Supervisors’ for Distributive Edu- 
cation in the Southern states. 

“The governor of the state of Texas, Coke 
R. Stevenson, realizing the honor and edu- 
cational value this conference will bring to 
the state, recently by proclamation declared 
this week in April as ‘Display Educational 
Week in Texas.’ The mayor of Houston, 
Otis Massey, the Houston Chamber of Com- 
merce and the Merchants Association have 
Invited merchants and display people to at- 


While a complete program of events will 
published in the March 15 issue of DIS- 
PLAY WORLD, the following lists a few of 
le high spots: 
led Solomon's “Gadget Museum.” Solo- 
who is display directer for A. Harris 

Dallas, has assembled a novel museum 


~At the upper right is Edward J. Rose, 
who recently resigned as display director for 
Foley Brothers, Houston, in order to devote 
h entire time to the task of general chair- 
mon of the Houston Conference. ... Center, a 
vow of the Coliseum where the exhibit and 

ference will be held. . . . At right, a floor 

plan of the Coliseum— 
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By R. K. PUGH 
Publicity Director 


of gadgets that are time savers and display 
helps to any display person. His museum 
will be open to all attending the conference. 
There will be such things as the “Take-A- 
Pin,” which dispenses one pin at a time; the 
“Bulb Changer,’ which enables a display- 
man to change a hot bulb while standing on 
the floor and without the use of a ladder. 
These are but a few of the items which will 
be on display, and a welcome is extended 
to any displaymen having other gadgets to 
be shown in this exhibit. 

2. Lolita Staines, chairlady of the Women’s 
Division, has arranged to have 
America’s finest displaywomen on hand in 
Houston to put on a show that will deal 
strictly with women’s ideas and angles on 
display. Mrs. Staines, with the help of 
Southern displaywomen, will help direct 


some of 
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productions toward helping display 


their 
students, plus proving woman's ability in this 
field. 

3. Southern 


states distributive education 
program. Five outstanding personalities 
will be brought to Houston by the Distribu- 
tive Education boards. Additionally, the 
outstanding display students in distributive 
education courses will be sent to Houston 
to attend the conference. 

4. More than 80 manufacturers’ exhibits 
under one roof; the Coliseum is a sell-out, 
lock, stock and barrel, and some would-be 
exhibitors have been turned down because of 
lack of space. 

[Continued on page 92] 
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Surrealism In Swiss Display 


By GEORGES LOEWY 
Geneva, Switzerland 


Surrealism had its vogue in American display, but seldom was it used with 
the deftness seen in some of the windows pictured, where it is employed more 
in the form of occasional, interesting touches rather than as a major theme. 


INCE the time when the paths of paint- 
S ing and display first crossed, there has 

been a certain connection between the 
two; often, even, one could call it a particu- 
larly close friendship out of which each could 
draw advantage. Especially has _ fashion 
painting interested displaymen, and_ they 
have been very appreciative of the different 
techniques employed. Even the abstract in 
art has been adapted very successfully to 
display, and likewise the surreal. 


As a matter of fact, American display- 
men made much of surrealism in display 
a few years ago; we all remember the dis- 


’ 
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to 


ea 
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plays created by Dali for one of New York 
City’s famous stores, and the influence of 
this form of art was reflected in many show 
windows throughout the United States 
shortly thereafter and has reappeared spas- 
modically ever since. Surrealism has been 
used extensively in Switzerland, too, and the 
photographs with this article show how 
cleverly displaymen of this country have 


—The two displays at the top of this panel 

are by E. Berger, Gebruder Loeb A-G, Berne. 

The exhibition pieces are by Peglard, Atelier 
fuer Kunstgrafic, Basle— 


used the weird art in modified form. De- 
tails concerning the illustrations are given 
below. 

This adaptation of surrealism to display 
was to be expected, of course, for any art 
“isms”—impressionism, expressionism, cub- 
ism, etc.—which succeeded in arousing pub- 
lic interest and comment are naturally cer- 
tain to be of interest when used for display 
purposes. 

Such was the first appearance of sur- 
realistic displays in London, for example. 
The public, as might have been expected, 
reacted according to the individual intellect. 
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Some impressed, some 
startled, and others were shocked. 
an awful thing!” some of them said: 
we coming to this in store windows?” “It’s 
fresh and novel, and I like it,” others com- 
mented, and complimented the store for its 
progressiveness. Still others condemned 
he displays as sheer nonsense and probably 
wrote letters about them to the Times. 
Whether the 
not, they 
ment. 


people were were 


“What 


“Are 


were admired or 
created plenty of com- 
Whether utterly surreal displays sell 
Is something else again, and the displayman 
ust never forget that, except on certain 
asions, his major concern must be that 
windows merchandise from the 
re to the customer. There must always 
a certain connnection between the mer- 
ndise and the ideas used in the displays. 
ce, 1f any form of art becomes the basic 
ie for a display, that art must be modi- 
if it is so much out of the ordinary 
the display’s will be 

¢ red. 


displays 
certainly 


move 


selling power 


these photographs here, the writer 
ts to show Swiss displays inspired by 
idea of surrealism but varying in the 
nt to which the surrealistic touch was 
ed out. It will be noticed that even 

of these displays are of a type which 
first arouse the antipathy of the pass- 
the chances are that he or she will be 





—All the displays pictured on this page are 


by E. Berger, Berne. The modified surrealistic 
touch is seen in practically every window il- 
lustrated, in varying degree— 


reconciled by observing the fine technique 
employed and the careful management of 
details. First the passerby is caught by the 
art, the perspective, the novelty; his curi- 
osity is aroused and his interest stimulated. 

On the opposite page the first display is by 
E. Berger, display director for Gebruder 
Loeb A-G, at Berne; the easel is in yellow 
and the mahlstick in pink and green. Here 
the surrealistic touch small 
flower-laden branch springing directly from 
the painting on the easel. 

The second display is likewise by Berger, 
who used a light vellow for the background. 
The sprinkler is a light blue with a spring 
landscape painted on it; tools for 
gardening are in yellow—and 
handles of the rake and hoe have put forth 
little sprouts of spring foliage. 

In the same panel of photographs, at the 
lower left is seen an exhibit stall done by 
Peglard, Atelier fuer Kunstgrafic, Basle, 
with the wicker-like skeleton in a shade of 
ivory; the little chests are decorated with 
brightly articles on dark _ back- 
grounds. 

Also by Peglard is the exterior of a stall 
for the display of silk materials; the grace- 


consists of a 


scene 


green or 


colored 





ful curves are especially interesting. 

On this page is a group of displays by E. 
Berger, the first of which has an antique 
model of the for chief 
oration. 

In the upper center illustration, the back- 
ground is in light violet, against which is a 
drape of white fabric. The apparel is dark 
violet in shade, and is for wear at musicales. 
A surrealistic note is injected by the arm ex- 
tended from the horn resting on the floor. 

At the upper right, the background is in 
a faint Bordeaux red, with the cubes done 
in various shades of violet with the drawings 
in white outline. 


solar system dec- 


Lower left, the background was done in 
dark gray and the ascending hands were in 
various pastel tints. The 
turquoise and red. 

Lower center, a white masque 
within ivory frames against a background 
of dark blue; apparel colors were old rose 
and light blue. 


merchandise was 


appears 


For a foundation garment display Berger 
used affixed to the back- 
ground, with direction lines from them to 
the mannequin. The showcard copy read: 
“One looks at her from all sides . .. be more 
careful about your figure.” It is interesting 
to note that this has features 
that are extremely indistinct, and the eyes 
are indicated only by slight depressions. 


enormous eyes 


mannequin 
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by Louis Gehring 


Display Designer and Consultant 
New York 





Arrangement: Accessories become the all important fea- 
ture in this display for that first spring or Easter suit. 
The display consists of a central unit with accompanying 
mannequin. 








Properties: A cut out section in the center wallboard is 
in the shape of a large Easter egg, background of which 
is in brilliant color; a suited mannequin is posed in its 
center. To her right is displayed a tall visual merchan- 
dising unit displaying accessories. A big ribbon bow and 
streamers flank the right end of the display. The wall- 
board is decked with gay boutonnieres and accessories. 
A copy card is shown with an Easter rabbit in the lower 
foreground. 




















Arrangement: Three definite units are noted in this 
sketch, each with accompanying mannequin. The 
Easter bonnet takes the spotlight in this display. 


Properties: Three gaily colored Easter eggs are 
broken at their tops and serve as millinery display- 
ers. The millinery heads are egg-shaped, sup- 
ported by dowels. Each egg displayer is accom- 
panied by an admiring mannequin. Streamer 
bears the caption: ''In Her Easter Bonnet.” 









Arrangement: This display is made up of several 
elements to form a single unit. It is used to display 
neckwear with feminine accessories including hand 
kerchiets, gloves, handbags and jewelry. 







Properties: Two large ovals in the form of Easter 
eggs are covered with forsythia sprays, punctuated 
with yellow ribbon bows and streamers which serve 
to support the circles. Background should be blue. 
A half-figure form is displayed with the circles, with 
accompanying copy card bearing the caption: 
Feminine Froth. 
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Arrangement: One definite central unit makes up 
this display. It ushers in ties for the new season, 
with a display as bright as the first spring flowers. 


Properties: A flower cart and vendor are the color- 
ful notes which dramatize this display. Potted ties 
whose ends are pointed upward are displayed in 
the cart along with a rough sign bearing the de- 
scriptive copy: ‘In Fresh New Colors of the Sea- 
son. Shirts with the ties are shown, as well as 
other related accessories to round out the picture. 





Arrangement: This men's rainwear window is made 
sp of a central unit flanked on either side by a 
raincoat, boosting the ensemble idea. 


Properties: The April shower theme is suggested by 
a delightful arrangement of tulips, each plant 
prouting forth a tall dowel-like stalk which serves 
to support a hat. Sheets of rain are shown on the 
anted glass panel or, if preferred, rain against the 
vindow may be suggested by the use of cellophane 
Trips. 
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Arrangement: This men's spring footwear window 
consists of three units. The outdoor atmosphere is 
especially appropriate for the season. 


Properties: Two styles of rustic fences are noted, 
each decorated with pussy-willow sprays. The 
center panel reveals blow-ups of magazines relating 
to outdoor life. Shoes are limited in number and 
carefully displayed. Copy card is flanked against 
the rustic fence to the right. 





EED Schlademan, display director un- 
der Sam Blum at The Fair Store, went 
in his interpreta- 
tion for four resort playclothes displays, one 
of which is photograph at the 
upper right on the opposite page. The paint- 


“Sun, sea and sand” 
shown 1n the 


diagonal screen is one by the 
French impressionist, Raoul Dufy. Natural 
desert plants preserved and painted red (in 
this particular display) served as the floral 


ing on a white 


note and also acted as an easel for the window 
White patch pattern on 
the floor, edged shells, 
proper atmospheric surrounding 


scroll. sand in a 
created the 
for this type 
mechanical 


with sea 
of merchandis«e \ revolving 
floodlight 
center panel and changed the lighting colors 
from blue, red The 
scroll appropriately read is the news 


apparatus was focused on _ the 


to amber, to green, to 


“This 


By JACK POLLARI 


Madigan Brothers, Chicago 


the sun will shine on—Resort Shop, third 
floor.” 


\rthur Poirier, display director for Lane 


Bryant called attention to spring in 
of his first garden-like displays of new hats, 
seen at the lower right on this page. The 
flowers on the papier mache tree could al- 
most be taken for hats themselves—the egg- 
like heads perched on plastic rods emerge 
from green ruffle tarleton, as flowers do in a 
new spring print 


garden. The figure in a 


—At the upper left, by John Moss, Marshall 

Field & Co. Upper right, by Marjorie 

Smith, Steven's, Evanston. Lower left, by 

Ray Bianchi, Goldblatt Brothers. . . . Lower 

right, by Arthur Poirier, Lane Bryant. .. . 

(Photograph by courtesy of F. A. Kuehn & 
Co., Chicago) — 





one 


dress completes this cheerful picture, and 
the scroll read: “You'll feel so gay—in such 
a floral array—frankly, you'll think it’s 
Spring.” 

John Moss, Marshall Field & Co., in a 
series of four State street windows promot- 
ing coats and suits of Stroock fabric, used 
a magician to call attention to these excel- 
lent displays. Since the importance of these 
coats and suits were their colors, the theme 
of “Magic Colors” was used and along with 
each of the two women’s figures was a ma- 
gician variety of sleight-of-hand 
tricks and the paraphernalia used here ap- 
peared to be the real thing. The manne- 
quins appeared to be emerging from huge 
striped Stylized curtains and 
the footlights along the front of the window 
gave the effect of a stage setting. The sign 
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the easel read: “Right out of the band- 
box! Stroock summons Silhouette Sorcery!” 

\nother excellent window at Field’s ap- 
peared on the State and Washington corner, 
pr moting bedding and in general not em- 
phasizing any one type of merchandise. The 
scone (not illustrated) is a girl’s bedroom 
where the young daughter of the house is 


having a slumber party and the girls are in-: 


dulging in such teen-age pleasures as read- 
ing letters aloud, drinking cokes, playing 
records and displaying clothes. Baby sister 
could be seen peeking through the door. A 
few pieces of merchandise were used on the 
floor near the sign, but the human interest 
element of the window is the important me- 
dium for promoting the idea. 

\nother window that caused many second 
looks appeared on Randolph street at Field’s 
as shown at the lower left. The theme was 
built around the new boak entitled “Papa 
Went to Congress.” To give atmosphere 
to this display, actual costumes worn by the 
author’s mother in Washington were used 
with a background depicting the Halls of 
Congress in that period. The sign, which 
was a white cutout of our capitol building, 
carried the following copy: “Laughable 
tribute to the good old days, ‘Papa Went to 
Congress,’ by Kenneth Horan.” A full- 
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draped tie-back curtain of rich brocade on 
one side of the window added the final timely 
touch to this very interesting presentation. 
A great interest in California fashions has 
been noted locally and J. W. Campbell, dis- 
play director at Carson Pirie Scott & Co., 
played a top card in promoting this mer- 
chandise throughout the entire month, chang- 
ing the windows every Romantic 
paintings of California’s early days provided 
the focal point in each display as the photo- 
graph shows; this is one of the four displays 
installed. The papier mache sun-burst near 
the light blue background framed the state 
seal of California. Every category of sports- 
wear was shown. A cut-out silhouette of the 
state with lettered copy read: “Made in 
California for you,’ with products of promi- 
nent designers featured in each setting. 
Campbell also promoted gray fashion for 


week. 


Southern wear in six of his State street 
windows. The backgrounds were a light 
blue. Upright poles were entwined with 


tropical foliage well forward in the display, 


—Upper left and lower right, by J. W. Camp- 

bell, Carson Pirie Scott & Co... . Upper right, 

by Reed Schlademan, The Fair Store. .. . 

Lower left, by John Moss, Marshall Field 
& Co.— 
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which is seen at the lower right. Natural 
colored shavings patterned the floor and the 
copy for the inscribed on 
natural basket weave rattan. A big cluster 
of dry-brushed tropical leaves on heavy wire 
formed the central decor. 

A group of Southern wear windows that 
caused wide spread interest in Evanston 
was installed by Marjorie Smith, display di- 
rector of Steven’s. Dramatic simplicity, the 
keynote of most of Miss Smith’s work, is 
noted here. The photograph shows a strik- 
ing red and white canvas cabana in one 
corner of the window and a large, novel 
palm tree painted in yellow (both trunk and 
leaves). A seated figure is resting on yel- 
low driftwood, in turn on a floor of white 
sand. The sun on the light blue background 
is yellow. [ 


message was 


Star fish and sea fans were in- 
terspersed in scatter fashion. 

Ray Bianchi, Goldblatt’s, dramatized black 
for early spring with this engaging copy: 
“Deep, dark and desirable. These perennial 
blacks, brightly freshened with white 
sure-fire successes for day to date doings.” 
The chair the mannequin is seated on is done 
in black and white hounds-tooth. The floor 


is fuchsia and black, while the walls are 
is biege and the whole main color scheme 
dark green. 








ite Lines” 
At 


Robertson's 


By FRANK G. BINGHAM 
Robertson's, South Bend 


—Some departments of the store did 
from 10 to 12 times their volume for 
the corresponding period in the pre- 
vious year when Robertson's con- 
ducted a store-wide promotion 
on 161 Life-advertised brands— 


OBERTSON’S swing to peacetime sell 
ing came about all in one week with a 

storewide promotion featuring 161 Life 
magazine advertised lines of merchandise 
The swing started with seven full pages of 
advertising, plus numerous radio 
week, to inform the South 


When 


store, 


newspapel 
spots during the 
Bend public of what was happening. 
public arrived at the 
standards are the 


this informed 
thei which by all 
basis for 87 per cent of all purchases made 
found all nine windows, 11 display 
16 posts, and mort 


eyes, 


in stores, 
main floor ledges, 
than 200 
displays présenting famous brands with the 


CaSeS, 


various counter, case and ledge 


well-known “As advertised in Life’ cards 
with them 

The red and white Life signs were tied up 
with the “Life Lines 


at Robertson’s.” 


theme of the displays: 
To impress this idea into 
hundreds of 


the minds of the customers, 


vards of white cord stretched from. all 


master frame signs in the windows and in 
double-faced signs, 
General MacArthur, 
Life’s tall 
floor. From 
three photographs stretched 33 


the length of the 


Three large 


teriors 
showing pictures of 


(;eneral Eisenhower and silhou 


ette were on the main these 


were lines 


inning store. On each 


post were the names of hundreds of brands 


of merchandise carried at Robertson’s and 
advertised in Lite 

More than 200 small 
hown in the “Maiden 


used through the 


counter units as 


Form” photograph 
store The 
Life red with 


caption line at the 


base and 


were 


dowel were painted white 


miniature 


ords, plus the 
top of each display 

lhe millinery photograph shows the dis 
play of hats featured in Life magazine which 
also modeled in the fashion show in 
floor tea 


week 


Were 
room atternoon 
during the Chis 


tied-in with mannequins in the 


our sixth ever) 


fashion show was 


windows on 








: 
: 


a runway, using a large master card to con- 


vey the information. Large fashion display 


cases on the fashion floor were treated in a 
related manner. 

The Kayser, Cannon, Textron, and Bendix 
displays we used were some of the windows 
many national publica- 
tions to bring to the merchants of America 


the importance of this promotion of nation- 


shown by Life in 








headline tor 
these Life advertisements “Life's lo- 
cal impact in South Bend helped Robertsons 


The 


read: 


ally advertised brands. 


swing into peacetime selling.” 

However, the 7 
battery of windows, or 
in the results of the sales and for tl 


success of any promotion, 


interior displa lies 


I give you the combined opini 
[Continued on page 70] 
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DISPLAY 


...on and off the record 





—Lieut. Mary Wil- 
liams, returning as a 
liter case from 
Europe, reaches New 
York City and dis- 
plays a hat from 
Paris to Lieut. Eliza- 
beth Alexander. The 
latter is now a mem- 
ber of the display 
fabrics and acces- 
sories department of 
Dazian's, Inc., New 


York City— 





—Jack Deweese, of the Pittsburgh display firm of Deweese 
—Hhaf Rahan & Co., celebrates his birthday while in New York City. 
and James , Seated, Mrs. Karl Roth; Jack Deweese; Elmer A. Kipphorn, 
Young, of the Jo- Watt & Shand, Lancaster, Pa.; Guy Duey, Deweese & Co.; 
seph Magnin Mont Ware, Watt & Shand, and Bob Blackford, Melet Com: 
Stores display pany, Clarksburg, W. Va. Standing, Bob Lyon, Wrighy 
staff, San Fran- Metzler Company, Uniontown, Pa.; Karl Roth, Gardner Dis- 
cisco, put the plays, Pittsburgh, and Ray Hecht, Hecht Fixture Co., Chica- 
finishing touches go. Stooping, Vern Zeller, Midwest Fixture Co., St. Louis— 
on a statue for a 
window display— 


—This is Joe S. 
Jackse, newly ap- 
pointed factory rep- 
resentative in the 
Chicago area for 
American Fixture & 
Mfg. Company, 
Chain Ctore Divi- 
sion, St. Louis. Jack- 
se was formerly with 
L. A. Darling Com- 
pany and the Art 


—Clay Billingsley, re- 
cently display manager 
for Mermod, Jaccard & 
King, St. Louis, has 
joined the sales staff of 
Garrison-Wagner Com- 
pany, of the same city, 
and will cover Kansas, 
Oklahoma and South- 
west Missouri. He was Products Company; 
secretary of the St. his selling experi- 
Louis Display Guild last ence in the display 
year— field covers a period 
of 15 years— 





—Surrounding several Darling 
mannequins on view for the first 
time at the opening of the en- 
larged New York City showrooms 
are the following members of the 
L. A. Darling Company organiza- 
tion: in the usual order, Erich O. 
Schwengel, Chicago office man- 
ager; Jess Maxwell, designer; C. 
J. Devere, sales; E. C. Mathews, 
plastics plant manager; Sacha 
Schnittmann, sculptor; Bernard 
Secor, order department; L. Carl 
O'Keefe, vice-president and New 
York office manager; Ken Snede- 
cor, sales promotion manager; 
Trowbridge H. Stanley, president; 
Mrs. Schnittmann; R. T. Arch- 
bold, vice-president; Rus Larson, 
designer; Frank Elmer, metal 
plant manager; Bernard Pixley, 
sales— 














Los Angeles Reparting 


By HERB CROSS 


"Dick" 


Whittington Studio, Los Angeles 





near-by Santa Anita 


HE interest in 
track 


continue as a 


race seems to 

favorite theme for local displaymen, 
and in the first illustration for our article 
this month we find Harvey Pettit, J. W. 
Robinson & Co., showing ladies’ ready-to- 


an interesting adaptation of the 
familiar horses and jockies. But the Santa 
Anita motif has been introduced in a rather 


wear before 


novel way, in the form of a white-on-black 
silhouette cutout across the upper back 
ground. Copy on the window card reads: 
“At the Starting Line,” and the two man 


nequins are posed on a small strip of grass 
flower bed contain 


two 


matting before a curved 


ing pansies and flanked by small con 


tainers holding ruscus. The use of pansies 


as the flower was done advisedly, tor thes« 


are the flowers one sees by the thousands out 
at the track. Six of Robinson's windows 
were given over to a treatment similar to 
the one shown here. 

J. J. Haggerty Company, where Robert 


charge of 
Prints 
in a complete 


Gibson and Mary Kerwin are in 


display, featured “Mexican-Inspired 


from our Calexico Colorama” 








battery of windows, of which the second il- 


lustration 


is a typical example. 


Ilumina- 





tion was by spots alone, and the single fig 
ure in each display was posed before a back- 
ground done in “Mexican Brown.” Real 
plants, including actual banana trees in som 
of the windows, were used, while down on 
side of the background were hung Mexicai 
masks. Mexican pottery, masks and similai 
items were borrowed from a local museum 
The merchandise shown ranged from sports 
wear to evening wear. 

For a promotion of spring millinery, Mrs 
Laura Wallbridge, Bullock’s, used an un- 
usual and interesting prop—a large copper 
kettle, burnished and polished until itt 
glistened like gold. This kettle held milli- 
nery and flowers, the former either resting 
directly on the rim or on wicker heads pro- 
truding gracefully from the interior. The 
background was done in a shade of old 
rose, and all of the hats were in shades of 
pink. Illumination was entirely by spot- 
lighting, and the effect on the bright kettle 
was excellent. From the right rear of the 
window a drape of pink gauze extended 
into the central prop, as shown. The show- 
card read as follows: “Color Inter- 
prets the New Feeling for Drama.” 

For a promotion of spring fashions, Thom 
Sweaney, display director for The May 
Company on Wilshire boulevard used _ this 
theme for his card copy and the setting in 
general: “Suddenly it’s Spring!” Spotlight 
ing brought out the details of the display 
against a background done in a deep cream 
The principal treatment 


copy 


shade. decorative 


—The Santa Anita influence is manifest in the 
display above, by Harvey Pettit, J. W. Robin- 
son & Co. ... At the left, by Robert Gibson 
and Mary Kerwin, J. J. Haggerty Company, 
featuring Mexican-inspired prints from the 
store's "Calexico Colorama". . . . (All photo- 
graphs are by courtesy of "Dick'’ Whittington 
Los Angeles) — 
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was seen at the left of the display pictured 
this taking the ; 
hood cut from 


here, form ot a canopy ot 


wallboard and containing 
a light which necessarily focused doWnward 


and illuminated four doves, 


beak 


were tightly 


papier mache 


each bearing a bright nosegay in its 
From the sides of the canopy 
stretched white serving either to sym 
sides of the 


bird-cage, according to the views of the in 


cords, 


bolize spring rain or as the 


dividual passe rby. Accessories were grouped 


around the showecard The same theme was 
carried out in all the fashion windows ot the 
store 


With more and more attention being to 
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—Directly above is a display by Mrs. Laura 
Wallbridge, for Bullock's; a burnished copper 
kettle is the principal decorative feature. ... 
Upper right, one of a series of spring fashion 
windows by Thom Sweaney, The May Com- 
pany, Wilshire boulevard. . . . Below, by Jack 
Nasser for Wilson's, one of the Timely Stores— 


world, 
regards wear, the 
theme chosen by Jack Nasser for a series of 
displays is particularly apt: “The Greatest 
Fashion Influence in America Today! 

The Look ag This 


was two parts, the 


fashion 
sports 


cused on California by the 
particularly as 


California 
divided into 


slogan 


first ap- 
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pearing on the upper left background on 
an irregularly cut out plaque, the rest 
ot the message being lettered on a 
stretched across the lower central right ot! 
the window. The two parts were held to 
gether, however, by a fashion sketch on the 
background, heavily framed in wood. 


scroll 


Cac- 
tus and other California desert flora served 
as decorations, while a group of shirts and 
men’s accessories at the left of the window 
were encircled by a rope. Men’s wear was 
shown in the display pictured here, but 
women's wear was similarly treated in othe 
windows. Nasser is 


Wilson's 


director fot 
one of the Timely Stores. 


display 
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Southern California Club 
Elects Baugh President 

\t a meeting of the Southern California 
Display Directors & Manufacturers Club, 
held January 30 at the Clark hotel, Los 
Angeles, the following officers were elected 
for the current year: president, Glen Baugh, 
Silverwood’s; vice-president, Fred J. Tabery, 
The Tabery Corporation; vice-president, 
Charles O'Malley, The Broadway-Holly- | 
wood; secretary-treasurer, Ralph T. Dickey, 
Department of Water and Power. Directors 
are Harry Bell, Richard Fitzgerald, Suren B. 
Holmes, H. Jensen, Frank Dunn and John 
E. Cooke. 

\pproximately 125 were in attendance, 
coming from as far away as San Diego and 
Bakersfield. Stuart Raymond presided, and 
introduced Aubrey Maley, The Broadway- 
Hollywood, and Jk Roy Stewart, Barker 
Brothers, who responded with short talks. 
The principal speaker of the evening was J. 
“Jimmy” Swinnerton, noted cartoonist and 
color artist, who spoke on “Color Value to 
Art and Display.” 
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New Group of 
Children’s Mannequins 





und o1 sggetigg a 
he rest \ “preview” of the new group of children’s 
1 scroll mannequins created by The Display Equip- 
right oi ment Corporation, New York City, was held 
1eld to recently in the firm’s showrooms. Sculp- 
on the tured originals, each one a newly designed Hluminated Palm Tree 7’ high 
: Cm creation, were shown. of shimmering, colorful Cryst- 
. served Syd Messer, sales manager, announced L-Glas. A ZEM original! 
irts and that this new group of youngsters is copy- See the entire 1946 series of 
window righted. The line, in the “Windsor” grade, colorful, dramatic ZEM origi- 
Par was will be restricted to one store in a town. ‘ nals at our St. Louis show- 
re The “Windsor” children’s mannequins are 
in “s fl xible figures. They are made be a sizes. | pase or at these of ous 
in other € sures. -Y are Me all SIZES. | . . : 

a. Pe a istributors listed below. 
tor fot \ new group of juniors in the “Coronet” | ' 


mannequin grade will be introduced soon. 


WE | Sols, Detroit, 


Names Shertzer Fei 
Recently discharged from the army after 
two years with the infantry, and formerly y a oP * fem ve L 


on the display staff of Saks-Fifth Avenue, 

New York City, Sidney Shertzer has been DISTRIBUTORS. ST. Wellity pis 
named display manager for Saks-Fifth 
~nel —— po saps jones ena e CHICAGO-—Maharam Fabric Corp. ¢ DETROIT—Michigan Display Supply Co 
son, who remains with the store as interior e BUFFALO-—Samuel C. Dutch & Son e@ DES MOINES—Kesl Display Service 


display manager. e PHILADELPHIA—Advance Displays e BURLINGTON, N. C.—Mac Thigen 
e NEW HAVEN -—Fren-Zee Store Equipment & Fixture Co 











Glazebrook Heads 
De Pinna Display 





Following his discharge from the army 
after overseas duty, H. M. Glazebrook has 
rejoined De Pinna’s, New York City, as dis- 
play director, the position he had held for 
several years before the war. Ogden | 
on, who has been handling the store’s | 
dispiay for several months, remains as as- | 
sistant 


DISPLAY STYLISTS AND MANUFACTURE, 
S 


aK. §. kurtis studio 


“ | 
88 COLUMBUS AVE. AT BROADWAY & 64th ST.,N. Y. 23,.- 
TRafalgar 7-1729 


CRISTALLY 


A NEW DEVELOPMENT 
THE REALM OF DISPRAN 
* 

IN ALL BRILLIANT COLORS 15— 
NO JOBBERS DISCOUNT GIVEN 








Resigns Position 
At -aston Store 


resignation of Edward Bullman as ad- 
vert: ing and display manager for Orr’s De- 
art-.ent Store, Easton, Pa., for the past 15 

has been announced. His future plans 
t known at this time. 
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Style Show Displays 


An unusual note in the merchandising of men’s apparel 
was sounded for the 1,350 retailers who flocked to the 
spring show of the Men’s Fashion Guild of New York. 
The Guild is an organization of 25 top-quality manufac- 
turers in the New York City area. 

Instead of the usual parade of live models or static 
merchandise trims, they were invited to stroll around a 
series of eight colorful settings, each consisting of an 
amusing papier mache mannequin clothed in a different 
type of ensemble, against a semi-humorous background. 
Some mannequins took the form of caricatures of portly 
bald gentlemen and all were light-hearted in mood. 

As explained by the Zlowe Company, New York ad- 
vertising agency which staged the Fashion Guild exhibit, 
the general idea was that a trade show should not only 
sell a product but should demonstrate to retailers how to 
promote it. It is the Zlowe belief that the methods it 
chose to dramatize its client’s showing can be adapted by 
retail stores in their own window and interior presenta- 
tions. That store executives are inclined to agree with 
this reasoning is indicated by the unusual amount of in- 
terest aroused by the settings used. 
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HE second and shortest month of this 
well on its way. As 


the tremendous 


year is 

you no doubt 
gain display made in the war years is still 
with even greater momen- 


display 
know, 
rolling forward 
tum this spring. 

Every display salesman that has called 
on me this spring has told of the continued 
upswing of the display pendulum. Thumb- 
ing through the January DISPLAY 
WORLD anyone can note the swing upward 
and onward with a due sense of pride. 

We who have been in display during the 
war may have taken this change calmly be- 
cause it has come to us in small doses. But 
talking to a man who is out of service re- 
cently and has encountered this change sud- 
denly, we find an amazing story of display’s 
future in the making. 

I. K. Stevenson is our example here. A 
full commander recently discharged from the 
United States Navy, he has taken over his 
old territory as a display salesman. During 
the war years, Stevenson was battling the 
Japs in every major battle of the South 
Pacific. His mind was far from display al- 
though his heart was still in it because it 
has been his lifetime work. After four weeks 
on the road, visiting display personalities 
with his line of materials, he is overwhelmed 
with the change display has had since he has 
been away, 

He has 
in general by 
practically wiped out of their minds. In 
of this is a willingness to listen and 


found any resistance to display 


store owners and managers 
place 
an eagerness to learn more about this me- 
dium of Budgets in display 
have been greatly increased. All in all, this 
was a very pleasant surprise for Stevenson 


advertising. 


on his first peacetime trip. 


With this change and upswing to display 
by retailers, wholesalers and manufacturers 
come new responsibilities. In the next six 
months two national display events will take 
place. The first in Houston, by the Southern 
Display Association—April 22-26—and_ the 
second in New York, sponsored by the Na- 
Display Industries 
If these two meetings are be 


tional Association of 
June 24-28. 
ing planned as the 

of the past it will be 


same old conventions 


very disappointing. 


The men and women who have charge of 
these two gatherings have without a doubt 
the greatest opportunity to put display still 


farther forward in its rightful place. The 
stage has never been set so well for a 
grand performance, the lights have never 


been so directly focused on us before, and 
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Think this ever 


By FRANK G. BINGHAM 





the music will be very sweet when the total 
business is recorded—but what goes on on 
that stage, the words and action, will tell 


the story of display’s advancement. To say 
it deserves the committee’s full attention 
and untiring efforts is stating it mildly 


indeed ! 


Both of these meetings should be the 
combined efforts of a united group of manu- 
facturers. No one or two firms should car- 
ry the entertainment load on their shoulders 
and try to outmatch the other, leaving the 
rest of the manufacturers without customers 
the day after the night before. Parties are 
fun we all agree, but one good one is worth 
more than six—especially when orders have 
to be signed intelligently. Putting this con- 
dition in order would benefit everyone. 


The day for display alibis is over. The 
day for corny display performance 1s past. 
The day for weak display characters is gone. 
The day for intelligent display executives 
armed with facts has arrived, and they are 
in demand everywhere. The pendulum of 
display is swinging steadily upward. 


Wordisplays: Mr. and Mrs. Frank White- 
lam (Fyfe’s, Detroit) will be leaving for a 
month in Los Angeles they will visit 
their son, Capt. Frank R. Whitelam and his 
family at Fullerton . .. Chicago will be an- 
other stop on the way back. . Sidney E. 
Lenkous, Roanoke, Va., left Montgomery, 
Ward & Co. and joined Schulte-United, the 
same city. ... Jimmy Sims and Joe McKen- 
zie, a couple of ex-sailors, have returned to 
their old ship in dry dock, John Gerber & 
Co., Memphis, Tenn. ... E. W. Bettis, 
Stewart & Co., Louisville, from reports 
reaching here has done some mighty tricky 
stuff with tropical plants in his windows. 

.. Mary Lou Bond, display director for 
Kerr's, Oklahoma City, has resigned, got 
married and is now returning to art school 
; speaking of art school, Fred Wassall, 
Walker Brothers, Wichita, is a fine artist in 
his own right and hopes to have an exhibit 
of his work in New York some day. 

E. W. Samsel, Young-Quinlan, Minneapolis, 
is on a trip to California at the firm’s ex- 
pense... . 4 \. J. Roeder, Block's, Indianapo- 
lis, is also on the same mission. ... Ed 
Hodges, returned from the army, is now back 
at Donaldson's with Wes Ten Eyck. 

Billy Owen at Fritzel’s, Milwaukee, created 
a clever window ot “Balanced Fashions” by 
using a tight wire with all the equipment, 
and on it was the lower half of a manne- 
quin fastened to the ceiling. Miss C, 
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Murphy has taken over display at Field’s in 
Oak Park, Ill. . . . she was assistant to 
Dick Frizzel at the firm's Evanston store. . 
Fred Hartman, recently discharged from the 
U. S. Navy, returns to J. C. Penney Com- 
pany, South Bend. William Tusing, 
three years in the South Pacific with the 
U.S. Army Engineers, returns to Inter-State 
Department Stores, South Bend. 





Advertisement Quotes 
Display Results 


A current advertisement by the Arvey Cor- 
poration, mounters and finishers of adver- 
tising displays, Chicago, uses the following 
copy based on a test conducted by Point of 


Purchase Advertising Institute, Inc., New 
York City. 
“A distributor of California wines used 


20 package stores in the New York metro- 
politan area to test a new carton container. 
Prominent displays of the carton, bottle and 
accompanying displays were installed in 
each test outlet. 

“Displays resulted in an average increase 
in the 20 test stores of 139 per cent on the 
wine displayed. All wine sales in the test 
stores showed an average increase of 19 
per cent. One dealer reported that during 
the test period of the display he sold more 
wine of all brands than during the whole 
previous year.” 





Prison Display School 
In Eighth Year 


Oddly enough at a time when the demand 
for personal display training in a bonafide 
display school is at a peak, and with no such 
school in existence for the public, the Michi- 
gan State Prison’s display course at Jackson, 
Mich., is entering its eighth successful year. 

Established as part of a personalized train- 
ing program in all forms of advertising, the 
display course includes a great deal of prac- 
tical work, improvisation because of a lack 
of suitable materials with which to work, 
instruction in cardwriting, principles of de- 
sign, window construction, actual display 
installations, and the theory and use of color 
in display. 

At least one of the “graduates” of the 
course is now doing display work for a 
leading department store. 


Novick Added 
To Rip Staff 


The sales staff of Rip Studio, 15 East 
22nd street, New York City, has been aug- 
mented by the addition of Julius Novick; he 
will cover the metropolitan area as well as 
the Eastern coast territory. 


Hurlock Takes Over 
"Plastex" Distribution 

W. C. Hurlock, 4105 Taylor avenue, Drexel 
Hill, Pa., has become sole national distribu- 
tor of the line of decorative display papers 
manufactured by Plastex Decorative Prod- 
ucts, New York City. 


Birthday Observed 
By Louisville Club 


The Louisville Display Club held its ninth 
birthday luncheon on January 24 in the 
Bright room of the French Village. <A large 
number attended. 
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Prize Winners Announced 
In "Chen Yu" Contest 

Prize winners in the “Chen Yu’ 
lisplay contest featuring the color “Chinese 
Red” were announced recently by Associated 
Products, Inc., Chicago. Bonds amounting 
.o $5,000 were awarded winning department 
ind drug store entries. 

First prize of a $1,000 Bond in the de- 
sartment store classification was awarded 
to Harold C. Martins and Robert Gordon, 
Halle Brothers, Cleveland. Second prize, 


window 


$500, went to Peggy Rauch, Buffum’s, Long | 


Beach, Calif, and $250 and $125, third and 
iourth awards, were won by Walter W. 
Rowley, The Emporium, San Francisco, and 
\rthur Doeffinger, Jonasson’s, Pittsburgh, 
respectively. 

The same sums were awarded the winners 
in the drug store classification, in the fol- 
lowing order: first, Francis C. Madole, 
Stevens Pharmacy, Oconomowoc, Wis.; 
second, William J. Rogers and Howard 
Dunham, Fullerton Drug Company, Fuller- 
ton, Calif.; third, Max J. Blythe, Woods 
Drug Store, Hopkinsville, Ky., and fourth, 
Donald P. Pitman, Lilly’s Drug Store, 
Mansfield, Mass. 





Dallas-Fort Worth Club 
Entertained by Moody 


Marshal FE. Moody, Dallas, who has been 
supplying display materials to the profes- 
sion in the Southwest for the past 15 years, 
entertained 125 members and guests of the 
Dallas-Fort Worth Display Club recently 
at the Roy C. Lee Studios in the interests 
of the forthcoming Southern Display Asso- 
ciation Conference in Houston April 22-26. 

Guy Malloy, president of the SDA and 
display director for the Neiman-Marcus 
Company, acted as master of ceremonies. 
After several short talks by local display 
notables, entertainment in the form of group 
singing and cartoon motion pictures put the 
crowd in a jovial mood for the refreshments 
that followed. A professional stage show 
began at midnight, and the evening ended 
with a skit by Jimmie Cook and Ted Solo- 
mon in which the operation of a display 
business was lampooned. 





Display Firm Started 
In Columbus, Ind. 


Dorval D. Orman has formed a display 
firm in Columbus, Ind., for the manufacture 
i display equipment. A building the 
company is well under construction. 


for 


New Brooklyn Studio 

ls Announced 

Irving Berman held the opening of his 
new display studio, 1258 St. John’s Place, 
Brooklyn 13, on February 9. A complete 
linc of display materials is stocked. Ber- 
man received his honorable discharge from 
the armed forces last October. 








New York Displaymen 
Mect to Plan Drive 
umber of displaymen from New York 
‘it) met January 24 at local Red Cross 
“a juarters to plan their participation in 
itional fund-raising which 


pe March 1. 


campaign 
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GLORIES... are 

p lal fe it 
S-98 Natural Size Morning Glory Spray. 20° x 12". Green 
eaves on hand-wrapped wire stem. Flowers have yellow 
enters and are available in pink, blue, purple, white, and 
cerise. Specify color desired. 

$1.10 Ea.—$12.00 Doz. 

S-99 Giant Morning Glory Trailer. Approx. 7' x 2’. Assorted 








Visit us at booth F at the S.D.A. 
Conference in Houston, 
April 22-26. 




















colored Morning Glories made of duplex in blue, pink, white 
and purple. All flowers have contrasting white or blue stripes 
with yellow centers. Green leaves mounted on hand-wrapped 
trunk stem. 


Unit with paper leaves $10.00 Ea.—$114.00 Doz. 
Unit with cloth leaves $10.50 Ea.—$1I20.00 Doz. 


S-100 Natural Size Morning Glory Trailer. 36" x 10". Same 


description as S-98. $1.65 Ea—$1I8.00 Doz. 


Write for catalog on letterhead 


GENERAL DISPLAY 


CORPORATION 


140 W. 4TH ST.. CINCINNAT! OHIO 


CREATORS OF AMERICA’S MOST BEAUTIFUL 
ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 
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MOST IMPORTANT IS 


POINT OF SALE 


GROW MORE PER ACRE 
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FOR 1946 
INCREASE YOUR 


BUDGET FOR STORE MERCHANDISE PRESENTATION 
SALES PER CUSTOMER 

SALES PER SQUARE FOOT 

PRESENTATION OF “BEST SELLERS” 
IMAGINATION FOR YOUTHFUL ACTIVITIES 
SELLING PERSONNEL EFFICIENCY 
CO-OPERATION WITH BRANDED LINES 

GOODWILL WITH ORGANIZATION AND PUBLIC 


FOR 1946 
DECREASE YOUR 


INTEREST IN BEING OLD FASHIONED 
© AMBITION TO BE IN THE OTHER FELLOWS BUSINESS 
© SPENDING OF MONEY ON PROMOTION THAT DOES NOT SELL 
© MEANINGLESS DISPLAY PRESENTATIONS 
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SELLING A SUIT 
SHIRT: HAT-SHOES 


IS SELLING MAN HOURS 
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FOR 1946 
ye DRAMATIC DISPLAY JOBS 
like hese 


@ ‘Liberty Blues” 

@ ‘Its Spring’ 

© ‘Easter Time’ 

NY © Vacation and Travel” 
JUNE e “Fathers Day haw ideas 
JULY @ ‘Out-of- Doors’ 
AUGUST ‘The Heat is On" 
SEPTEMBER ® ‘Back to School” 
OCTOBER Colorful Autumn’ 
NOVEMBER ‘Thank - For Home” 
DECEMBER ‘Christmas’ 
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yr, on 
or on 
-d not 
They 
they 


and 
ctures 
sasily. 
1 and 
from 
iy de- 
ing a 
yment, 
shop 
know 
sizes, 
s are 
astics 
thods 
uper- 
e, 1m- 


elling 
“no.” 
idden 
more 




















ee 


iano Gat 


yam, § 











Whe. 
—s 








_— 





CVC {CCl ow SOPHISTICAT 


MANNEQUINS BY 
KORRECT-WAY 


No matter what ty pe of merchandise you sell 
_juniors, misses’ or women’s... you'll sell 
more if your apparel is displayed on ‘buy- 


appealing” mannequins by KORRECT-WAY. 


To skv-rocket vour junior sales we present 
a line of teen-model mannequins as life-like 
as the juniorites vou see in SEVENTEEN, 


Pert. smooth ‘n pretty. 


kor elegant smartness, poise and charm...the 
< 


| ma . . . . ae , o* 
AY ‘distinguished line of Lovely To Look At 


Al 
j 


Mannequins. Fashion-perfect. they reflect the 


y 


ideal of every woman. create the urge to buy. 


More information about this outstanding group 
of mannequins may be had by seeing your 


KORRECT-WAY distributor. or writing us direct. 


F 3042 HG 


--e-mannegquins by KORRECT-WAY 
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KORRECT-WAY 


Mannequins 


ATLANTA 
Melvin S. Roos 


BALTIMORE 
Williams Corp. 


BURLINGTON, N. C. 
Mac Thigpen 


BOSTON 


Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 


Florida Branch: 
3750 Royal Palm Ave., 
Miami Beach, Fla. 


CINCINNATI 
General Display Corp, 


CHICAGO 
Hecht Fixture Co. 


CLEVELAND 
Pribil Display and Supply Co. 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 


Grant & Silvers, Inc. 


MEMPHIS 
Wray Williams Display Co. 


MINNEAPOLIS 

L. E. Heir Display Equip. Co. 
PHILADELPHIA 

Naythons Display Fixture Co. 
PITTSBURGH 


DeWeese Display Equip. Co. 


SAN ANTONIO 
Fox Display Sales and Service 


SAN FRANCISCO 
Kehoe Display Fixture Co. 


ST. LOUIS 
Midwest Display Equip. Corp. 


MONTREAL 
Mi ler's Display Fixture, Reg'd. 
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Contest Planned 
For “Heartbeat'’ 

A national window display contest tying 
in the RKO motion picture “Heartbeat,” 
starring Ginger Rogers, with the “Heart- 
beat” dress which is manufactured and dis- 
tributed by the Pat Hartly Company, is 
planned by RKO Radio Pictures, Rockefeller 
Center, New York City 20, and the dress 
company. The contest will be limited to 
those stores having the “Heartbeat” dress 
franchise, and prizes will range from a $500 
Victory Bond as first award down to a $25 
Bond. The judges will include R. C. Kash, 
editor, DISPLAY WORLD, and others to 
be announced soon. 





Diener Returns 
To Bragdon's 

After nearly three years with an Army 
Air Corps medical unit in Germany and 
Italy, Sgt. David Diener has been honorably 
discharged and is once again with Bragdon 
Dry Goods Company, Portsmouth, Ohio, as 
display and advertising manager and as- 
sistant manager of ready-to-wear. 





Larger Quarters 
For Cook & Meier 

The display firm of Cook & Meier, 159 
North Michigan avenue, Chicago, is taking 


| 4500 square feet more space in the same 


building in order to handle a rapidly ex- 


| panding business, according to Ernie Meier. 
| The additional space will serve for offices 


and showrooms, while the space formerly 
used for that purpose will be used for the 
manutacture of papier mache items. 





Stillman Forms 
New Service 

Julius Stillman, former free-lance recent- 
ly released from the Army Air Forces, has 
organized a new service under the name of 


Stillman Art Display Exchange, 354 West | 


42nd street, New York City. The company 
purchases used displays and_ reconditions 
them for resale. 


Plan in Progress 


For Indianapolis Club 

Displaymen ot Indianapolis are now en- 
gaged in working out the preliminary steps 
in organizing a local display club, with 
the expectation of having an eventual total 
ot nearly 100 members. Ken Ikerd, Rich- 
man Brothers Company, is taking an active 
part in getting the club started. 
Army Duty Over 
For Tomlinson 

After three vears in the Army Air Forces, 
H. D. Tomlinson has rejoined Sears, Roe 
buck & Co., Houston, as merchandising di- 
rector. He was formerly in charge of dis- 
play for the firm. 


Baldinger Resigns 
PittsburghsPost 
The resignation of Jack Baldinger after 
28 vears with Frank & Seder, Pittsburgh, as 
display manager has been announced. His 
future pians are not yet known. 










PRESENTS ... 


QUALITY 
DISPLAY 
FIXTURES 


No. K130 VUE-THRUE BIG BOY 60" HIGH 
MANY OTHER STYLES TO CHOOSE FROM 





Sturdy pieces of display furniture, 
superlatively built to cabinet standards 
by wood craftsmen. Smoothly lac 
quered with white enamel and 
trimmed with gold beaded moulding. 
Note the extra dimensions! Note the 
extra mouldings at the sides! Note 
the mouldings recessed “in the groove” 


for extra protection! 


JOBBERS TERRITORY OPEN 
Send for Our Catalogue 





FISH NETTING 


NATURAL COLOR ONLY 
a 
TRENTON DISPLAYS 
FRONT AND WARREN STREETS 
TRENTON 9, N. J. 
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ltems 
Hard To 
Display 


By CLEMENT KIEFFER, JR. 
The Kleinhans Company, Buffalo 


ET us consider merchandise that is hard 
to display, and from which some dis 
playmen shy away for that very reason 
Among this group are such items as under 
wear, hose, gloves, belts and braces all 
small articles around which it is difficult to 
build a theme and a presentable window. 
\s an analogy, I recall that a good many 
years ago, when learning cardwriting, | 
found the most difficult letter and numerals 
to make were the “S,” the five and the zero. 
To master these characters I practiced mak- 
ing them over and over and over again, giv- 
ing them especial attention, until now they 
are made with ease and with less effort than 
a single stroke would take 
It is the same with displaying small items 
such as illustrated here: weave an_ idea 
around the item, have patience in the manip 
ulation and presentation and it is easy to 
create an impressive display with real sell 
ing powel 
The average person only needs to be re 
minded that he is in need of such merchan 
dise as socks, suspenders, belts or braces, 
and these often neglected items can keep the 
cash register singing merrily if displayed 
properly 
An examination of the display pictured 
first on this page shows how simple the at 
rangement really is. Essentially there is a 
mannequin shown in the act of stretching 
his braces while gazing at a large map ot 
the United States which serves as an atten 
tion-arrester and also as a “billboard” at 
traction. An actual detail map is suspended 
by long braces from the ceiling at an angle. 
All braces displayed are left in their original 
packages and placed on covered shirt boards 
and on tilted easels. A rough paper sign 
announced the price 
The next window display featured the 
same stvle figure (with a different head) in 
practically the same position. The central 
theme was enlarged photographs of Paris 
scenes—Place Vendome, Are de Triomph, 
and so torth. Large frames flanking the 
center unit gained attention by virtue of the 
colors used, magenta and turquoise. It will 
be noticed even in the halftone illustration 
that these colors were reversed on the tw 
panels 
Window No. 3 feaured the same type ot 
merchandise, plus the famous dog photo 
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graphs offered free. The red crush plush, the shirt boards, and heavy red roping tied 
against a cream colored crepe material, the trim together. 
heightened the effect by contrast. Glass More than 5,000 people entered the store 


building blocks and glass cylinders were to request these dog pictures, and excellent 
used in lieu of pedestals. Red plush covered business resulted. 
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DISPLAY is your strongest merchandising medium 





S' IMETIMES facts are so obvious they are overlooked. <A little close study reveals 2 


need for a little different planning. 
direct influence of display upon your sales, you will find that the most important 
thing you can do for the good of your store is to see that the display department is 
provided with an adequate budget—at least 4% of the store promotional dollar. 
When you get right down to the A B C’s of modern merchandising you will see that 
now, as always in the past, DISPLAY is your strongest merchandising medium. If 
there is any way at all in'which members of this group can help you make your dis- 


plays more effective, please call upon us. 


If you will study the facts regarding the 


* 


EXHIBITS 


WORTH SEEING 


* 
HOUSTON 
APRIL 22-26 


e 
NEW YORK 
JUNE 22-29 


PLAN TO COME 











Members of the National Association of Display Industries 


Adler-Jones Company 

Advertisers Display & 
Exhibits, Inc. 

Aladdin Fabrics 

Allied Display Materials, Inc. 

American Fixt. & Mfg. Co. 

Ankerum Mfg. Co. 

Arrow Dec. & Fixt. Co. 

Austen Displays 

C. Barrango Co. 

Bliss Display Corp. 

Eve Brueser Studios, Inc. 

Bulkley, Dunton & Co. 

The Carrata Co. 

L.. J. Charrot Co., Tac. 

James A. Cole Co. 


Colonial Decorative Display Co. 


Cook & Meier 
Emil Corsillo, Inc. 
Coy, Disbrow & Co. 


NATIONAL ASSOCIATION 


Crystal Fixture Co. 

L. A. Darling Co. 
Dazian’s, Inc. 

Decorative Novelty Co. 
Decorative Plant Co. 
Dingleman-Wolff Co. 
Display Corporation 
Display Equipment Corp. 
Display Products Co. 
Display Sign Center, Inc. 
Durable Displays, Inc. 
Facil Fabrics Co. 
Gardner Displays Co. 
Garrison-Wagner Co. 

Earl W. Gasthoff Co. 
General Display Corp. 
General Display Studios 
Grant & Silvers, Inc. 

The Greneker Corp. 
Victor Haida Displays, Inc. 


B. A. Jacobs Co. 

The Kawneer Co. 
London Displays 

A. Lutz 

Lynn Display 
Maharam Fabric Corp. 
Mechanical Man, Inc. 
Mileo Mannequins 
Modern Art Studios 
Modern Displays 
Mutual Disp. Mfg. Co. 
Natural Creations 

Old King Cole, Inc. 
R-Tex Co. 
Reflector-Hardware Corp. 


The Reyburn Mfg. Co., Inc. 


Rip Studio 
Royal Paper Corp. 
Gustave Rubner, Inc. 


PROGRESSIVE 








MERCHANDISE 
PRESENTATION 


Schack’s, Inc. 

Scheuer Mfg. Co. 

Sherman Paper Products Corp. 
Frederic Shipman 

Shoe Form Co., Inc. 

Silvestri Studios 

Nat Siegel Fixture Co. 

Silvestri Art Mfg. Co. 

Standard Fixture Co., Inc. 
Staples-Smith Co. 

Starkman Display Center 

W. L. Stensgaard & Associates 
Tabery Corp. 

Taffel Bros., Inc. 

Timbertone Decorative Co., Inc. 
Timely Service Co., Inc. 

Jas. B. Williams, Inc. 

W. M. Zeppen-Field Studios 
Display World, Asso. Member 


of DISPLAY INDUSTRIES 











ORLD 


| 

Title Registered U. S. Patent Office 
Combined with 

| MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 








: OUR PLATFORM 

1. The Promotion of Display. _ 

2. More Display Cooperation by Manufac- 

’. turer ond Merchant. 

3. Advancement of the Display Business. 

4. Practical Service to the Display Profession | 
ond Industry. 

5. Greoter Appreciation of Display's Power in 
‘Merchandising. 


| 6 Absolute Independence of Our Editorial 
-Columns. ee 
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Mutual Opportunity 
For Stores and Gls 

\s commented on in an editorial in the 
January issue of DISPLAY WORLD, there 
is an immediate and pressing need for some 
way of giving personalized training to re 
turning servicemen and women who want to 
enter the display While a cen 
staffed 
and equipped and teaching the principles ot 


profession. 
tralized display school, competently 
merchandising in addition to the theory and 
probably the best 
method, 1f one could be selected, there is an 


practice of display, 1s 
other way in which this problem can be ove 
COT « 


While 


the provisions for government-financed edu 


most store executives are aware ot 
cation and specialized training for ex-service 
people under the “GI Bill ot 


ot them realize 


Rights,” tew 
that it is possible for indi 
vidual stores to employ such men and women 


cardwriters, 


or training as displavmen or 


ind still have educational 


them qualify tor 


subsistence benefits ranging trom $65 to $90 


and more monthly 


If, this way many persons with an interest 


in the display field and much potential abil 


itv tor this kind of work need not take an 


unwanted job elsewhere simply because it 


pavs better to start \nd stores interested 


in creating top-notch display staffs can pay 


prevailing salaries tor beginners in_ thet 
display departments and know that they are 
building tor the tuture 


Phe aid in question is provided tor under 


two veterans’ aid bills, Public Law 16 and 
Public Law 346, the latter being the well 
known “Bill of Rights.” Veterans begin 
ning job or apprentice training may receive 
up to $92 monthly if single, and $103.50 


monthly 1f married—plus $5.75 monthly tor 
each dependent child and $11.50 for eacl 


lependent parent 


DISPLAY WORLD 


Such training programs, however, must 
receive the approval of the state educational 
authority designated by each state’s 
before the Veterans Administration 
will grant subsistence to the workers. Such 
numerous 


gov- 
ernor 
been secured in 
cases to date, including, in Chicago for ex- 
ample, Marshall Field & Co., Sears, Roebuck 
& Co., and Carson Pirie Scott & Co. Ap- 
proved training plans include stich occupa- 
displayman, cardwriter, advertis- 
ing man, typographer, and similar positions. 
requirements for 


approval has 


tions as 


These are the primary 
any such program: 

1. The occupation must be a_ recognized 
skilled vocation, requiring extensive training 
on the job, and related and supplementary 
job instruction. 

2. The employer must pay 
or trainee a progressively increasing scale 
salary which will average at 
least 50 per cent of the earnings of a skilled 
worker in the same line. 

3. The veteran must work under the super- 
vision and instruction of a fully-trained 
and competent worker in that occupation. 

4. The must agree to furnish 
the Veterans Administration required  in- 
formation on the wages paid the trainees. 

5. Facilities for training must be consid- 


an apprentice 


of wages or 


employer 


ered adequate by the = state educational 
authority. 
6. The employer must keep adequate 


records of the trainee’s progress in his on- 
the-job training and supplementary techni- 
cal instruction. 

7. If labor unions are recognized in that 
department, training must be established and 
joint committee, with 
full cooperation of employer and union. 

An example of how one company is using 
this plan is that of Sears, Roebuck & Co., 
where a training program of approximately 


administered by a 


duration has been set up for 
advertising men. Under — this 
schedule the trainee is led into the course 
with two months spent on the production 
end: then comes six months of copy-writing, 
followed by six months of layout work. Four 
with 
follow, then two months on the release desk, 


two vears 


would-be 


months of working local newspapers 
two months of learning the relationship of 
display to retail advertising, and two months 
devoted to sales promotion. 

Sears has also worked out a similar pro 
gram for teaching display; this course covers 
a two-yeat period. 

Store take ad 


vantage of this subsistence-pay-while-learn 


executives who wish to 


secure details from the state 
department with ap 
proving educational institutions, or from the 
\dministration Facility. 


ing plan can 
educational charged 


nearest Veterans 
Five-Story Building 

For Decorative Plant 

Plant Company, tot 
located at Ninth 
street, New York City, 


SCVE ral 
2/th 


is purchasing a five 


Decorative 


vears avenue and 


story building in order to have increased 
facilities. The purchase is also in accord 
ance with the firm’s policy of expansion 


While the exact site of the building has not 
been disclosed, rumors in the trade place it 
on West 24th 


Seventh avenues. 


street, between Sixth and 


Decorative Plant is observing its 50th an 


niversary this vear 


FEBRUARY, 1946 


R , | ° 





FEBRUARY, 1921 

E. H. McKeehan, display manager for the 
Plymouth Clothing Company, St. Joseph, 
Mo., resigned in order to head display for 
the National Shirt Shop, Kansas City. 

Peyton O. Smith took charge of display 
for Pfeifer Brothers, Little Rock. He had 
been on the staff of M. M. Cohen Company 
of the same city. 

The election of G. H. Patric as president 
of the San Antonion Window Display Mens 
Association was announced. Other officers 
were V. L. Carson, vice-president; 
J. B. Huslage, secretary, and G. H. Tucker, 
treasurer. A talk was made by Mat 
Markusich. 

Plans were in progress for several display 
meetings. Among them were the following: 
the fourth annual convention of the Kansas 
Association of Display Men, at Hutchinson, 
May 9-10, with J. H. Everetts as president; 
the state convention of the Ohio Association 
ot Display Men, on May 2-3 in Toledo, with 
P. W. Hunsicker as president; the Interna- 
tional Association of Display Men conven- 
tion in St. Paul on July 11-14. 

Jack Hybarger, who had been doing free- 
lance work in Mobile, Ala., returned to Fort 
Worth and planned to continue in the same 
tvpe of work. 


named 


FEBRUARY, 1936 

Del Heizer was named display manager 
for The Smith-Kasson Company, Cincinnati; 
he had been first assistant to John Weber 
at Mabley & Carew, of the same city. 

The Detroit Display Club met at the home 
of Don Ferguson, display manager for S. L. 
Bird & Co., for a buffet supper. 

(, D. Adams became display and advertis- 
ing manager at Netter’s, Springfield, Mo., 
having resigned a similar post with Greene’s, 
Shawnee, Okla. 

Nearly 200 attended the “White Elephant 
Sale” held by the Chicago Display Club. 

Emory Sharp was appointed display man- 
S. Ayres & Co., Indianapolis. 
joined Hill Brothers, 
Fond du Lac, Wis., as display manager. He 


ager for L. 


ric Schwengel 


was formerly assistant to Kenneth Duncan 
at The Boston Store, Milwaukee. 

Don M. Rogers resigned’ from the display 
department of Montgomery Ward & Co., Chi- 
cago, after eight vears with that firm. He 
planned to do free lance work. 


Benson Heads Display 
For Memphis Firm 


Just from 
the army, Farrell S. 


returned four years spent 1 
Benson has joined the 
Memphis, as display 
manager. He was formerly with Leopold 
\dler and the B. H. Brothers Com- 


pany, Savannah 


Landres Company, 


Levy 


Display Factor 
Is Married 

William Becker, Becker Sign Supply Com- 
married recently to 
New York City. 


pany, Baltimore, was 


Ruth Pasternak, ot 
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Seattle Activities 


By R. W. CHAMPION 
Seattle 


meeting of Seattle displavymen was held 
Pir soceses to hear a discussion on how 
display can ke improved along. the 
Main Streets” throughout the state. This 
vas under the direction of Fred Westberg, 
Vashington State Educational Promotion 
service. During the same meeting the sub- 
‘ct of resuming a display association was 
brought up and received enthusiastically ; 
the result is a regular meeting to be held on 
re second Tuesday of each month, with in- 
teresting programs presented under the 
uidance of a rotating committee of the club. 
Displayvmen attending the first meeting 
ere Howard Schneider, Bill Brado and Joe 
Sjursen, all of Frederick & Nelson; Harold 
MacLaren, Bon Marche; William) Spence, 
(. Price and Walt Kringlebach, all three 
iree-lances; Bill Blackburn and Karl Hardy, 
Schoenteld’s ; Ron Nash, Tall’s Travel Shop; 
Ray Faulkner, Weistield & Goldberg; H. 
Fisk, Ben Tipp’s: L. Hatlien, Foreman & 
Clark; Harold) Humes, Lundquist Lilly 
Company, and Joe Gunther, Sears, Roebuck 
. a 
Many changes have taken place in Seattle 
isplay circles since the war ended; the day 
iter V-J Day there was a rush of fellows 
establish themselves in the better spots, 
| many of the girls went back to the 
ities of a housewite or previous positions 
\ word of credit should be given these girls 
their conscientious work in display while 
regular displaymen were busy in the 
var plants of this area 
Changes around town are: at Frederick 
* Nelson, Adrian Delman is now handling 
advertising, with Joe Sjufsen in charge 
display and ably assisted by Howard 
Schneider and Bill Brado, in charge of win- 
v and interior display. . .. Ray Blossom 
display manager of Rhodes Department 
tore since the death of Mr. Lawrence. . . 
\Ilvn Dean, who had held the display man- 
ger’s position at MacDougall’s for the last 
vears, died unexpectedly just before 
liristmas, and Ken Voss is now handling 
store’s display; he is a newcomer to 
Seattle, having put in considerable service 
a fighter pilot. . . . The Bon Marche 
it through the war period without too 
h loss in personnel and maintained dis- 
tive windows under the capable hand of 
Harold MacLaren; one of the men on Mac- 
en's staff is John Pollari, brother of Jack 
lari, who is Chicago news reporter for 
SPLAY WORLD and former president 
he Chicago Display Club. 
ick in former positions are Joe Gunther, 
sears’ University store, and Mort Kundy 
the Eastern Outfitting Company. H. 
. who has spent 20 years or more free- 
ng here, is now permanently with Ben 
‘’s Jewelry Store, one of the most pro- 
sive stores of the city, with a tremen- 
expansion program shortly to be un- 
iken. 





He bert Now With 
Hone Store 
irge R. Herbert is now in charge of 
iy for The Home Store, Dayton, Ohio. 
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A NEW Display Feature That 
Stirs The Imagination. Available 
in different’ sizes and colors. 


Suggested uses: 

e Trimming with netting or 
material to display accessories. 

© Cut open and link together with Giant Chains. 


@ As hanging fixtures, with platforms bearing merchan- 


dise mounted in between. 


Vo. 1137 PLYWOOD HOOPS 
4” Thick and 1” Wide 


Size Vatural W ood Colored 
24” $2.40 $3.00 
32” 2.80 3.60 
4)” 3.30 4.20 
18” 3.80 4.90 


Netting Trimming Not Included 
in Above Prices. 


AUSTEN DISPLAY 
31 W. 31st Street, New York City ¢ 27 E. Monroe Street, Chicago 
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- Arn : 
( LU —Some of the simplest decorations and con- 
\ struction forms made excellent display props. u 
"1 The picket fence is one, and some of its uses : 
a ] N atl are illustrated here— f 
x N \\ 
af nan 
anni Winnasailil nnn 
nT WEL 
SHH AA AARHHARHEAHHHH AEE RRHARH 
| 
: _| L | lu —The picket fence is fas- 
= HAH AAA RRR Raa eae ill AAA HAHA tened to the rear of the ; 
JU UU UU UU platform as 0 support for ‘S " 


out in an attractive design. 
A further decorative touch 


—Here is shown a picket fence idea well worth while in a spring is added by one long pick- \] 
display. The circular panels are carried out in the same con- et, surmounted by a bird 
struction as the fence. One circle is left plain to show how the house— 
crossbar holds the pickets together. The other has wallboard Cl 
cut to shape and applied on the front post— By 
( 
1 A 























\ display fixture. At the top 

is room for a sign, if de- 
N (| sired. Such a unit can be 
ii used to advantage to dis- 


ae —Pickets can be fastened 
to a circular platform and 
i shelves in the form of a 








play a small group of ac- 

cessories, or several of 

them can be used if a 

more ''stocky'' display is de- 
sired— 
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—This sketch shows a still more elaborate fence background. Pick- 
ets have been cut away in the body of the fence to carry out a de- 
sign. In the center is shown the use of an applied oval panel— 
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Fouston Auxiliary 
Invites Ladies 
Phe Houston Display Club Ladies’ Auxili- 
has been tormed in that city, and 
ough Dorothy Paxton Giese, secretary, St. Valentine, the patron of sweethearts, 
a extends an invitation to wives and families and his impish envoy, Cupid, lend their 
i displavmen to attend the Houston Con- whimsy to the delicate colors and festive 
ence in April. Mrs. Giese writes: 2) prints of Taffel Valentine ribbons. Tie 
+ ; your Valentine packages with Taffel Val- 
\We are, as vet, a very young organiza- ; : ; 
; ts ae : ; entine ribbon, and you create a beautiful 
n Put we want to extend our most and appropriate wrapping, in tone with 
n= ordial invitation to the wives, daughters, the time. 
DS. wd any other members ot the family of 
displaymen who are planning on visiting 
seS 


Houston in April for the Educational Con- 

ference and Exhibit to come with them. 

We promise each of you that you will have a 
enjoyable visit. 

“This organization opens a new field to 
wives and families of displaymen. It is 

i ficld of potential new friendships, of pleas- 

int association with women who have one 


\ purpose—to lend the displaymen their loyal! 
support in all their endeavors. 


“The Ladies’ Auxiliary of the Houston 
splay Club are eagerly looking forward to 
meeting you in Houston. Won't vou write 
us and let us know you are coming too?” 
Mrs. Giese can be addressed at 1420 


\lexander street, Houston 8. SLA Styfection 


Chicago Night Celebrated 
By South Bend Club 


Qn January 12 seven members of the Unique in the ribbon field, Taffel’s lus- 
icago Display Club motored to South trous ribbons are especially designed to 

| to celebrate “Chicago Night.” L. J. 
Wwigegins, of Reyburn Manufacturing Com- 


























bring the spirit of the occasion to any 


ny’s Chicago office, presented his talk and gift package. From a wide assortment of 
monstration called: “What is Your Design timely motifs, choose the appropriate 
Q.7" Phil Atlas, preside t the Chicag . : 

it “Atlas, presicient ot the Chicago ribbon for any event. For Taffel ribbons 


bh during 1945, gave an inspiring address x 
ited: "Diaglay je iv ae Adoenie Mim, are the crowning touch that creates 
George Hermanson, display director package perfection. 
Republic building, Chicago, gave a 
t talk on “How to Hit a Perfect Display 
in 1946." Other Chicago members 
sented were Jack Pollari, Madigan Broth- 
Carl Gestrine, Butler Brothers, Harold 
tlson, Horder’s, and Henry Blasi, recent- 
discharged from the U. S. Army after 
vice in the European theatre. 


FREE: ‘‘Toffel TAFFEL BROS 
\ - Tales’’, an illustrat- s 
ed’ we geo —_— 
ful of merchandis- 
ing ideas, is yours 95 MADISON AVENUE 
\ for the asking. 


ies tee Write for it today. NEW YORK 16, N. Y. 
—= imes Tolle, Wyman's, South Bend, was Soul —— 
ted president and Les Moorhead, Sears, 
buck & Co., vice-president of the South 
club. Both of these men recently re- 


trom service. Harold Smith was re- 
secretary and treasurer for the ninth 














sjectine was held at Robertson's be. WOOD TURNING BY VOGUE... 


nt Store, with the display staff as NEW! Modern Mushrooms. Paint them 
r the evening. 4 oe rome white. Decorate them in butterfly o1 
flower designs. Set of 4 mushrooms, 
3%” high x 2” diameter to 10%” high x 
11%” diameter. $7.75 a set. 

Bowling Pin and Ball on Chain Set 
complete with dowels. Excellent for 


~ Wanomaker Exhibition 


Draws 11,000 in One Day 


oe ; men’s accessory cases. Pin 13%” high, 
| \l ibition of a full citv block of three- Ball 4” diameter. Length of chain 2’. 
| r-room. furnished Johnson Quality $4.75 sallipaabs . 
, : 1 eae, ge Oversize Clothespin—l!” high $11.00 
| lrew 11,000 people in one day to jozen. 


tker's, New York City, recently. All in natural wood. Sold separately. 


All sizes approximate. 








sage Entire HAH Background shows our newest design 
i Building on 50 Kraft, finished in color, fast hand 
] | Por Arts & Flowers stippled, flat oil paint with artistic 


mottled effect. Send color samples for 
your own color scheme. Sold in rolls 
mas 
- = ae 


the pressure of increased business, 
lowers, New York City display 


taken over the entire building at VOGUE DISPLAY SERVICE, 6805 17th Ave., Brooklyn 4, N. 7, 


Oth street. 
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204 MASON BLDG. 





FRANK VAUSE & SONS 


Stonewall material same as above available in 3-foot by 6-foot Sheets—$3.25 each 


Write for Samples of This and Other Lines 


STONE 
WALL 
UNIT 


Weight About 5 Pound 
60''x12''x32'' Higt 


8:45 


Looks and feels like a reg- 
ular garden wall. 


Ideal for a Spring setting. 
(Flowers not included) 


BELLINGHAM, WASH. 





















$pp-0° 
Cat. No. 373 


Permanent type 


Lf 


2 with order. 
$] y-0° 


Cat. No. 372 
Portable Type 


wanted. 


419 WEST 55TH STREET 





For Selling displays— 
Accent with 


DRAMALITES 


’.S. Patent 


NO glare from normal viewing angle. 
Harmonizes with display. 

9 seconds to change color filter. 
Instant universal direction control. 

25 seconds to change bulb. 
150 or 300 W. reflector bulb @ 95c & $1.40 ea. 


Ready reference color suggestion booklet FREE 


Available NOW! 


CENTURY LIGHTING INC. 


Pending 


NO tools needed! 


Give Cat. No. and bulb 


NEW YORK CITY 19, NEW YORK 








Albert Karp Joins 
Display Sign Center 

Display Sign Center, Inc., 101 East 16th 
New York City 3, “Ma- 
jestic’ display properties, announces the re- 
turn of Albert E. Karp to active participa- 
tion in the firm. B. J. Seger, president of 
the firm, and Karp plan an expanded display 
property line for presentation to display 
users in the near future. 

Karp recently 


street, creators of 


received his honorable dis- 


charge from the army after almost three 
vears of service at New Orleans where he 
was assigned to the Graphic Reproduction 


branch of the Corps, in 


Start 


Transportation 
charge of the silk screen department. 


with a base minimum of equipment and 
personnel, he developed his department into 
the and efficient silk 
screen shops in the army, under trying con- 
ditions which necessitated teaching unskilled 
personnel in the shortest possible time. 


Ing 


one of largest most 





Hawkins Now With 
Saks, Chicago 


For eight years in charge of display for 


The Schleisner Company, Baltimore, and 
more recently in the army, Henry H. Haw 
kins has joined Saks-Fifth Avenue, Chi 


The position had 
Michele joined 


cago, as display manager. 
Michael 


several 


vacant since 


the armed 


been 


Torces vears 


ago 


FEBRUARY, 194¢ 


Macy's Interior Display 
Headed by Snedaker 


John Snedaker has been appointed intet 
RR. H. Macy & Co 
Leigh 


who 


manager at 
City, 


ior display 
New York 
display director. 
with Macy's display 
succeeds James Yuiil, who has resigned in 


York office of W. 


according to 


Snedaker, has been 


order to join the New 


Stensgaard & Associates, Inc., as account 
executive and designer. 

\Hen also announced that John Mont 
verdi has returned from military servicc 


and has resumed his former position as dt 
play manager ot Macy’s-Parkcheste1 
Monteverdi served for over two years in the 


U. S. Navy as a Pho. M. 2/c, and as an 
aerial photographer stationed in) Hawaii 
Edward Kotomski, who has been display 


manager at Macv’'s-Parkchester, returns to 


Macy’s, New York. 


Mikesell Returns 
From Service 
In charge ot and 


Cincinnati, and Ray's, Dayton, be- 


display for Squire's 


Dunlap’s, 


fore the war, Val Mikesell has received his 
honorable discharge and returned to the lat- 
ter city after two years in the army. His 
future plans will be announced soon. 
Mikesell spent 18 months overseas as a 


\rmored [1- 


private first class with the 3rd 


vision, attached to the First Army under 
General Hodges. He wears campaign rib 
bons and battle stars for the Battle of th 
Bulge, Cologne Plains, the Rhineland and 


Central Germany, in addition to the Presi 
dential Citation, combat infantry badge, and 
the 
Belgian Croix de Guerre to his outfit. 


insignia indicating presentation of the 


Announce Spun Glass 
Pastels for Spring 
Glo-Brite 
Birchwood 
five spring pastel tints of spun glass for dis 
Orchid, peach, orange, Nile green 
and added to the lar 
line which includes blue, yellow, Aqua green, 
chartreuse, pink and white. 
Glo-Brite Products, the 
materials division of Glogau & Co. 
out additional 
materials of spun glass and colored bonded 


1910 West 


announces 


Products, inc, 


avenue, Chicago 26, 
play uses 


fuchsia have been regu 


inc:, 1S display 
and will 
brine lines of 


soon display 


glass materials. 


Gosling Again Heads 
Franklin Simon Display 


James Gosling is back with Franklin 
Simon & Co. New York City, as display 
manager after nearly three years in the 
armed forces during which time he served 


in England, France and Germany. He re- 
places Winston | 
the January 
Richmond, 


who, as noted in 


Thalhimers 


Jones, 
issue, has joined 


as display director 


Resigns Position 

At Kerr's 
Following 

mander 


marriage to Lieut. (om 


R. Wolstad, Mary Lot on 
I 


het 
George 
has resigned as display manager fo! 
Inc.. Oklahoma. City; will leave th 
firm as 


she 


soon as a successor is name 


Alien: 


department since 1932, 





mo! 


Plas 


In] 


194¢ 


inte! 
r (Co. 
Allen, 
bec ) 
1932; 
ed nN 
\V. 


‘count 


font 


s and 
mm, De- 
ed hi 


he lat- 


His 


West 
pPounNnces 
or dis 


display 
nd will 
display 


bonded 
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140 Exhibitors Listed 
For Packaging Exposition 

Packaging’s role in industry, its import- 
alice in our commerce and progress, will be 
comprehensively visualized during four 
active days at Atlantic City, April 2-5, 
sponsored by the American Management As- 
sociation. Demand on the part of prospective 
exiiibitors made necessary considerable ex- 
pansion of the originally planned floor lay- 
out Additional space—about 5000 square 
fect—will permit a block of 20 or more new 
exhibitors to display, bringing the total list 
to more than 140. All the displays, however, 
will be a part of the single rectangular co- 
herent spectacle on the main floor. 





South Seas Art Exhibit 
Opens in New York 

A gigantic head 11 feet high, 6 feet wide 
and 4 feet thick greets the visitor to an ex- 
hibition of “Arts of the South Seas” which 
opened at the Museum of Modern Art, New 
York City, on January 30. The 
replica of one of the stone sculptures on 


head is a 


Easter Island, and is part of the 400 ob- 
jects on view. The exhibition will close 
May 19, after which certain sections of it 


may be circulated about the country. Eighteen 
months were required to prepare the show- 
ing 


Callahan Wins 
Local Contest 


\ display by Henry Callahan, Lord & 
lavylor, New York City, placed first in a lo- 
al contest sponsored in connection with the 
pening of the current season at the Metro- 
politan Opera House. The prize was a box 
ior a performance at the Met. Other awards 
vent to Laura Coughlan, Black, Starr & 
John Grassi, Elizabeth Arden, and 


rham; 
ick Gregory, Stein & Blaine. 


Remodeling Front 
At Rosenbaum's 


\ remodeled front, complete with new dis- 
play windows, is being built for 
haum's, Elmira, N. Y. Display and adver- 
ising for the store are under the direction 
! Frank J. Riley, assisted by Nancy Levi. 
ley was formerly with the Heinz Store, 
ranton, and the Snyder Mercantile Com- 

New York City. 


Rosen- 


\ 





Plastic Butterflies Featured 
in Timely's Catalogue 

| spring and Easter catalogue of Time- 
453 Broome street, New York 
3, features butterflies of plastic, 
They are available in 
The 
had on 
also lists a variety of display items 


he vice, 
1 
d and colored. 
izes, up to 36 inches in height. 
ie, copies of which may be 


season mentioned. 





fi . 

Chanae of Location 

For Chicago Firm 
ntral Import Company, distributors 
spara” and “Transflex” color filters, 
ocated at 3038 West North 


‘> 


t/ 


avenue, 
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Arts and Blowers 
Sweening the Country 


With Smart Spring Flowers, 


Foliages and Botanicals 


FORSYTHIA 
DOGWOOD OR 
BLOSSOMS 


GRASS MATS 


ON NATURAL BRANCHES— 
5 to 6 ft. tall. 


Natural, Green, or Pastel shades— 


32 in. by 8 ft. 


| Bamboo Poles and Stalks, Preserved Ferns, Phoenix, Cicus, 


' PALM TREES 


BRANCHES 
TREES 


MOSSES 


Cocoa Nut Leaves and Palmetto Leaves Flameproof. 
Shells, Seafans, Sponges, Coral, Star Fish. 
| Crystals, Wood Shavings. 


Sea 


Colored Sands, 


Redwood, Birch, Natural, Colored, Grape Vines, Cherry 
Trees, Apple Trees, Birch Poles and Bark. 


Sheet Moss, Spanish, Liche. 


Visit New York's Smartest Show Rooms 


ARTS and FLOWERS 


Manufacturers and Creators 
43 WEST 56TH ST., NEAR 5TH AVE. 


NEW YORK 19, N. Y. 











Display Company 
Changes Name 

David Stempler, Sun Display Manufactur- 
ing Company, 322 Broome street. New York 
City 2, announces a change of name for the 
firm to City Display, Inc.; the 
mains the same. 


address re- 


Suib Resumes Operation 
Of Marionette Studio 
Leonard W. Suib, of 148 Kimball Ter- 
Yonkers, returned from four 
vears of service with the U. S. Navy over- 
seas, is resuming the operation of the Suib 
Marionette Studio. For his initial project. 
Suib has developed a presentation on racial 
titled “Our American 


race, having 


tolerance, Heritage,” 


which is to be shown in department store 
windows and = auditoriums for 
groups, church 
tions and various other civic bodies. 


women’s 


school audiences, organiza- 


John Pearl Leaves 
Namm's, Brooklyn 

In charge of display 
The Namm Store, 
has resigned. 


and advertising for 
Brooklyn, John Pearl 


1 


No successor has been named 


as vet. 


Nilson Back 
From Navy 


Harold Nilson is with J. C. Penney 
Company, Houston, as display manager after 
more than two vears in the navy. 


back 
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for your 
Window! 


Shield valuable display mer- 
chandise from destructive 
ultra-violet rays with: 


transparent 


PLASTIC SHADES 


Quick to install: easy to fit. 
{ plastic sun shade for your 
window is a MUST for low 
cost sun insurance. 


LP DE FE (ED ED | ED: 1 -< ) D() e  1) e. 


mailed 


SAV- 


posteard 
will 


{penny 
TODAY 


INGS tomorrow. 


| 
REPRESENTATIVES WANTED | 
| 
! 


mean 


‘ 


Vail inquiries to: 


the PLASTIC SHADE CO. 


' 
83-52 Talbot Street i 


6 Es ee) ) er «ED |) ED EE EDs cD | | cee |) CD: | Gs) | ~ s  ceo' 


Kew Gardens 15, N. Y. 


So ee) eee «em « SS DD (Ds oe 


oo ' pie” ral 


COLO-MICA 


As New As Tomorrow! 


More Than a Dozen Colors and White— 
For Borders, Floors, Flocking, etc. Ex- 
ceedingly Good Coverage. 


25 Ib. Cartons—$7.50 (Colors) 
By Makers of 


COLO-CAL 
' COLORED CRYSTALS 


Pebble to Fine (sand) sizes 


“SHIMMERY SNO”’ 
“ICE ROCK” and “CHUNKS” 
KRAK-GLASS 


In Colors and Crystal 





All Our Items are FIREPROOF and 
VERMINPROOF. 


Contact Your Jobber or Direct 


Malros Company 
509-11 HUDSON ST. NEW YORK °14 
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“LIFE LINES'' AT ROBERTSON'S 
[Continued from page 46] 


S12 Welber, Welber, vic« 
president, and managing di- 
rector of departments 
in the store did 10 to 12 times as much busi 
corresponding week tor 1944. 
substantial gains. 


president, Phil 
Will Welber, 


Robertson's: “Some 


ness as. the 
\ll departments 
In addition, we 
the fact that the Life promotion had effected 


showed 
found great satisfaction in 


change-over tn thinking on the 
from war- 


a complete 
part of the 
effort endeavors to peacetime selling.” 
display-minded displayman_ tor 
I have seen many store- 


store’s salespeople, 


Being a 
more than 18 vears, 
but none nearly so suc 


wide promotions 


cessful as this one. Here was a promotion 
at regular that showed the 
readers of Life magazine in the South Bend 
area that place to find 
this Life le by nation 


ally known manufacturers. The 


prices many 
Robertson's is the 
advertised goods mac 


readers of 


—More than 200 counter and ledge units were 
used during the promotion, in addition to nine 
windows, I| display cases and 16 columns. 
An idea of the interior treatment is given by 


the illustrations here— 


‘4 


Y 
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Life advertisements for many, many months 
to come will think of Robertson's first and 
will come to Robertson’s first to seek mer- 
chandise they see in the magazine. 

a Life story, a selling stor 

a department store that 


This then is 
a display story of 
believes in giving the readers of Life the 
merchandise of Life. How did we do it? 
By getting the brands into the store and dis- 
playing them well to the public—a_ simple 
and salesworthy promotion for any store to 


follow. Life lines at your own store can 





arranged by writing to H. Ford 


no doubt be 
Perrine, merchandising director, Life maga- 
zine, New York City. 

I know this promotion at Robertson's 
proved beyond all doubt that in retailing the 
between opening the 
customer's purse and writing the sale lies 


ost important link 


in the good display presentation of nation- 


ally advertised brands 


BAMBOO 


FOR DISPLAY PURPOSES 








Swolt- Woven Split Bamboo Mats—Sizé 

515’ (approx.), made in Mexico 
display and decorative w 
Immediate delivery. Packed 5 to bundle 
50 r more $1.75 each: 25 or more » we 0 
$2.25 each. 


yble tor 


ich: 5 or more 
Solid Bamboo Screens—Size 5% high by 
é 1s desired by customer. 


7/5c per square ft 


Two weeks 


diameter taperin 


Camboo Poles—| ! 
| mediate delivs 


8 feet long. fies 


¢ rC 
> per 1OzZeEN. 


Prices F.O.B. Nogales, Ariz. 
PHOTOS ON REQUEST 


WINARD SALES COMPANY 


833 S. SPRING ST. 
LOS ANGELES 14, CALIF. 
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Program Announced 
For Display Course 

The following addresses and demonstra- 
tions will comprise the 16-week display 
‘ourse which started at Washington uni- 
versity, St. Louis, on February 13 under the 
lirection of Dave Estes, Bond's: 

February 13. Introduction, by Prof. John 
\V. Wingate, department of retailing, Wash- 
ngton university. Resume of the course, 
by Dave Estes. “Opportunities Offered by 
Display as a Profession,” by George Sil- 
vestri, Silvestri Art Manutacturing Com- 
pany, Chicago, and president of the National 
\ssociation of Display Industries. “The 
Importance of Display as a Sales Medium,” 
by Arthur D. Buckland, promotion manager, 
l‘amous-Barr Company, St. Louis. 

February 20. “Display Department Or- 
ganization and Management,” by Al Pollard, 
assistant display director, Stix, Baer & 
Fuller. “Signs and Their Uses,” by Howard 
Backer, Stix, Baer & Fuller. “Tools of Dis- 
play,” by Dave Estes. 

February 27. “Fabrics and Their Uses,” 
yy Mrs. Grace Yost, Dazian’s, Inc. “Color 
and Draping,” by Norman Bailey, Garland’s. 

March 6. “Window and Interior Light- 
ing.” by Carter Lewis, chief industrial engi- 
neer, Union Electric Company. “Store, 
Window and Counter Design,” by Isadore 
Shank, Doran, Shank, Lee & Yeager. 

March 13. “Display Fixtures,” by Alvin 
Mendle, president, American Fixture & Man- 
ufacturing Company. Mannequin dressing 


} 


demonstration, by Dave Estes. 

March 20. “Treatment of Window Back- 
grounds; Selection of Merchandise and Fix- 
tures; Traditional, Seasonal and Style Moti- 
vations,” by Sidney Durham, Ely & Walker 
Company. 

March 27. “Ladies’ Ready-to-Wear,” by 
Otto Lasche, Kline’s. 

\pril 3. “Ladies’ Shoes and Bags,” by 
Jack Sarnoff, Edison Brothers. 

\pril 10. “Men's Apparel, Shoes and Ac- 
cessories,” by Armand Raining, Boyd- 
Richardson Company. 

\pril 17. “Drug Store and Stationery 
Display,” by Arthur McMahon, Glaser Drug 
Company. 

May 1. “Jewelry and Fine Wares,” by 
Orvil Liston, Jaccard’s. 

May & Tour of Famous-Barr, conducted 
by Tom Kenna, assistant display director of 
Famous-Barr, assisted by members of the 
display department. 

May 15. “Furniture and Home Furnish- 
ngs,” by Al Pollard. 

May 22. “Major Appliances,” by Paul 
Klories, Union Electric Company 

May 29. Final examinations. 





Guth Announces Diffusers 

For Fluorescent Lamps 

hite plastic diffusers, called ‘“4-Foot,” 
been announced by the Edwin F. Guth 
pany, 2615 Washington boulevard, St. 
Louls, which easily snap on fluorescent 
s to reduce lamp brightness and_ pro- 
efficient diffusion for the reduction of 
t and reflected glare. Said to be more 
nt than glass panels, the diffusers have 
ring-like patented design that grips 
the amp along its entire length and makes 

ble easy cleaning. 


| 


| 
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Distinctive Displays 
designed by Gobbi 


Executed in Papier Mache, Wire 
Sculpture, Plaster, and Tin. 


Zaria Displays 


461 6th Avenue, New York I1, New York 














PAPIER MACHE CUPIDS 


28” OVERALL—(HALF-ROUND) 


Finished in flesh with gold hair and wings. 
In any quantity 


$3.00 
EACH 
F.O.B. Long Island City 


These beautiful cherubs have been used only 
once and are in perfect condition. They are 
worth several times the selling price 


DISPLAY DEPT. 


LOFT CANDY CORPORATION 


38-38 Sth St. Long Island City 1, N. Y. 
Phone STillwell 4-3200 
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It’s good showmanship 
to star 


A 
[foronet MANNEQUINS 
in your show windows 


ig won 





Famous as hit performers. 


Coronet Mannequins are 
always “sure fire” and good 
“box office.” They have the OProtILe 
happy faculty of stirring to ac- CUSTOM-BUILT 
tion the buying emotions of 


hoppi di . Each 
ne Che DISPLAY 
ifyi he ideal d 
American figure For success. EQUIPMENT CORP. 
ful long runs—the best yet is 


Coronet! Write for catalog. 147 WEST 37th ST., NEW YORK CITY, N.Y. J 











Announcing 


the opening of our 


NEW SHOW ROOM 


in connection with 


Kaplan Products & Textiles, Inc. 


180 W. RANDOLPH ST. 
CHICAGO, ILL. 


EARL W. GASTHOFF CO. 

















Tray-Ware Purchases and modern factory building, with more than 
woe Building 20,000 square teet of operating space. It is 


one of thé. most efficient and complete plants 
\lex Kerby, president of Tray-Ware ior fabricating plastics, metals and wood. 






vit t ] ] 1 ) } : ' 1 
Manutacturers, Cleveland, has just) an Phe company makes a complete line of dis 
nounced his company's purchase of a new play fixtures for retail merchandisers and 
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has created many innovations in the displa 
of consumer merchandise. 

Tray-Ware Manufacturers will continu 
its present aggressive sales policy, sellin 
direct to the department stores and specialt 


shops. 





Display Group Formed 
In New Zealand 


C. H. Andrews, who heads the displa 
firm of that name in Wellington, New Zea 
land, reports an organization meeting held 
by local display people recently at whic! 
time a display club was formally organized. 
George H. Kernick, who directs display for 
James Smith, Ltd., was elected to the chair, 
and Andrews was named secretary. The 
purpose of the organization is to bring to- 
gether those interested in display and _ to 
further the knowledge of display work. 

A provisional committee was elected to 
frame the group’s constitution, and this com- 
mittee is made up of K. Hopkins, K. J. 
Dunnett, and J. W. Merrie. 

Anyone desirous of communicating with 
the new organization is invited to write The 
Secretary, Displaymen’s Association, P. O. 
sox 660, Wellington. 





Two Display Classes 


For University 

Two night classes in display, each group 
limited to 20 students, have been started at 
the School of Retailing, New York univer- 
sity. The class on Wednesday evening is in- 
structed by Rose van Sand, display director 
for Lerner Shops, while that of Friday even- 
ing is under the direction of Albert Bliss, 
Bliss Display Corporation. 

Whereas previous classes on this subject 
at NYU had consisted solely of theory and 
the principles of display, the current classes 
will also include practical demonstrations 
and actual display practice. 





Hill Succeeds Bullman 
At Easton Store 


Norman Hill has been made display man- 
ager of Orr’s Department Store, Easton, 
Pa., replacing Edward Bullman, resigned. 
Hill was recently released from the navy, 
and prior to the war was in charge of dis- 
play at Jacob Mayer's, also of Easton. 





Planing Mill Bought 
To Produce Fixtures 

Scruggs, Vandervoort & Barney, St. Louis, 
has purchased a local planing mill for the 
production of display items, store fixtures, 
and other wooden equipment used by the 
store. The plant contains 40,000 square teet 
ot space, 


Newark Studio 


Reorganizes 

\rtley Studios, 350 Plane street, Newark, 
has reorganized to meet postwar increase 
business, according to A. E. Skoler, pr 
dent. The firm will now be known as Artle) 


Studio, Inc., manufacturing a complete | 
of wood, papier mache, and plastic disp!a) 
items. At present the company 1s concen 
trating on custom-designed displays, exhi)its 
being 


and dioramas, and preparations are 
made for nation-wide distribution. 
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ispla 


= Modernize Your Store With the Luxury and Elegance of 





cialt 
ispla 
Zea 
held 
whi 
nized Store architects and decorators are turn- 
uy for ing to rare wood finishes to obtain the 
chair, beauty and elegance that modern stores 
Che require. And they have found in FLEX- 
- to- WOOD the ideal material. 
nd to 
k. No imitation can equal the charm of real 
ed to wooed. FLEXWOOD is. available in 
_com- forty different woods and offers an un- 
K, limited variety of designs for direct wall 
, ' application. It is finished in the manner 
with se of any genuine wood and presents all the 
7 . . luxury that only real wood can give 
O 


When the Paine Furniture Co., Boston, Mass., undertook the complete 


modernization of its sales floors it turned to FLEXWOOD as the idea! 
material for wall coverings. Here is shown a model living room done 
in Black Birdseye Cypress Flexwood, sheer-hung on a smooth dry 





plaster wall. In like manner Flexwood has been used liberally through- 
out this establishment with flattering results. 





group 
ted at REG. U. S. PAT. OFF. PAT, NO. 1619775 


niver- ( } | | | 
ae ta FLEXWOOD is genuine wood, cloth backed. so N | ED S A ES PLYWOOD CORP 
1s m- pliable it may be wrapped around a_ pencil. ‘ 

















pine —— soe Com oes ong aa Dept. F, 55 West 44th Street New York 18, N. Y. 
Bliss, 
ubject 
‘y and 
— Get Ready for 
man- For this great merchandising season you will find 
aston, at Siegel's a complete array of every type of 
igned. display property, from the most conservative 
nas ti fixtures to the latest in modern display units. 
jz Gis= 
AN ENTIRELY NEW DISPLAY NOVELTY 
Louis, Great attention getters. Appeal to old and 
yr the young. Covered in plaid materials, padded in 
oy relief. You can use an assortment. 
e feet BIRDS—17" x 10", left and right... pair $8.95 
LAMBS—26" long x 22"' wide . . . . ea. $12.50 
RABBITS—20" high, left and right . ea. $ 7.95 
36" high, left and right . ea. $14.95 
Mounted on wooden bases 
wa k, 
inal MANNEQUINS .. . FIXTURES ... FORMS ... SPECIALTIES ... 
eased y 
ie NEW! DURABLE DORABLE MISS} Racks... PLASTIC, WOOD. AND. COMPOSITION. NOVELTIES 





Here is an entirely new line of mannequins 


aa for the MISS, size 12, that will be a win- 
enlat ning companion to the famous Durable S] S E 
st: Dorable Debs. | 
“i ie See the Complete Line on N A T | N C. 


pare Display in our Showroom 39 W. 37th ST. NEW YORK CITY 18 






























BALLOU’S 


CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


will help solve your decorative prob- 
lems. Beautiful effects can be ob- 
tained by applying the Beads and 
Diamond Dust over colors as they 
reflect the color they cover and add 
sparkling beauty to same. 





Glass Tinsels can be supplied in the 
following colors: SILVER, GOLD, 
RED, BLUE, GREEN and BLACK. 


7 
Write for Samples 


Edward C. Ballou Co. 


Tinsel Dept. No. 6 
6 VARICK ST., NEW YORK 13, N.Y. 














Wherever ycu find a product with 





a SpeedWay Motor as the power 
unit, buy with confidence. Coming 
in innumerable standard, semi-stand- 
types—SpeedWay 


Motors are engineered to each prod- 


ard and special 
uct application give dependable. 


full power, long life, trouble-free 


service. 1 3000 to 1/3 horse power 


Electric Motors and Gear Motors. 


SPEEDWAY MFG. CO. 


1897 S. 52nd Ave. 


Cicero 50, Ill. 
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Revolving Display Front 
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Tested By Liggett's 


By C. B. REYMERS 
Liggett Drug Company 
New York City 


NEW “Turnsale” displayer invented 
A by the writer is now being tested in 

stores of The Liggett Drug Company. 
It provides 30 feet of display space in 10 feet 
of window The displayer is an 
answer to a need for a display fixture that 
will appeal to the greatest number of people 
in the most effective manner and at the low- 
est cost. In addition to fulfilling 
needs, the fixture is easy to work with, and 
be adapted to any window 


space. 


these 
may regardless 
of its length, depth or height. 

The displayer shown at the Grand Cen- 
tral Terminal store is 10 feet wide by 5 feet 
high. It is composed of rotating tri- 
angles, each 2 teet wide. 


five 
The sides ot each 
triangle converge at the back. The base of 


and five shelves are 


the triangle is open 
built within it. 

\ gear mechanism operates the fixture, 
turning the five triangles in unison. The 


fixture is halted three times, 
at intervals of three-quarters of a minute, to 
merchandise on the 
stop, all 


The triangle 


motion of the 


view the 
triangles. At 
five units form a straight line. 


CXPOse to 
shelves of the each 


shape of the units may be observed only as 


the fixture turns. During the recent holiday 
season, perfume and cosmetic items filled 
the shelves of the fixture. 

The base of each shelf is covered with 


—This shows the revolving displayer in use at 

the Liggett store in Grand Central Terminal, 

New York City. The five triangles are syn- 

chronized in their turns so that a complete 

change is made in the display front every 
45 seconds— 



















a maroon velour paper which takes up the 
vibration and prevents the “creeping” of 
merchandise. Backgrounds are painted light 
vellow, light pink and light blue but the 
colors may be changed to suit individual 
taste, of course. 

The cost of operation is one cent an hour 
and as the unit is run by an oilless motor 
of the type used for electric fixtures, the 
time involved in caring tor the mechanism 
is negligible; such motors require 
only once a year. 


oiling 


While the complete unit occupies only 10 
feet of the window, it gives an equivalent 
of 30 feet of footage inasmuch as 10 feet 
of display surface is exposed each time it is 
set in motion. 

In installing the window, the displaymen 
complete one side of the display and 
unit, 


may 
then, by 
other two sections. 


revolving the complete the 
The displaver will accommodate as many 
or as few shelves as needed and 
adapted to hold any item from a 
bottle of perfume to a mannequin. If the 
dimensions of the small, the 
number of sections of the displayver may be 


may be 
small 


window are 


reduced accordingly. 
Maharam Returns 
From Vacation 


Joe Maharam, president of Maharam 
Fabric Corporation, 130 West 46th street, 
New York City, recently returned from a 


month vacation spent at the Hollywood 


Beach hotel, Hollywood, Fla. 
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Urge Reservations Now 
For Houston Affair 

It is pointed out by officers of the South- 
ern Display Association, sponsor of the Edu- 
cational Conference and Exhibit in Houston, 
April 22-26, that hotel reservations should 


be made immediately by those planning to 


attend the event. Such reservations can be 
made by commaunication with Gus Burghard, 
Sakowitz Company, Houston, who is chair- 
man of the committee for reservations. 





French Fashion Exhibit 
Draws English Crowds 

The exhibition of French fashions, as worn 
by miniature mannequins made of wire and 
placed in scenic settings, which recently 


closed in London drew more than 100,000 | 


visitors. The exhibit is now touring Eng- 
land and will eventually be shown in North 
and South America. 

A description of the mannequins and set- 
tings appeared in the December issue of 


DISPLAY WORLD. 


Madison Store 
Appoints Luthy 


Following the resignation of Jack Bauer, 
is noted elsewhere in this issue, Al Luthy 
as been named display manager and fashion 
wrdinator for Norris Lea, Madison fur and 
ready-to-wear store. He was formerly with 
Hills Department Store, of the same city, 
seven vears. 


"Mr. Boston" to Spend 
$50,000 for Display 

Phe line of liquors and cordials sold under 
the name of “Old Mr. Boston,” practically 
nheard of since the sale of the trademark 

1942 to American Distilling Corppration, 
>to make its reappearance in liquor stores, 

ow windows and in publication adver- 
sing, it is announced. 

The company has set aside $300,000 to 
dvertise the line to the public ; $200,000 will 
he spent on magazine advertising, $50,000 for 
isplay material, and $50,000 for newspaper 
lvertising. 

Chicago Window Displays 
Plug French Fashions 

Making the most of a small shipment of 
ench fashions, flown from Paris, Mandel 
irothers and Carson Pirie Scott & Co., Chi- 

go, currently display this merchandise in 


‘tate street windows. 


Reynolds Pen Sponsors 
Big Display Contest 


WI full details of a new nation-wide 
splay contest sponsored by Reynolds In- 
mational Pen Company, 1550 N. Fremont 
treet. Chicago, are not available at press 
me, it is learned that total cash prizes 
Mounting to $33,000 will be awarded. 

Ih dition, Reynolds will give a $12.50 


each person entering the contest, 
g to award 20,000 pens for this pur- 
st he contest begins March 1 and ends 

Complete information can be ob- 
Med irom the firm at the address given 
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Smart + Glamorous * ‘cc 


THE NEWEST IN 


DISPLAY BACKGROUNDS! 


DUO-CURVE (/eft) An unusual combination of 2-inch, 


molded ftlutings alternating with 6inch vertical panels. 


PLEAT-CURVE (rigi?/) Distinetive 2-inch pleats ripple 
softly and seductively for beautiful new draped effects 
for your displays. 


It’s headline news for every displayman: two new display materials 


which are entirely new in stylin with all the sinartness and conven- 


1g 
ience of the nationally famous Giant-Curve. 

PLEAT-CURVE and DUO-CURVE have the towering 8-foot height so necessary 
for today’s tall windows. Both are as much at home with a Hattie ¢ ‘arnegie 
gown as with a simple sports dress. Whatever your display, these new 
style leaders will provide a distinctive setting in a matter of seconds. 
Strong and sturdy they can be unrolled in a flash — with practically 
no tacking required. Use them in continuous rolls for backgrounds, 
side walls or gracefully curving sets. Or use them in panel widths for 
sets and wings. Both can save time in installation and help make your 
displays more effective. See them at your Sherman display dealers! 
FREE! [isplay Guide. Here are the latest ideas and news for Spring and 
Summer. Its true-color sampler will save time in ordering pictorials. 


Ask for your copy today! 


c ~ PAPER PRODUCTS CORPORATION 
NEWTON UPPER FALLS 64, MASSACHUSETTS 


NEW 


YORK CHICAGO ° LOS ANGELES 





All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, taf- 
feta, and standard 
bunting. Also, special 
sizes and types made 
to order. 


Write For 
Illustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 
tions, etc. Write today for our 
prices and free catalogue. 


REGALIA MFG. CO., Dept. 64, Rock Island, Il. 








~ Headless 
my Display 
| 7 Model Forms 


Perfect 
Standard Shapes 


SIZES 
12-14-16-18 Miss 
9-11-13-15 Jrs. 


Price for Form Only 
Enamel and Jersey 


*8.50 Ea. 


Price for Form 
Mounted on |0" 
Heavy Chrome 
Cast Base. 
Complete 


715.25 Ea. 


Write for New 


wee Catalogue 
QUENSELL DISPLAYS, Inc. 


71-23 Austin Street, Forest Hills, N. Y. 
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PAINE FURNITURE REPRODUCES 
MODEL ROOM 
[Continued from page 37] 


These con- 
length portraits 


duced suitable enlargements 
sisted of two three-quarter 

and a wide reproduction of a view of Back 
Boston in 1835, the that Paine 
Furniture Company was tounded. To carry 
out the effect desired, he painted these upon 
was the 


Bay year 


iframes as 
These were then 


wood panels in wood 
practice in Colonial days. 
antiqued 

The floors of the 
stained to give a deep redwood appearance. 
Ceilings tightly stretched muslin, 
this stays taut indefinitely. The ceil 
inch above this 


room were sanded and 
were in 
since 
ing framing was braced an 


to eliminate shadow lines. 


In the construction of the simulated field- 
the exterior, a_ solid 
timbers 
ceiling 


stone end walls on 


framework of two-by-four was 


erected from flagstone floor to 
Placed over the reinforced framework was a 
layer of expanded metal lath. The whole of 
this was then covered with mortar gauged 
with Portland cement to hasten the setting 
and to produce a firmer texture. To acquire 
a realistic roughness to the appearance, the 
last layer of cement was thrown on. Color 
was added to the variation 


in the 


cement for a 


individual stone appearances. 








The simulated stone appeared in 12 color | 


care guided the 
first 
times as 


Caution and 
here, for when 
look four 
when the drying out process is complete. To 
offset this 
scrubbed with a wire brush to bring out the 


shades. pro- 


cedure finished these 


color tones strong as 


condition, the top surface was 


stronger undertone. Each stone section was 


then touched up again according to its 


specific color. Pointing was done with non 
staining white cement. 

The planning and the construction of this 
and detailed 


room 


wall almost as thorough 
as the actual building of the 
itself. The staff went over numerous photo 


graphs ot wall types and colors. Betore the 


were 
interior 


masonry began several sample blocks in 3 
toot 


strength tests 


lengths were formed for drying and 


Various colors were tried to 
produce the satisfactory combination finally 
achieved. 

“Room for 


Both ends ot the Mod 


called for distinet fireplace set 


Tichy 
ern Living” 
tings \t the 
set a charming hanging fireplace of Swedish 


dining room end, the store 


inspiration into a wall of oak flooring set 
vertically \t the living 
rose in a floor location, set 
Vermont 


fieldlstone. 


room end, another 
fireplace Into a 


marble rimmed by white 


The 


fireplaces were in plaster. 


race ol 


painted borders of these 
The hearths were 
stone color and ap 


of wooc in simulated 


pearaml 
Lighin 
also thoroughly executed by the Paine staff. 
Over the 
frosted ceiling msert appeared over each of 


y according to Tichy planning was 
dining end table setting a circular 


while a larger circle 
centered table 


two switches and could be employed together 


the six chairs, was 


over the These worked on 
Casting generous light over 
through the medium 
was a 


or separately. 


the whole room area 


ot accurately engineered reflectors 


long row of incandescent bulbs 8 inches on 


center out of sight in a recessed ceiling en- 
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We Potut with Pruid| 
to our U. S. Patent 2313675 
YOU'LL MAKE BETTER TIME 
IF YOU USE THE NEW 
DELTA PATENT QUIL 
FOR THAT LETTERING JOB! 













HERE'S WHY... 







Quill Evaro! bent 
Will not 


split or cut hairs 





over 






Wire ends 


ellel-la-ye| 






cant open 






Quill always 





rel-Taictaihanaelelate! 






im lelatel {= perfectly 





etellelatactomelite! 








fex=tanalelalsvaliny 


olitealatzve| 






AVAILABLE IN BROWN 
AND GREY CAMEL HAIR. 
r-\ SG.) 74 > ey an O18) 


Brasher by Delta 


DELTA BRUSH MFG. CORP., 119 BLEECKER ST., N. Y. C. 12 
















Attention Displaymen! 


Lloyd's 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 
Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 








963 Lake Dr., S. E., Grand Rapids 6, Mich. 





STORE DIRECTIONAL SIGNS 


IN NATURAL WOODS OR COLORS 
Store Name Plates and Floor Directories 
and Wood Letters for Ledges and Signs 


DISPLAY CRAFT 
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} Atpsure that ran the whole 50-foot length of | 


fie room at the inside rear wall. 
o's 


ence 


Fifective promotion, a review of the Paine 
wert 


organization is the main essential 


in the Tichy home design event is in 


,sorder. At the first sales promotion depart- 
z 


Bent meeting, the staff finished an outline 
Jevery important aspect and the assign- 
“nent of responsibilities. These included 


every element in the planning—display, ad- 
vertising and publicity. All of this 
listed upon master copies in the hands of 


Was 


key personnel. As each bit of work pro- 
gressed, it was checked off, and the man 
or group of men finishing it was free for 


another assignment. Progress was noted to 
keep the promotion on 
Some indication as to the size 
the venture is seen in the fact 
tion to the frequent 
and interior advertising, 
and direct mail were largely employed. Five 
invitations to a_ special 
were mailed out to college educators, 
citizens, manu- 
facturers, journalists, and others interested 
in furnishing and building trends. In ad- 
dition to the thousands of bill stuffers sent 
into the mail by Paine Furniture Company 
wwere some 70,000 reprints of the Tichy story 
{that appeared in House and Garden. 


whole schedule. 
and scope of 
that, in addi- 
freshening of window 
displays, radio 
hundred preview 
party 
noted 


government officials, 


Furniture maintains an aggressive 


of dramatic display 


Paine 


policy and promotion. 


Throughout the year displays are keyed 
around well-chosen themes, each theme a 
well-developed merchandising event that 


New England looks forward to each year. 
Early in the year appears “March is Colonial 
Month at Paine.” 
tional affair that 
England manufacturers 
tradition. “Salute 
) bring in a 


semi-institu- 
tribute to New 
and New England 
to Spring” tollows this 
warmth of home 
nishings that impart life and color to that 


This: 1s: 2 
offers 


whole new 


us change of season period. As an 
member of the community, Paine 
iture Company opens its galleries an 


Men’s Art Club and 
who come in 


Business 
folks 
enthusiasts 


to the 
ousands of to see 


works by who paint for 


\\ ile 


s tell a complete story of what is new 


the store’s 15 big display windows 


fine for the home, one window in par- 
has made and held a spotlight loca- 
very month over a two-year period. 
is the now famous Paine “Dining Room 
Month,” a window in 
shop of the store. 
the 
upon seasonal or special events in the 
The low setting pre- 
tastefully decorated dining table that 
en especially prepared by an imagina- 
ple who are expecting dinner guests. 
the table theme the 
ctually accomplishes a thrilling job of 
nated that full 
room line-up of china, glass, silver. 
re, rugs, and wallpaper. 
th the background story of the window 
in the “Paine Panorama,” a friendly 
t the insert that appears in a 
ice beside large advertisements. This 
copy gives a brief background de- 
1 of the imaginary couple, an outline 
of the room and the important facts 
e merchandise specialties shown. 


and 
Kach month a new 


the china 


is chosen for window, bearing 


calendar. win 
predominates, 
display 


promotes a 


Several davs 


store 
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... AT YOUR WHOLESALERS. . . 


“BUY REYBURN’S--AND YOU BUY THE BEST" 














SPRING AND SUMMER 
DISPLAY CATALOG 


SEND FOR YOUR COPY =» 











NAME 
ADDRESS 
CITY 


THE REYBURN MFG CO., INC. 
16th ST. AND INDIANA AVE., 
PHILADELPHIA 32, PA. 


SEND AT ONCE MY FREE COPY OF YOUR 1946 


SPRING AND SUMMER DISPLAY MTLS. CATALOG. 








ZONE ______ STATE 








JUNE MARKET WEEK 
DON’T MISS MOST COM- 


PREHENSIVE DISPLAY LINE SHOWN 
SAVE TIME + DAILY LUNCH ON US 


DARLING DISPLAYS 


47 W. 34TH »* NEW YORK 











Rich F: lywoods 


GIVE DISPLAYS 
NEW DRAMA! 


Emphasize quality or style in merchandise by 
using fine natural plywoods in your displays — 
Mahogany, Walnut, Curly Birch, Bird's Eye 
Maple! Wide assortment of panel sizes and 
thicknesses. Send today for catalog of special 
plywoods and materials for display builders. 
Address Dept. 2-D 


CARMEN-BRONSON CO. 


165 EAST 37° ST.. MT. VERNON, N.Y 








@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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(— “\ | NADI Membership Applications 
TR AY-W ARE To Get Prompt Action 
Applications for membership in the Na- | ° here 
tional Association of Display Industries. | 4 iA 
Plastic sponsor of Display Market Week in New | 
York City the latter part of June, will be | * 
= acted on immediately if received prior to AG. iA. .* 
D i 5 p I a Vy T ra V 5 April 1, according to Trowbridge H. Stanley, | qd 
president, L. A. Darling Company, Bronson, 
Mich., and chairman of the association's 


— favorite of successful membership committee. Applications re A WV A A K T CI 
ceived after that time will not be considered cy 
stores from Coast to Coast. ; raat | Fe 


until the NADI meeting held at the time of | 


Market Week. } ' 
All applications should be sent to Stanley | Vy [ S a [ A Y S ha 
at the address given above. | fo 





Sims Rejoins Gerber's 


As Display Manager Carrying a full line of ¢ 
After nearly four years in the navy, James WINDOW AND " 


Sims has rejoined the John Gerber Com- 


pany, Memphis, as display manager. He INTERIOR DISPLAY ‘4 


succeeds David Sauls, who has joined the ch; 
display firm of Wray Williams, of the same PRODUCTS erehe Re 
city. tis 

Also returning to Gerber’s display. staff 538 S. DEARBORN ST. ( 
from the armed services are Bob Harris and CHICAGO. ILL. ™ 





Joe McKenzie. 
No. 100—TRAY-WARE TY-TRAY. ee s sd 


pacts leah, Copia TRADE PERSONALITIES no.3sc__ by Tony Brinker | 








1 








cinesc Jara 
ides. rel 





AMSEY HAS BEEN 
ACTIVE IN AND CLOSELY 
ASSOCIATED WITH ART 
AND MUSIC ALL HIS 
LIFE. BORN IN NEW 
YORK , BUT HAS LIVED 
IN BROOKLYN SINCE 
INFANCY. GRADUATED 
FROM COLUMBIA COLLEGE 
OF PHARMACY, BUT DID 
NOT STICi< “TO THE DRUG 
FIELD VERY LONG. 
JOINED TIMBERTONE 
IN 1933 ANO FOR THE 
PAST 5 YEARS HAS 
DEVOTED ALL HIS TIME 
TO PROMOTING THOSE 
PRODUCTS IN THE 
DISPLAY FIELD. 


tho 


TIMBERTONE 
DECORATIVE cO., 





No. 101—TRAY-WARE SOK-TRAY. 
ystaj-clear %4" plastic rods { 1 


x ry) 
eins Aircraft Pixar 


YT 1< rry 
I AS) IOTIN 











a 






No. 102—TRAY-WARE GLUV-TRAY. NEW YORK CITY 
Aircraft Plywood base in Birch or 

si stal-clear ¥%"' plastic 

T loz. {es $12.75 ONE OF 


HIS 
FAVORITE HOBBIES 

1S SKETCHING 
1 











© THER HOBBIES 
AND DIVERSIONS 


TRAY-WARE erect 


. YEAR-OLD GRAND- | 
Le SON... CLASSICAL MUSIC | 
IN ALL FORMS... BOOKS 


. MOTORING... 


1384 WEST 117th ST. CLEVELAND 7, OHIO iia iii First DAY COVERS 
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. | Cleveland Club Says 
; "\Y/ ] H ” : 
“Welcome Home” || ACatural (?reations 


ONORABLY discharged service dis- 
playmen and women were given an 
enthusiastic welcome home at a din- 


ner sponsored *by the Cleveland Display 
7 Club and the Associated Display Industries | 


bof Cleveland at a banquet on Wednesday, | 
February 6, at the Carter hotel. ' 
, | Also honored was John C. Nichols, who | j | | 


has just assumed the direction of display 
7 jor The Higbee Company. 


Offers 


EW MATERIALS 


FOR 








B. W. Newell, sales and promotion man- 
wer for William Taylor’s Sons Company, | 

of ated as toastmaster in his inimitable man- | 
ner, and called on the following for greet- | 
ngs: M. L. Rappaport, president of Rappa- | FLOOR COVERINGS 
yort Studios, in behalf of the display in- | 
lustry; W. H. Gray, president, Retail Mer- | 
chants Board, for the retailers, and Clay L. WI! NDOWS oo | NTE RIORS 
Reeley, president of the Cleveland Adver- 
tising Club, representing that group. 


Carl George, program director for radio .) 
station WGAR, who served as a war corre- 
spondent in the Pacific theatre, gave a most 
xciting recital of his observations of the | 
var and the lessons it has taught in human RIBBED CANVAS DUCK 
nd social relations. a hex ie Vs ° 

aes ; 44” thick, 36” width—Easy to fringe $4.50 per yard 

hen with a fanfare from the American 
egion drum corps, 40 former servicemen 
nd women marched into the hall in) muili- 


tary fashion, lined up in front of the speak- NATURAL CANVAS DUCK 


rs table and received an ovation. 


\ humorous skit followed under the d1- a: thick, two widths 9° and 15 $1.25 tats Ib. 
rection of Carl Himmelman of the Cleveland | 2-4/10 pounds per square yard 
Plain Dealer in which Nichols was given a 

ilarious third degree as to his qualifications | Both these materials can be dyed any color 25% additional 


the position he has assumed at Higbee’s. 
NX. Silverblatt, manager of DISPLAY 
VORLD, then recited the need for a com- FISH NETS 
ete educational course on display in an 
credited college that would be broad in CORDED KNITTED 
neept and produce the type of display 
xecutive needed for the big future ahead ry mesh, 5c per sq. ft. in white zx mesh, 10c per sq. ft. in white 
r display and visual merchandising. The Colors, 8c per sq. ft. Colors, 15c per sq. ft, 


mand on the part of returning servicemen 
, ra course of this kind is overwhelming 
; nl the display interests should undertake 


INE the establishment of such a course at once in NATU RAL CREATIONS 





.s everal of our leading colleges, Silverblatt 
Ose sie 241 E. 36TH STREET NEW YORK CITY 16 
George Silvestri, president of the Na- 








\ssociation of Display Industries, re- 
m the forthcoming Display Market 


‘eek in. New York during June and stated 
Natit will be the largest event of its kind. | 










cy twill be held at the Hotel New Yorker | 
Is already a sell-out from an exhibit | STUDY 
>, ice standpoint and visitors are urged to WINDOW DISPLAY 
ike tel reservations at once, according AT HOME JUNE MARKET WEEK 







tri, who emphasized also the activi- 
the association in promoting the 
display and its interest in under- 


-? ig. survey to obtain definite proof of 






Easy Home Study course showing 


how to do every phase of window DON'T MISS MOST COM- 
Gaus te yuan aac hei oe im PREHENSIVE DISPLAY LINE SHOWN 
learn while you eam. SAVE TIME - DAILY LUNCH ON US 
Largest ee ee of its kind. 

Write for literature. DARLI | ie DISPLAYS 
THE KOESTER SCHOOL 47 W. 34TH » NEW YORK 


300 W. Adams St., Chicago, IIl. 








? 


importance and its need of 33-1/3 






of the advertising budget to ac- 


) mplis\; best sales results. | 
then came the highlight of the evening, 
imsp rational address by Carl V. Haecker, | 
SsIsti sales director, W. T. Grant Com- | 
, \ , +. . oo hel | 

w York City, on the subject. “The | 


Now." Haecker was at his best |. » Please Mention DISPLAY WORLD When Writing Advertisers » » 


[Continued on page 84] 
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| Display Company Head Pr 
= | Killed in Crash Ir 











William. M. Gardner, 45, chairman of thie 
board of Gardner Displays Company, Pitts- fF \\ 
For EASTER and SPRING! | burgh, was killed January 18 in the Eastern § in 
; ° . Airlines plane crash near Cheshire, Con its 
Add True Artistry to Your Creative Displays Gardner started in business as a sign 


10 BEAUTIFUL NEW PASTEL SHADES | painter and showcard writer, establishing 


the Gardner Sign Company in Pittsburgh 2 


° vears ago. He was one of the first manu- §f 27 
- 18. 


Y 





Orchid—Peach—Orange—Fuchsia i 

Easter Pink—Chartreuse—Pastel Blue : 
Yellow—Aqua Green—WHITE = 

100% FIREPROOF SOFT AS FINEST DOWN : 
COLORS WHITE G. 

Se ae $3.48 per lb. i OO oie es $1.98 per lb. 0 
ON eee $2.99 per lb. SO tele. 6 ss ws $1.59 per lb. | 
iO &.. bets... ss $2.65 per lb. 1O R bets... es $1.50 per Ib. i 
Packed in convenient one pound cartons—fully fluffed—ready for use 4 
SEE YOUR NEAREST DISPLAY DEALER OR WRITE 





Glo- Brite PRODUCTS, INC. as 


—William M. Gardner— F 
Display Division of Glogau & Co. a | _—s — 
MIDWEST HEADQUARTERS FOR FINE SPUN GLASS ERTS Ot NS SN SE Oe ee 
1910-14 W. BIRCHWOOD AVE CHICAGO 26. ILL burgh. About 1933 he entered the display 


field and changed the name of the firm to 











=> = | Gardrer Displays Company. This company J a 
| reached its peak during the time of the New 1e: 
| York World’s Fair when it built 67 of the J mus 

s a = | outstanding exhibits, and at the Golden Gate subt 
For Realistic Displays Exposition in San Francisco where it built Jt 
25, exhibits. sua 


SPRINKLE COLORED GRANULAR DISPLAY MATERIALS __,\\'? ‘ove seed, Gardner, wish bis 


trained personnel, worked in conjunction 
Around your Window Displays. They give effect and appeal. Latest Spring colors—Good for | with the H. J. Heinz ( ompany, employing New 
creating unsurpassed Displays—Wood flakes—Kubes—Chips—Colored sand, stones, tinsels, | about 1,800 people to turn out glider wings, 











diamond dust, beads. pearl chips, sea shells. fibre glass, ete. Manufactured in all standard | pilot seats, fusclages, stabilizers, and many Sea 
colors. Have many uses for exterior and interior displays. Good around tree trunks, | other airplane parts. He organized the \ 
pedestals, posts. and odd spaces. Toyad Corporation in 1939 for the manu- 9°"! 
Leading Stores from coast to coast are using “Kew Bee Kut” Products. Gives greater coverage, | facture of rubber toys and industrial rubber - 
easy to handle. No experience necessary, anyone can sprinkle them around. Prompt Shipments. | products. During the war this company’s vs 
five plants made selt-sealing fuel cell forms g‘'" 
for military aircraft, fins for rocket bombs, §*" \ 
and plastic parts for airplanes. \ls 
Gardner was an aviation enthusiast, pilot- J onst 
ing his own plane during the early days of 
aviation. He was past president of the Sales 
executives Club, vice-president of the Ro- Jal 
tary Club of Pittsburgh, and a member of 
the Duquesne Club, the Aero Club, Pitts- 
burgh Advertising Club, Industrial Adver- 
, a Md tising Council, Pittsburgh Executives As- 
182P—Wood Kubes No. |—Flat Wood Flakes No. 6—Wood Chips “as alia ene ee 
NATIONAL SAWDUST CO., Inc. what 
Display Dept. Banks to Head Display For ( 
65 NORTH 6th sa BROOKLYN t Bx a es For Hale Stores 
“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. L. A. Banks, formerly display manager 
| for The Hecht Company, Washington, and 
an account executive for the New York Cit) 
PEBBLE-TEX | (EWRRSTTS © eed, 
For copy cards, scrolls and cut-outs Inc., since his discharge as a lieutenant 1 


Six Sun Glow Colors and White | | ALL TYPES—FOR MANNEQUINS 


Re cticine: Terabe: Also Complete Line of Wiggers Supplies 


W. C. HURLOCK AT POPULAR PRICES 


4105 Taylor Ave. Drexel Hill, Pa. | ARRANJAYS WIG co 32 WEST 20th ST. 
SAMPLES ON RE E | *y NEW«YORK CITY- 
a sweee Telephone chaieen 3-8341 


the Merchant Marine has resigned the Stens-}’° Ec 
gaard position. On February 1, Banks joie} Af; 
Hale Brothers Stores, Inc., San Francisco. 
as visual sales coordinator and display 4i- 
rector of all stores. 
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Prizes Offered 

In Four Contests 

Featured by its big National Fishing 
Week window display contest, The Sport- 
ing Goods Dealer, St. Louis, is announcing 
its annual sponsorship of four sports weeks. 
[he promotions open with National Base- 
ball Week, March 30-April 6, which is fol- 
owed by Natiorfal Fishermen’s Week, April 
May 4; National Golf Week, May 11-May 
18, and National Tennis Week, May 25- 
June l. 

\Vindow display contests feature baseball, 
fishing and tennis weeks, with the big prize 
soing to the winner of the National Fish- 
rmen’s Week display contest—a two-week, 
ill-expense paid trip to a fishing lodge in 
Minnesota. This prize is offered in coopera- 
tion with the Tourist Bureau of the State 
f Minnesota and Ruttger Lodges, Deer- 
yood, Minn. It was won last year by Dan 
McMillen, McMillen Sporting Goods 
ompany, Mt. Vernon, Ohio. In addition 
to the Minnesota trip a number of cash 
awards were offered by the trade paper and 
the same prizes will be offered in 1946. 

T. Jimmie Poitras of Morley Brothers, 
Saginaw, Mich., won the $100 War Bond 
first prize in the 1945 National Baseball 
Veek display contest. This year $230 in 
ash prizes will be awarded. 

French Ferguson, Frank Brothers, San 
\ntonio, submitted the winning entry in the 
National Tennis Week contest last year, and 
ish prizes will be offered again this year. 
omeptition in any of these events is open 


to 
“I 


any store handling the sporting goods in 

iestion. Pictures of the window displays | 

ust carry the name of the week and be | 

submitted to The Sporting Goods Dealer, 

‘ Louis 1, before the announced deadline, 

sually two weeks after the observance of 
wee k. 


New Guide Presents 
Seasonal Display Ideas 
\ new display guide, just published by 
erman Paper Products, presents many 
iterials which will be interesting to dis- 
jlaymen. The booklet shows scores of time- 
ving background materials and accessories 
r window and interior displays. 
\lso included are many backgrounds and 
nstruction materials ranging from stand- 
!, color corrugateds to super-sized corru- 
eds, 8 feet high, and printed design ma- 
such as knotty pine, stone-wall and 
bark. 
display booklet is available without 
from the Sherman Paper Products 
tporation, Newton Upper Falls 64, Mas- 
usetts. 





change of Address 

‘or Copeland 

erly located at 244 West 23rd street, 
nd Displays, Inc.. has moved to 537 
3rd street, New York City 19. 

Mart ng Returns 

0 Eck Brothers 

several vears service with the armed 
William Marting has rejoined Eck 
s, Cincinnati florist, as display man 
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Mrs. Jones wont buy it 
if she cant see it! 





TRANSPARENT SHADES 
give sun protection 
she can see through 


Foot traffic like Mrs. Jones will stop, 
look, walk in, and buy —when win- 
dow displays can readily be seen. But 
when the sun shines brightly and 
windows are promptly covered up 
to prevent sun damage, most of these 
same potential customers will walk 
right past — meaning lost sales and lost profits. 





The answer? Transparent Shades! 


These remarkable shades let in sight, but keep out more than 
90% of the actinic (harmful) sun rays. Made of transparent acetate 
sheeting, Transparent Shades wear like iron. They're non- 
inflammable, grease and moisture proof. Easily installed, they may 
be operated from within the store. And best of all, they eliminate 
unsightly awnings and such—while they permit full visibility and 
cut sun damage to a minimum. 


Write for complete information about Transparent 


Shades for your store. 


a RANSPARENT SHADE CO. 
DEPT. 2¢ 501 NORTH FIGUEROA STREET 


LOS ANGELES 12, CALIFORNIA 

















No. 407 "REX" 


ONE OF SO MANY 
NEW DISPLAY IDEAS 


SOME CUTE 
SOME FUNNY 
SOME SOPHISTICATED 


CALL AT 


FEDER INDUSTRIES, Inc., DISPLAYS 


116 WEST 48 STREET - NEW YORK, N. Y. 














FACT, FUN and 
FANTASY in DISPLAY 


TO MEET YOUR NEEDS IN ALL MEDIUMS 








Full Round Papier Mache 

Fairy Stands 3’ Tall. Small Fairy 16” Tal 
Suspended from Ceiling 

Write, wire cr phone for complete details 


TALLY-HO Display Studios 


150 E. 22TH STREET NEW YORK CITY 16 
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Handling Merchandise 
For Display 


By PATRIC McGRUDDY 
Detroit 


S has been stated many times before, 
the purpose of a display is to attract 
attention, to sell merchandise, and to 
advertise the Display more to 
focus the mind and create demand than any 
other kind of advertising. This is a well- 
proven fact, for it interests the people and 
creates the desire to purchase merchandise 


store. does 


shown on display. 

If for no other reason than this, the care 
and handling of merchandise for display use 
is of paramount importance. 

Care and handling of merchandise begins 
with the of that merchandise for 
display. 

\. Apparel. Immediately after merchan- 
dise is selected it is taken to the alteration 
room to be pressed, usually two days before 
the window is installed, allowing ample time 
Tickets marked 
number and mannequin’s 


selection 


thorough job. are 
the 


number 


for a 
with window 


Bags, gloves, and 


B Acce ssories. l. 
some shoes are kept in cellophane covers and 
are not removed until placed on the manne 


quin. 
2. Hats, especially those with veiling, 
flowers, etc., are losely wrapped in_ tissue 
paper. 


? 


3. Each piece of jewelry is individually 
wrapped in tissue paper and placed inside 
the toe of one shoe so that the displayman 
won't overlook it and also to prevent it from 
scratching or marring the other accessories 

4. The accessories, after they have been 
selected, are sorted and placed in large pape 
packages which are numbered to correspond 
with the numbers on the ready-to-wear. 

The display of merchandise: 

\. When pinning merchandise, it is best 
not to keep pins in the mouth not only 
because of the personal danger involved, but 
because the girls might get lipstick on the 
pins and on to the merchandise. 

B. In pinning handbags, gloves, or othe 
leather the pin. should go 
through the stitching in the seams, and not 


accessories, 


through the leather. 

C. When 
all pins must be removed, becaus« 
tugging on a dress that has one pin in it 
may not always tear the fabric, but it will 


removing garments trom man 


nequins, 


pull the threads. 

price tickets should never be 
torn off If tickets have to be 
removed, they should be pinned back on the 
Mer- 


not 


D. Size or 


merchandise. 


garment in some inconspicuous place. 


chandise withdéut price or size tickets 


only antagonizes the buyers and salespeople, 
but gives the customer a bad impression. 
EK. Merchandise should always be clean 
and well pressed. A customer will always 
notice a wrinkled collar, crooked stocking 
seams, and dusty shoes, whereupon the finer 
your display be passed by 


points ot may 


unnoticed. 
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FORM 












For Blouses, 
Sweaters. Re. 
lief-Form — with 
Fancy Open 
Neck. Papier. 
Mache in Pa. 
per - Finish. 


Coming in 
Flesh, Blue 
Maize, Pink. 


No. 155 


$3.25 ea, 


(for swivel at- 
tachment add 
25c.) 


HERTIE INC. 
RELIEF-DISPLAY-FORM MERS. 
345 West Broadway New York, N. Y. 
W Orth 4-8683 











Returning merchandise. A. Apparel. 
When returning a garment consisting of sey- 
eral parts, all parts must be assembled and 
returned together. 

2. If merchandise has been displayed o1 
the floor of a window, it should be thorough- 
ly brushed before it 1s returned to the d 
partment. 

3. Apparel should be placed on hangers 
and hung on a rack in the stockroom or 
the department not thrown 


over a counter or chair 


and carelessly 


B. Accessories. 1. The handbags ar 
placed in their cellophane covers before the) 


are returned to the department. The gloves 


are straightened, brushed, neatly stacked 
and wrapped in tissue paper. 
2. Millinery is returned in large paste 


hoard boxes, carefully packed, and left 1! 
the stockroom to be checked in. 


3. Too should not be 
three trips 


Bunched up 


merchandise 
time. Two 
necessary. 


much 


one or 


carried at 
should be 
merchandise denotes carelessness and disr 


made if 
gard for its value. 
Handle all 


whether 1t 1s 


of merchandise: 
merchandise as good quality 
or not. Buyers appreciate your respect for 
their merchandise. If you handle a $2.9 
hat with care, you'll have no difficulty in ob 
John Frederick originals 


Handling 


taining five or six 


at $75 for a window when you want them 
This is true of all other departments. In 


stead of the usual “That's a ‘good’ bag, you 


can't have it for the window,” you'll have 
the buyers stopping you on the floor and 
pointing out their $80 and $90 handbags 
and other original pieces and asking you t0 


find a spot for them in the window 


Fabrics. —When handling fabrics, the sam 


care must be used as with ready-to-weal 
Carefully remove the fabrics from ( splay 
stands, panels, or whatever prop is Dems 
used. Then, check to see if it Is nec ssar) 
to press out w rinkles; fold as it was OF 
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igmially and return. When picking fabrics 
for a window display, be sure not to choose 
a color that will fade. Since several colors, 
5 as blues, fade in the light, it is best 
to use sun-fast fabrics when possible. 
Shoes—When displaying shoes or other 
accessories in a window by themselves, don’t 
load a dozen or more bags or shoes into 
your arms. Get.a box and lay them neatly 
and carefully into it with tissue paper to 
yrotect them from scratching each other. 


f 


eers.—When preparing sheer garments, 


such) as lingerie, for display, do not handle 
mi than necessary. Your hands are never 
really clean, even if you have just washed 
the: They still have a certain amount of 
perspiration which will easily soil the mer- 
handise. As an experiment, wash your 
hands, then rub them across a piece of white 


cardboard or paper and you will see your 
fingermarks plainly. 

Furniture—If vou are using furniture in 
window, dust and rub all woodwork with 
furniture polish. This gives an attractive 
luster which greatly enhances the appear 


Rugs.—Care must also be exercised in 
handling rugs. Be sure you roll the rug 
and use a tube or stick to prevent the rug 
from cracking. It should be remembered 
that merchandise is equivalent to money, 
‘onsequently it deserves the same careful 
reatment. 


$1,500,000 For Bendix 
Display Program 

The sum of $1,500,000 will be spent during 
1940 for the display program of Bendix 
Home Appliances, Inc., South Bend, accord- 
ing to Walter J. Daily, advertising manager. 
rhe statement was made in an address be- 
lore the Chicago Federated Advertising 

lub on January 31. About half of this sum 

| be paid by the company’s 8,700 dealers. 

‘We began our product identification pro- 
gram a year ago last fall,” Daily stated, “in 
nendeavor to identify our dealers with our 
products on the outside of the store with 

rge neon signs; in the windows with small 

on signs, and on the showroom floors 
a specially prepared display. 

“| think it can be truly said that the out- 
le sign program was the most successful 
kind ever conducted in our industry. 
r one-halt of our dealers will have large 

on the outside of their buildings. In 
windows nearly every dealer will use 
mall 27-inch neon sign. A clause in 


t of 


lealer’s contract requires him to 


ise the ‘Jewel’ floor display for spe- 
esentation and demonstration to pros- 


section of the program is a special 


ment display designed for the use of | 


nent stores. We endeavored to use as 

nd yet as prominent a space as possi- 

‘ec explained to department stores 
sale of 200 washers a year would 
gross income to the store of about 

4 square foot—a greater return than 
ld be realized from any other item. The 
vas that over 300 of the leading de- 


the display, but will give it promi- | 
sition.” 


t stores of the country not only | 
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*& Hand-Painted PANORAMAS 
*& FABRICS * DISPLAY Novelties 


Be sure to visit our 
new and enlarged 
showroom when 
in New York. A 
veritable wonder- 
land of display 
ideas. 16 brilliant 
actual windows 
created with Win- 
do - Art’s magic 
touch of imagina- 
tion and showing 
exclusive display 
units and hard-to- 
get items. 





No. 110-W “SPRINGTIME” 
One of a series of beautifully executed 87” x 100” hand-painted panoramas. 
Rendered by gifted artists on sturdy seamless. Covering seasonal subjects. 
Illustrated is an outdoor setting that captures nature in all its radiant Spring 
beauty. A work of art at an unbelievably low price. Only $22.50. 
Special Subjects and Sizes 45c a square foot. 










Send for 
LOGS 
SPRING AND SUMMER pet 
i FABRICS. PANORA r 5 WELTIES 
te OWERS DISPLAY UNITS an 
FL ° 





“WINDO-ART” 


“A Complete Display House” 


36 West 26th St.. New York 10, N. Y. 


SCROLL FRAME IN PLASTER 


28" x 28" 
OUTER MEASUREMENT 


14.00 
Other Styles Available 


JONAS DISPLAY 


Display Materials 2 iccessories 


154 EAST 33RD STREET 
NEW YORK 16, N. Y. 
Murray Hill 4-3785 




























































6 
SIDE VIEW 


| 
| 
| 
| 








“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 


Manufacturers. Finished in Papier Mache er Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


idiary © 
NATIONAL eT OULE MFG. CO. 
308 South Market Street Chicage 6, Llineis 


16 SQUARE FEET 
OF EMBOSSED 


onl 
LEATHER 669 











OF COURSE NOT 
But You Get the Same 
Effect with COVERAY 


Imagine a 4-ft. leather table top for less 
than $1.00! You get the looks at least with 
COVERAY at that price and it wears amazingly! 
For almost any other lining or covering job, it 
looks dollars at a cost of pennies. Besides, it’s 
highly resistant to grease, stains and fading—100% 
washable baked-on enamel finish—22 authoritative 
colors—plain colors as low as $1.50 for 4-ft. x 25-ft. 
rolls. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 


square 
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CLEVELAND CLUB SAYS 
"WELCOME HOME" 


[Continued from page 79] 
and won round after round of applause aiter 
the completion of his address. 

The meeting closed with a beautiful danc- 
ing act entitled “A Lonesome GI In Hono- 
lulu,” planned and produced by Leo Gomez, 
of the display department at Taylor’s, and 
Bill Russell, display director of David's. It 
was a black light novelty in a tropical set- 
ting and dancing was 
excellent. 

The meeting opened with a cocktail hour 
which was followed with a complete banquet. 
The entire meeting well handled and 
nearly 150 present. All ar- 
rangements direction of ( 
H. Fadem, Ohio Display 
Guild, and Associated Industries. The latter 
organization provided the funds 
for the occasion. 

The meeting with many 
expressing the opinion that it was an evening 
well spent and which will provide the 
inspiration for work in 


Gomez as the star 


was 
persons were 
were under the 
secretary of the 
necessary 
closed 


present 


one 


greater cooperative 


display in Cleveland, which is already noted 
for its display accomplishments. 
Cut Newspaper ser Allotment, 
Increase Display's 

The National Retail Dry Goods Associa- 
tion has released a bulletin which reads: 


“For the first time since before the war, the 
analysis of publicity expenses of department 
and specialty stores has just been completed 
by the Sales Promotion Division of the 
NRDGA with the cooperation of the Asso- 
ciation’s Controllers’ Congress. The survey 
expenditures for 1943 and 
with 1938, 


covers publicity 
1944, including a comparison 
1939 and 1940 figures. 
“An analysis of the average publicity dol- 
stores shows a decrease of 10 
1944 in the amount spent 
lineage against that of the 
vear. In 1943, 66 cents went for 
while in 1944 newspaper lineage 
only 60 cents. The decrease 
made up in the 
advertising, 


lar in larger 
per cent during 
for newspaper 
previous 
this item, 
accounted for 
classification 


in this was 


spent for miscellaneous 


and display.’ 


amount 
direct mail 
Opens Display Studio 
In Madison 
Formerly a lance in Milwaukee, and 
recently in charge of display for Nor 
Madison, Wis., John EF. 
latter position in order to open 
studio in Madi- 


tree 
more 
ris Lea, Baur has 
resigned the 
lance display 


his own free- 


Son. 


Display Papers Shown 
In New Catalogue 
\ wide 


na new 


variety of display papers is shown 
spring and summer catalogue just 
released by Dingleman-Wolff 
West 42nd street, New York City 18. 


on request. 


( opie S 


are available 
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Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White Litho- 
Lined Display Boards carried in 
sizes 





28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
26x44—90 pt. (28 ply) 
40x60—14 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 

now as suppl 


Place your orders 
is limited. Jobbers inquiries invite 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 2078 and 2011 
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On Your Mark -- Get Set 





--Get Ready For Easter 


This year you can GO PLACES for sure; 
especially with your display equipment in 
first class condition. If it isn’t, we can be 
of service to you Repairing or Refinishing 
your manikins and their wigs. 

Merchandise is best Displayed on spotless 
manikins; keep your manikins fresh looking 
with “REFRESH” 

We are proud of the success of our New 
Plastic-Weld; with it you can repair your 
own Lucite fixtures or merchandise. 

You may need our services; just drop us a 
card for full particulars. 


— We Sell — 


Refresh Plastic-Weld 
$4 Gal. - $1.25 Qt. $1.50 4 Oz. 
Agents desired for both 


Everett M. Bridge 




















Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 








991 Main St. Buffalo 3, N. Y. 
WORLD'S MOST EXCLUSIVE MANIKIN 
SPECIALISTS 
USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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' "Skeets Guinn Joins 

Jas. B. Williams, Inc. 
lot Williams, president of Jas. B. Wil- 
liams, Inc., 498 Seventh avenue, New York 
City. announces the recent addition of Har- 
old F. Guinn to the sales staff. He will 
enter the display fixture and mannequin firm 


as \ew York sales manager. 

Returning to the display field after three 
years in the armed during which 
time he saw tank action in five major Euro- 
campaigns and the 


forces, 


peal received 


Star. “Skeets” brings to the Williams firm 
a well-rounded display and merchandising 
reputation. With years of experience as a 
lay-out supervisor and merchandising con- 
sultant, both for department and chain 
stores, he is particularly well qualified to 


help work out the increasingly 
problems of merchandise 


complex 
presentation. 





National Plastics Exposition 
To Be Held April 22-27 


The present status of all the plastics and 
their tremendous possibilities for future ap- 
plication in all types of 


industries will be 


Bre mze | 


presented graphically in the first National 
Plastics Exposition, to be held in Grand 
Central Palace, New York City, April 22-27 


tis annovnced by the Society of the Plastics 
295 Madison New York 
sponsoring for the 


Industry, 
ity 17, 
xposition 
The 
tional basis in 
ndustry, will 
ume in one 


avenue, 
organization 


held on a 
newest major 
together for the first 

and at time all the 
ndustry’s leading manufacturers of raw ma- 
well 
new 


first ever 
country’s 


exposition, 
the 
brirg 


na- 


place one 


rials and machinery, as as the com- 
nies that fabricate the and standard 
products and product parts. 
20) companies will participate. 


plasti Some 


Concurrently, the Society of the Plastics 
ndustry will hold a convention at which 
ling authorities will tell about the 


test advances in plastics technology 


pple ation. 


Loock Heads Display 
For Buffalo Store 


\cting display director ‘at L. L. Berger, 
inc.. Buffalo, for the past year and one-half, 
ewis F. Loock has been confirmed in that 
position, returning to 

he had previously Leen assistant dis- 
director 
trved in the 


Before Berger's, 


for more than six years, Loock 
Army Air 
Phe appointment of 


> Berger's 


Forces. 
Raymond G. 
interior display director has also 
cen announced; he was with Berger's be 
le war and recently returned 
after nearly two years in the 


from 
infan- 


Halsen Releases 
New Catalogue 
Harold L. 


Senker, Halsen Manufactur- 


Company, announces the release of 
ne 360-page spring catalogue, profusely 
istiated and containing more than 200 | 

ispl items. The catalogue, said to be re- | 

tte vith display ideas, is ava_lable free on 

—— to the firm at 227 South Fifth street, 
Iphia 6. 


and | 


Graeber | 
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MODERN ACCESSORIES FOR THE MODERN STORE 





PREVENT MARKDOWNS 
With Cellophane Garment Covers 


We are large distributors of store equipment and display specialties 
and are serving retailers and displaymen from coast to coast. 


NOW IN STOCK! 


/ 
/ 


Dress Size—8 in. x 21 in. / 
Order Now While Supply Lasts 


For Ladies’ Garments 9 / 








° l 1.50 per hundred 


ie No. 800 ) Cellophane 





A STORE NECESSITY 
DIVIDERS 
SIZE 1G 


To Make Selling Quicker, Easier 








Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 2%'’ diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 

12” high by 4” wide. Either style, each..... ¢ 





“Spotlight Your Displays” 


Swivelier ““NIMBLE-LITES" WITH HOOD SHADE 


and Porcelain Keyless Socket 
Wired—Ready to Plug-in 


(BULBS NOT 
INCLUDED) 
Hood Com- 
pletely En- 
closes up to 300 
Watt Spot- 
Light or Flood- 

Light Bulb. 


*7.50 


EACH 








ee 





Color Kit With Spotlight Holder . . 
need for decorative lighting and to spotlight a 
special portion of your display. . . 
lenses are turnished with each kit: Red, Green, Blue 
and Amber. 
Holder, complete with cord and plug, $1.50. Birds- 
eye Reflector Lamp—!50 watt—95c each. 


No More Brownout! 
No More Blackout! 


And Here's the Equipment for 
Better Display Lighting 
. Just what you 


. The following 


Color Kit, complete, $1.50. Spotlight 





NATIONAL HANGER CO.,., Inc. 


253 W. 26TH STREET 


BRyant 9-1529 


NEW YORK CITY, 








For Historical Events 


18th and 19th Century Costumes. Ladies’ Men’s, 
Children’s. From the authentic collection of 
Katherine Burr Fleming. 

WRITE FOR INFORMATION 

AND 10-PAGE CIRCULAR 


KATHERINE B. FLEMING 


3129 WHITNEY AVE. MT. CARMEL, CONN. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 











ve 
rs YOUR 


DISPLAYS WITH 


PLASTICS 


Put new selling punch into your work with cut- 
out plastic letters, transparent plastic shelves — 
even complete displays and fixtures made of 
crystal-clear plastic! We can supply all materials 
you need...sheets, rods, tubes, strips, dyes, 
cements, etc., complete with instructions. Send 
today for catalog to Dept. 2D 


CARMEN-BRONSON CO. 


165 EAST 3° ST., MT. VERNON. N.Y, 











@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 





Accentuate the Natural: 


WITH 


YUCCA 
POLES 


3” Diameter x 9’ 
Special $2.40 


These durable lightweight poles are 
an ideal “as is” display item, or may 
be used for fabricating trees, fences, 
etc. Sizes available, 1” to 6” diameter. 
Immediate shipment. 


We also carry a complete line of 
tropical imports suitable for display 
items. BAMBOO poles, handwoven 
GRASS MATS, PANDANUS braid. 


ROPILRAFT 


535 SUTTER ST. 
SAN FRANCISCO 2, CALIF. 


* 54" Battleship Crash 
* 50" Bengaline Crash 
* 60" Modern Crash 
* 40" Crushed Plushtex 
* 40" Velvet Plushtex 
* 54" Crushed Plush 


*% 54" Toy Plush 

* Plastic items 

* Ribbons 

* All display accessories 


Products Inc., 460 4th Ave., New York 16 


Chicago Branch: 180 W. Randolph St. 
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DISPLAYING MEN'S WEAR 
[Continued from page 58] 

“Why does this motor have a 
longer life?” What is the service and bene- 
fit to be derived from this or that product 
that the customer can not see? Show it in a 
cut-away model, in a demonstration, in a 
photograph, with brief and concise copy 
that the sales person can point to. Seeing 


water?” 


is believing! 

7. Demonstration devices. Find a way to 
demonstrate the article to the customer. 
Set forth on paper the features the customer 
should know about the product and create 
the demonstration to answer the questions 
in interesting and dramatic fashion. Use a 
short motion picture, sectional views, sculp- 
tured cut-away miniatures. Improve sales 
with improved demonstration. 

8. Better use of color. Tremendous strides 
have been made by which every American 
has a better appreciation of color. Be it in 
the conscious or sub-conscious mind, color 
is important. People decide quickly that 
they do or do not like a visual effect. Maga- 
zines, publications, catalogues, millions on 
millions of impressions, motion pictures, and 
most everything in product design teaches 
the public and improves their color knowl 
edge. 

9, Good showmanship. Do not fear the 
word showmanship. There are four types: 
(a) Ecclesiastical, which has lived through 
the ages; (b) Military showmanship—which 
has always been for the building of morale 
and the value of impressions on the home 
front as well as the enemy; (c) Entertain- 
ment, such as we see in the showmanship 
we know best—the circus, the theatre, the 
movies; (d) Commercial—perhaps the most 
dificult form of showmanship, because it 
must combine the effective without having 
it interfere with the net result. 

Showmanship has a definite part in re- 
tailing, do not be afraid of it. 

10. Display policy by price lines. Too 
many stores are careless about their promo 
tions without regard to price lines. They 
use the same class ot art work, typography, 
props, in the $21 price that they use with the 
Establish polt- 
cies in relationship to price lines in at least 


$75 price line of men’s suits. 


two or three groups. 

(1) With the top line of men’s suits, say 
$65 to $100, feature the old tailor with the 
needle as a bas-relief carving or some quali 
tv identifier. Use a few small bolts of fabric 
in vour window display. Do not use man- 
nequins with hands, but use fine coat forms 
or English type hangers and show at least 
one coat draped to feature the tailoring of 
the collar and inside of the coat. Use Tudor 
or English type of furniture or hall trees. 
Use Spencerian, or English) typography 
Have labels and identification in the de 
partment related to whatever plan vou adopt 
as a policy. Never use this same bracket 
of showmanship for cheaper lines. 

(2) In the lower price lines use larger 11- 
lustrations of various figures. Use manne- 
quins with heads, 1f you like, and perhaps 
Use large blow-ups of interior 
fashion 


more torms. 
or exterior photographs showing 
figures in action. Use modern typography, 
modern furniture or fixtures and have your 
labels and interior departmental identifica- 
tion similar in style 

(3) For vour very lowest price line use 
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bold illustrations, bold typography and 4 
more colorful approach for mass appeal 
The main part in connection with this policy 
is to stick witly it, improve it, but never in- 
ter-mix. Establish similar policies by pric 
lines throughout each department, through- 
out your store. It will build for showman- 
ship of the character that helps to sell th 
price line concerned. 

Such is only a brief idea but you can pla: 
your own price line policy—get it on paper 
for each department. 

For 1946 I suggest you: 

1. Increase your budget for store mer. 
chandise presentation. There never has 
been a store that has allocated too much oj 
its promotion and advertising budget for 
“Merchandise Presentation” or displays 
Make sure that you are using it properly 
but plan now for better display within vou 
store. You are out to “grow more per acre 
and so a better job of related selling an 
merchandise presentation. It can not b 
done without some cost. 

2. Increase your average amount of. sal 
This means suggestion sell 
ing and better use of visual methods and de- 


per Customer. 


vices within your store. 

3. Increase your sales per square foot 
Again we mention this important factor, be 
cause when you increase sales per squar 
foot you automatically reduce the percentag 
of cost of operating expenses and_ othe: 
costs. Learn to “grow more per acre.” 

4. Increase your presentation of “Best 
Sellers.” Study constantly to make sur 
you know the best seller in every line and 
every department. Also know the secon 
best seller and the third best seller. Put 
more force behind the winners. 

5. Increase your imagination for youth 
ful activities. America is a youthful nation 
and it continues to grow vounger while som 
in retailing continue to grow older. Kee; 
your organization imagination 
Without the young, Christmas would hay 


young in 


grown old long ago. 

6. Increase your selling personnel eff 
ciency. Everyone agrees that during. the 
war selling efficiency has depreciated tre 
mendously. Make selling more interesting 
work constantly to improve the personnel 
of your organization. Give the personnel 
every possible reason to be more efficient. 

7. Increase your cooperation with branded 
The records show that good branded 
lines produce better average sales and profits 
Do not spend your promotion money on 
private brands to the exclusion of branded 
lines. Do not be foolish and fail in the iden- 
tification of good branded lines in yout 
store. Be wise and “pipe in” the force 0! 
the name and national advertised brands 
sold in your store. You are in the business 
of distribution. Advertised lines are pre- 
sold lines. Branded lines only grow greal 
if their product and name stand the test 
through the years with the consumer. Sel! 
especially whet 


lines. 


what the customer wants— 
the quality 1s recognized nationally. 

8. Increase your good will with organiza 
tion and public. Make sure activities are 
designed largely to build greater good will 
with all that you come in contact. Public 
relations are extremely important and every 
thing that the public sees and knows about 
your store must reflect the respect you want 
them to have—for you, your. service ane 
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oods. An institutional spurt now and then 
. not enough; do it every day in everything 
ul do. 
For 1946 I suggest you: 
1. Decrease your interest for being old 
ishioned. I have heard merchants say: 
\Ve built our business with these fixtures, 
ey are good enough,” cr “if the people 
not like-it they can go elsewhere.” There 
nothing more certain than change. If we 
» not plan it daily and monthly we come 
» the end of the road where change alone 
not enough. Keep open-minded. 
2. Decrease your ambition to be in the 
ther tellow’s business. The next few years 
ill see too much of people getting into the 


other fellow’s act or the other fellow’s busi1- 


ss. Decide your activities, the policy of 
business, let your organization know what 
it is and work constantly to show the public 
that you are a specialist. 

3. Decrease your spending of money on 
promotion that does not sell. No store has 
ever had enough promotion money for all it 
wants to do. Yes, there are hundreds of 
things so tempting. Spend your money on 
plans, devices, and promotion that you 
know will sell more goods. If it can not be 
proven, do not allow vour store to be the 
testing block. 

4. Decrease your meaningless display 
presentations. “Another clothing window” 
is not enough. Create an idea and design 

uur display to dramatize that idea. The 
lay is long gone when mute, inanimated 
coat forms neatly trimmed were sufficient 
to do a two-fisted selling job. Sell quality 
or service or sports but whatever you do, 
have an idea and dramatize it. 

5. Decrease your worry about the future. 
Ii all the man-hours devoted to worry and 
useless discussion about the future could be 
properly harnessed and put to work at sell- 
ing or production, millions of such hours 
would be transferred from waste to. pro- 
ductive time. Encourage all of your people 
to use such meaningless time for the think- 
ng and planning so essential to progressive 
selling. 

For 1946 do more dramatic display jobs 
designed to sell ideas: 

February, “Liberty Blues.” For either or 
oth Lincoln's or Washington's birthday use 
several promotions featuring “Liberty 
Blues.” Merchandise can be = suits, coats. 


} 


turnishings or apparel of various shades of 
blue with red and white as accent colors 
Dramatize with large photographs of Lin- 
coln or Washington, using the Liberty Bell 
and other dramatic ideas you will discover 
Dy not allow your window to feature just 

re clothing and furnishings. (February 
Produces 3.6 per cent of the average store 
total annual sales for the country as a 


W ile.) 


larch, “It's Spring.” Themes and ideas 
ire plentiful but tie them up in relationship 
to specific merchandising ideas. (March 


produces 8.3 per cent of the Sverage store’s 
| annual volume.) 

pril, “Easter Time.” Full of opportuni- 
for showmanship. April 21 is Easter. 
ril produces 7.8 per cent of the average 
‘’s total annual sales.) 

ay, “Vacation and Travel.” This will 
the beginning of great travel years in 
country and abroad. Start your plans 

[Continued on page 94] 
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HOT NUMBERS 


From Our Complete Spring Line of 


DISPLAY PAPERS 


Available in beautiful Spring 
colors and combinations 
AVAILABLE IN 50° AND 107" WIDTHS 
Top Left—Flower Pattern 

Top Right—Tulip 

Bottom Left—Wood Paper 
Many Other Attractive Patterns 
Write for New SPRING CATALOG 


DINGLEMAN-WOLFF CO. 


112 W. 42d Street New York City 18 
Originators and Manufacturers of 
Distinctive Display Papers 











Sus WAR BONDS “x 








FOR SALE 
SINGLE FACED ILLUMINATED 


AMERICAN FLAG DISPLAY 


Overall size: 15 ft. 0 in. in length by 9 ft. 3 in in height. 

Construction: Galvanneal sheet metal, finished in a sprayed Synthetic Enamel. 
THE FLAG STAFF is outlined in Old Gold fluorescent tubing 

STARS are in lamps with a flicker flash effect. 

STRIPES have lamps with a chasing effect to give waving of flag. 


All 10-watt lamps of clear, Red—a total of 288 lamps. 


The lower panel for non-illuminated painted copy only. It is 16 ft. 0 in. in length by 18 in. 
in height, constructed of sheet metal on wood frame. 


For furthe: information and price address 


DISPLAY DEPT. 


PEOPLE’S OUTFITTING CO., DETROIT 26, MICH. 




















YES 


GLASS FIBRE FLOWERS 


GLASS FIBRE SCULPTURE 
GLASS FIBRE MACHE 





SYLKGLASS FIBRE GLOSS 
white and colors 


ALSO IN ROLLS 


Artificial Flowers, 
Screens and Novelties 


BONAFIDE DISPLAY 
& DECORATIVE CO. 


61 WEST 37th ST. N. Y.C. 











PAPIER MACHE 
HAT BOX COACH 
COMBINED WITH 


COLORED PASTEL BOW 
in PLASTIC 


AT 


LYNN DISPLAY 


17 W. 45th St. New York 19 





| 
| 
| 
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DISPLAY AT LANSBURGH'S 


[Continued from page 33] 
which can be carried through all the week's 
work, and which will eventually have the 
added pulling power of wide public impact, 
which no single display can so well achieve.” 

Next comes the display department meet- 
ing and here is made out the week's sched- 
ule on long, ruled work sheets which carry 
all necessary data such as the windows by 
number, the departments involved, the mer- 
chandise the day of the 
when a given window or display is to be 
finished. 

Now the 22 members of the display staff 
begin their work. In a smart long blue-and- 
gray adjacent to Gray’s are 
slanted work desks and sketch tables and a 
long center sketch-display table to facili- 
tate the comparison and discussion of pro- 
The chief artist, who like 
Gray is also a draftsman, has his office 
next to the “boardroom” and_ within 
reach of his chief. 

While the artists are working out the 
details of the selected sketches, the stylists 
and buyers work together to assemble the 
needed merchandise. Definite written orders 
for the merchandise are made out; on each 
floor in the alteration room, a maid presses 
washes glass-ware and acces- 
for 
The 


accessory 


required, week 


room office 


posed designs. 


easy 


garments, or 
sories, assuring a perfect appearance 
each item which goes into the display. 
then 
room and is signed out on “loan slips” to 
the display department. merchandise 
usually for week, or two at 
most in an occasional special window in the 
936 scheduled for the year, no item is long 
out of its department. When a display is 
dismantled, merchandise goes—not to. its 
department direct—but to a returned-goods 
room where it is checked and where the 
assistant from the various depart- 
ments come and collect it. 

The for the interior 
parallels the window schedules with a slight- 
ly different method of operation. The 
terior display department has assigned to 
each floor one stylist who is in constant 
contact with the buyers and who is respon- 
sible for the floor displays. Any changing 
of parts of a display, or any replacement, 
is done by this stylist. Buyers are not al- 
lowed to touch the finished displays ; 
tem on the individual 
stylist in charge. Insurance for the whole 
store of course covers the floor displays, but 
further precaution against shop-lifting is 
taken by the stylists who see that accessor- 


merchandise goes to an 
Since 


is used one 


buyers 


schedule displays 


in- 


the svs- 


fixes responsibility 


ies are pinned to garments, garments tied 
or wired to standards, and items in 
various ways fastened down. 

Still further behind the scenes, the sign 
department is functioning as the third arm 
of the display department. It is located in 
a bright clean room next to the chief artist's 
studio two silk-screen 
machines turn out the quantities of beauti- 
fully-colored signs used to carry the theme 
idea through all departments, unifying and 
emphasizing the seasonal feeling. Here. also 
artist does the special hand-lettered 

And a= sign-copywriter functions 
here, too, receiving the written sign orders 


Ic OSC 


and here process 


one 


signs. 


from the buvers which carry all information 
which the customer should know. 
Lansburgh & Brother proper is housed in 


FEBRUARY, 1946 


—This close-up of the window construction at 
Lansburgh's shows the movable flies and wings— 


a building which occupies an entire block 
running from Seventh to Eighth streets, and 
between “D” and “E” 
town Washington. On the Eighth street side 
and across the street is a three-story build- 


streets in busy down- 


ing which has its downstairs ground floor in 
use as a Lansburgh truck loading and un- 
loading station, and its two upper floors de- 
voted to the display department. Here 
there is elbow room and good light, and it 
has been possible to arrange the floor space 
to the best advantage. 

Sharing the floor with the and 
studios for the department staff are rooms 
shelved to hold the small properties, ribbons, 
flowers, miscellaneous brackets and fixtures. 
Here an out-of-town firm is constantly at 
work repairing the mannequins, these being 
kept in perfect condition—a detail in the per- 
sistent striving for perfection which gives 
the work its ultimate public appearance of 
“perfect grooming.” On the third floor are 
the heavier properties and the work rooms 
where painters and carpenters of the store, 
who are always on “first call’ to the dis- 
play department, can work efficiently. 

On both the and third floors 
small signs indicate the names of the girls 
in charge of the stock, and it is part of the 
close-knit efficiency of the department that 
responsibility part of the stock is 
signed to each girl in the department. A 
special room is set aside on the second floor 
where all seasonal material is assembled and 
as this article is being written the place 
is gay with all the red and white and furbe- 
lows that go with St. Valentine's day dis- 
All this is part of the plan. 


offices 


second 


as- 


for 


plays. 

Personnel of the department are chosen 
for “knack,” with art training, and especial- 
ly drafting exPerience, as a leading require- 
ment. New workers are put with old hands 
for their preliminary training, and ever) ef- 
fort is instill a 
Lansburgh standards of excellence and team- 
work. One end of the room” 1s 
separated by a gate from the main room, and 
gay red, black and gold tables and chairs 
combine to provide a_ reading ind 
lunch room for the staff. 


made to consciousness Ol 


“board 


room 
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New Offices Opened 
By New York Firm 

The firm of Kaplan Products & Textiles, 

c., formerly known as Kaplan Textile & 

roducts, Inc., 460 Fourth avenue, New 

irk City 16, has opened a new Chicago 
anch at 180 Randolph street. The large 

»wroom and offices at that address are 

aded by Sol and Dave Rosen, formerly of 
\faharam Fabric Corporation. 

Kaplan has also opened a Miami office, 

aded by John C. Temple, located at 1759 
Southwest 21st street. He will handle the 
Kaplan line in the Southern states. 

Milton Marks, formerly of Texcrafts Sales 
Company, and more recently with the army, 
has joined the New York City staff of the 
firm. 

\dditional change at the Kaplan company 


is a new agency headed by M. Ruderman, | 


designed to keep jobbers fully informed on 


new fabrics, novelties, and the like and to | 


see that jobber orders are handled promptly. 
Mailing of the firm’s new spring and summer 


catalogue, listing unusual display items, has | 


just been made. 


Judging Completed 
In Reynolds Contest 
The judging of the 
in the display contest Rey- 
nolds International Pen Company, Chicago, 
has been completed and the company expects 


photograph entries 
sponsored by 


to announce the winners soon. Top prize | 
in the contest +s $1,000. 
In the meantime, the firm has awarded | 


a special prize of $1,000 to Gimbel Brothers, | 


New York City, where Luke Maletich is dis- 
play director, for its double corner window 
which was on view 
and $2,500,000 


display 


month sold worth of 


for well over a | 
pens. | 


This award has no connection with the official | 


contest. 

Judges of the entries are Bert Sarazen, 
[he Hecht Company, Washington; C. H. 
Fadem, Lyon Tailoring Company, Cleveland, 


and R. C. Kash, editor, DISPLAY WORLD. | 





Bergner Sign Shop 
Manager Dies 


Word is received from Charles T. Hor- 
P. A. Bergner & Co., Peoria, of the re- 
death of Cecil Garon, 
shop. No new shop manager 
has been appointed, the duties being absorbed 
by John Kessler, Rex Dix and Ken Harris, 
lisplaymen. Dix, incidentally, put in 60 

ions over Italy as a bombardier during 
the war; he from the Air 


firm's sign 


was released 


is eight months ago. 





Open Forum Held 

By Display Club 

open forum covering all phases of dis- 

was held by the St. Louis Display Guild 
club’s meeting on February 12. 





Siegel Adds Salesman 
For New York Area 

Seidenberg, formerly with Emily 
es, New York City, has joined the New 
firm of Nat Siegel as salesman for the 
politan area. 


head of the | 
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PLASTEX DECORATIVE PRODUCTS 


WISHES TO ANNOUNCE 


W. C. HURLOCK 


Drexel Hill, Pa. 


HAS BEEN APPOINTED 


SOLE NATIONAL DISTRIBUTOR 


OF THE 


“PLASTEX” 


COMPLETE LINE OF HAND-MADE VENEERS 
IN WOOD, BRICK AND STONE FINISHES 
“OROTEX" AND MANY OTHER 
ORIGINAL EFFECTS 





full information. 


If your Display Jobber can not show you our sample books, 
send us his name and write to either factory or distributor for 


JOBBER'S INQUIRIES INVITED 





269 Canal Street 
New York 13, N. Y. 





PLASTEX DECORATIVE PRODUCTS 


W. C. HURLOCK 
4105 Taylor Avenue 
Drexel Hill, Pa. 




















WHEN IN TOWN—VISIT 


Stillman ART DISPLAY excuance 


354 W. 42nd St., N.Y.C. 18 
for Exclusive PROPS, PANELS, 
ART WORKS, PEDESTALS, 
NOW ON HAND 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 


FIGURES, 


etc. 

















THAYER & CHANDLER AIRBRUSE 


Sor the particular artist 


Send for Cata/og §2 


THAYER ¢ CHANDLER 
910 W.VAN BUREN ST.. CHICAGO.ILL 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 











« « « When Writing Advertisers Please Mention DISPLAY WORLD » » » 
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MIDWEST 


532 N. WA 





NO ONE GETS MORE ATTENTION . - 
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de 
ovanniquins 
life size 
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Indiv idually 
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uins and display materials. 


UIN DISPLAYS 


AUKEE 2, WIS. 


Jobber Inquiries invited. 











No. 529 Rind Cages 


The perfect displayer for cosmetics 
and small gift items suspend a 
group of three from the ceiling of your 
window or use individually in show 
cases. Cages 22” high...12” diameter 
display shelves. White reed construc- 
tion display shelves yellow tur- 
quoise, and cerise... white net trim... 
large white bows and rope included. 


$10-95 
| DOERR 7a 


Portsmouth, Ohio 


Set of 3 


Second and Massie Sts.. 





FITZ S 


Display Leatherette 
Now Available 


43°--65c per yd. 


@ WHITE e PEACH e IVORY 
e YELLOW e LT. GREEN 
e LT. BLUE e RED 


HEAVYWEIGHT 
UPHOLSTERING LEATHERS 


8 Color Combinations 
Will Be Ready Next Month 


SEND FOR SAMPLES 








JOS. E. PODGOR CO., Inc. 
Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 





Paul Barber Back 
After Pacific Duty 
tormerly with Martin's Men's 
returned to that 
armed forces in 


Paul Barber, 
Shop, Louisville, 
after having served with the 
the Southwest P theatre 


has city 


acific 


Groves Joins Sears, 
Lincoln, Neb. 
Following his 
forces, Elbie L. 
Roebuck & Co., 


Manager. 


trom. the 
has joined 


Neb.., as 


discharge 
Groves 


Lincoln, display 


armed 
Sears, 
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JA.D. News 


By AL POLLARD 
Managing Director 


HE nominating committee for — th 
Z election of officers at the Internationa 

Association of Display meeting in Ney 
York City in June will be made up of 
Haecker, assistant sales promotion manager, 
W. T. Grant Company, New York, as chair 
man; Westerman, display 
Commonwealth & Southern Corporation, 
Jackson, Mich., and Joseph Chadwick, dis 
play director, Famous-Barr, St. Louis. No 
doubt everyone will that it would 
hardly be possible to select a better group or 
a group better qualified to act on this com 
mittee. Each of three 
past president of the [AD and probably bet- 
ter acquainted with the membership of this 
organization than most anyone else. It is 
our hope that the selections of this commit- 
time for early publica- 


Carl 


George director, 


agree 


these members is a 


will be made in 
tion in this column. 

We have just received the U. S. 
Department citations which are to be 
awarded to entrants in the National Vic- 
tory Display Week contest. These citations, 

they can be properly in- 
mailed to everyone 


tee 


Treasury 


just as 
scribed, will be 
operated by installing a window during the 
week of this Photographs which 
were entered in the contest have been placed 
in the hands of the judges. By the time the 
next IAD column is written, the decision of 
these judges will be announced. Those act- 
this judging committee are Milton 
advertising manager, Klines, St. 
Alice Hausner, St. display 
and consultant, 
director, Kline's, 
selection of this committee 
the fact that many people 
nated as judges because their firms had con- 
test entries. 

While the results of this contest are to be 
announced, the not be awarded 
until the IAD meeting in June. The rules of 
the stated that photo- 
graphs had to be by December 31; 
window 
and 


as soon 


who co- 


contest. 


ing on 
Sharp, 
Louis; Louis 
Otto 


Louis. 


and Lasche, 
St. The 

was complicated 
elimi- 


designer 
display 


by were 


prizes will 
specifically 
mailed 
who installed a 
Victory Loan drive 
this office may still 
signed by Fred M. Vinson of 
Department, contacting 


contest 


however, 
the 
advise 


anyone 
during Eighth 
did not 
their citation, 
the Treasury 
this office. 
Dave president of the IAD, in- 
augurated the first course in display that has 
ever been offered for full university credit 
The speakers at the opening were Dr. John 
W. Wingate, of retailing, Wash- 
ington university; George Silvestri, presi- 
dent of the National Association of Display 
Industries, who talked on “Opportunities Of- 
Display as a Profession,” and Ar- 
Buckland, promotion manager, 
Famous-Barr, St. on the 
importance of display as a 
Besides the students enrolled in this cli 
the meeting was atended by many local mer- 
chants who seemed vitally interested in (lis- 
play as a promotional medium, and many 
members of the St. Louis Display Guild. 
This class was originally set up to be given 
one night a week but because the enrollment 
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tivo evenings a week. 


he IAD will compile all the material used | 


i this course in a form that can be used by 
( r groups in schools or colleges. This 

erial will be available through member- 
ship affiliation with this organization. 

e are glad to welcome the following 
members whp have become affiliated with 
the IAD during the past month: Fred M. 
Stewart, Bula Cannon Shops, Jackson, Miss. ; 
C. T. DePretoro, Consolidated Edison Com- 


pany, New York; A. C. Cherry, Hill-Behan | 


Lumber Company, St. Louis; Clifton Log- 
ste Katz Drug Company, St. Louis; 
Marion Bowler, J. R. Carter, Ruth Adams 
and Edwin Mollenburg, all of Boyd-Rich- 
ardson, St. Louis; William Bellison, Jr., 
Sonnenteld’s, St. Louis; Jack Sarnoff, Edison 


Brothers, St. Louis; Jess Reeves, Melcher- 


Schene, St. Louis; James McCaffey, Nurre | 


Glass Company, St. Louis; Helen Beller, 
Sears, Roebuck & Co., St. Louis; Richard O. 
Sundeen, Weatherwax’s, Sioux Falls, S. D.; 
F. B. Miller, lowa Southern Utilities, Wash- 
ington, Iowa; Joseph T. Sjursen, Frederick 
& Nelson, Seattle, and Wayne Schneringer, 
Higbee Store, Cedar Rapids, Lowa. 

It looks as if almost all display people and 
manufacturers will be on their way to Hous- 
ton soon. Guy Malloy, the directors of the 


Southern Display Association, and everyone | 


interested in conducting this meeting is to 
} 


handled, the good will it is fostering and 
the publicity it is securing for the display 
profession in general. 
Arkow, Lewis Form 

Display Firm 


s unusually large, the class will be given | 


% complimented on the way it is being | 


Edward S. Arkow and Martin Lewis have | 


tormed a display company under the name 

\rkow-Lewis Associates, at 705 Arch 
street, Philadelphia 6. The firm has ap- 
roximately 10,000 square feet of space and 

] specialize in individual or quantity dis- 
play units, devices for visual education, handle 

kage and industrial design, window and 
nterior design and production, and related 
ictivities. 


Altman Interior Display 

Headed by Sauter 

Following his discharge from the army 
ith the rank of captain, Frank Sauter has 
ined B. Altman & Co., New York City, 

s interior display manager, a position he 

eld tor four years before the war. John 

| who has been in charge of interior 

s recently, becomes assistant to 
The latter entered the army as a 


irivate in 1942 and spent 14 months in the 


Burma-India theatre. 


Chicago Club 
Elects Officers 


following officers have been elected 
Chicago Display Club: president, 
ame. M. Cummins, free-lance handling dis- 
ra number of shops; first vice-presi- 
Vally Madura, Sears, Roebuck & Co.'s 
treet store, and formerly club treas- 


cond vice-president, Marjorie Smith, | 


s, Evanston; secretary, Miss Con- 
sears’ 63rd street store, and treasurer, 
| Rose, free-lance. 


| the new officers. 





\tlas, retiring president of the club, 
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This Store Like Thousands of Others Uses the Protective 
TRANSPARENT 


eSUN SHADESe 























* mx ani 


HOW DOES YOUR STORE LOOK ON A SUNNY DAY? 


All covered up with awnings and canvas strips? Or like the one above? 
If you were a customer would you buy in a store like this or do you want to 
peek under canvas strips to see what's in the window? 

SUNNY DAYS BRING CUSTOMERS—INSTALL SUN-SHADES! 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR AVE. IRVINGTON II, N. J. 


























FORECASTING 


ye CRESCENT 
eure 


Keep in touch with your regular Crescent Board 
dealer for latest developments 


i 
cRescenT \\ 


Quakly |) | 


A Product of 


CHICAGO CARDBOARD COMPANY 


670 Washington Boulevard os Chicago 6, Illinois 









FOIL FANS 


AND 


BUTTERFLIES 


for Spring and Easter 


PASTEL FOIL FANS 


No. 700—52" spread $2.95 ea. 
No. 701—26"' spread $2.25 ea. 


Pleated embossed .genuine foil fans in three 
colors—orchid, chartreuse or light blue. Large 
fan opens to 52" half circle. Small fan opens 
to 26" half or full circle. Can also be used in 
many ways such as circles, wall pockets with 
flowers or parasols. Excellent effect when com- 
bined with foil butterflies. 


No. 702—FOUR WINGED FOIL BUTTERFLIES 
4" and 6" wing spread perforated die-cut gen- 
vine foil butterflies in numerous color combina- 
tions. 

Package of 24 assorted butterflies $3.50 


(12 of each size) 


DISPLAY MANUFACTURERS MART, inc. 


Euerything for Display © 


35th >TREET NEW YORK a 


| pledged 


| tion, 


DISPLAY WORLD 


HOUSTON CONFERENCE 
[Continued from page 39] 
personalities, speakers 
and demonstrators. The SDA arranged for 
a demonstrator or speaker on _ practically 
display subject—also fashion design- 
architects, and 
Outstanding display 
parts of the country 
support and 


5. Famous display 


every 
ers, artists, store designers 
and planners. 
alities from all 
their 


person- 
have 
appearance in 
Houston. 

6. Abundant entertainment program. Aside 
from the educational program there will be 


shows and parties, dinners and evening af- 


firms, the 
Associa- 


various display 
Club, Merchants 
Commerce, 


fairs given by 
Houston Display 
Chamber of 
tertainment that is truly Southern and Texas 
will be functions for the 
Something will be go- 


eve. en- 


style. There 
Women’s 


ing on all the time. 


Division. 


The list of exhibitors which follows is only 
partial; the complete roster will be given in 
the March 15 issue of DISPLAY WORLD. 

Space A, L. A. Darling Company, Bron- 
Mich. Space B. Garrison-Wagner 
Company, St. Louis. Nat 


son, 


Space C, 
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Mannequin Refinishing 
Wig Restyling 


Your old and worn mannequins and wigs 
amazingly transformed to thrilling new 
beauty. Complete restyling makes your 
mannequins as new and modern as to- 
morrow. 


We repair hands, arms, plates, stumps, 
etc. Mannequins refinished for accounts 
anywhere in the U.S.A. with 2 to 4 week 


service. 
Complete lines of new mannequins and wigs 


Write, wire or phone for information 


NATIONAL 


MANNEQUIN STUDIOS 


212 Western Reserve Bldg. 
West 9th & Superior, Cleveland 13, Ohio 


JEROME DOLIN, Pres. 
NORRIS DOLIN, Make Up Dir. 








by Tony Brinker 
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THE DISPLAY PARADE no «0 
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TOP NATIONAL AWARD 
E WAR BOND 
TREASURY, CARRYING OFF THE 
%1,000 WAR BOND FOR THE 
BEST DISPLAY IN THE DEPART- 
MENT STORE CLASS. HE IS AN 
ADVOCATE OF VIVIDLY COLORED 
BACKGROUNDS, AND HIS DISPLAYS 
yo] tn REALITY MINIATURE STAGE 


USIC I$ BERNHARD‘S HOBBY, 

AND FOR THE PAST 10 YEARS 
HE HAS SUNG WITH THE SAN 
FRANCISCO OPERA COMPANY 
As A RESIDENT ARTIST. 

AS DISPLAY DIRECTOR FOR JOSEPH 
MAGNIN, HE IS IN CHARGE OF 4 
STORES AT PRESENT, AND ANOTHER 
ONE TO BE ERECTED IN SACREMENTO 


THIS YEAR. 
ee: $- 


DISPLAY DIRECTOR 
JOSEPH MAGNIN STORES, 
SAN FRANCISCO 
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gel, New York. ... Space D, The Adler- 
ies Company, Chicago. . . . Space E, 
splay Equipment Corporation, New York. 
Space F, General Display Corporation, 
(:ncinnati ... Space G, L. J. Charrot Com- 
vy, New York. .. . Spaces H and I, and 
t intervening corner, The Greneker Cor- 
poration, New York, and Silvestri Art 
ianufacturing Company, Chicago. : 
Space J, Scheuer Manufacturing Company, 
} York. . . . Space K, Bliss Display 
Corporation, New York. ... Spaces L and 
M. W. M. Zeppen-Field Studios, Hollywood. 
Space N, Earl W. Gasthoff Company, 
Danville. 











Please make your hotel reservations 
now for the Houston Conference. Write 
Gus Burghard, reservation chairman, in 
care of Sakowitz Company, Houston, 
stating time of arrival and departure. 








Spaces O and P, Allied Display Materials, | 


Inc, New York. ... Space Q, Eve Brueser, | 
New York... . Space R. Rip Studio, New | 
York. ... Space S, Al Halverson, Inc., Los | 
Angeles.... Space T, A. Lutz, New York.... 
Space U, Decorative Plant Company, New 
York. ... Space V, Display Products Com- 
pany, St. Louis, and Carrata Mannequins, 
Los Angeles. . . . Spaces 1, 2, 3, 4 and 5, 


W. L. Stensgaard & Associates, Inc., Chi- 
cag .. Spaces 6, 7, 8, 9 and 10, Jas B. 
Williams Company, New York. . . . Space 
ll, Timbertone Decorative Company, New 
York. . . . Space 12, Fox Display Service, 
San Antonio. 

Space 13, Austin Displays, New York... . 
Space 14, Timely Service, New York. .. . 
Space 15, More Displays, Medtord, Ore. 
Space 16, Standard Fixture Company, Dallas. 

Space 17, Timely Service, New York. ... 
Space 18, American Fixture & Mfg. Com- 


pany, St. Louis. ... Space 19, Starkman Dis- 
s, Los Angeles. .. . Space 20, Southwest 
ture Company, Dallas. ... Space 21, W. 
Kk. Ribbon Corporation, New York. . . 

Space 22, Schack’s, Inc., Chicago. . . . Space 


23, Grant & Silvers, Los Angeles. 
Space 24, General Display Studios, Los 


\ngeles. .. . Space 25, Lynn Displays, New 
York. . . . Space 26, Maharam Fabric Cor- 
poration, New York. . . . Space 27, The 
labery Corporation, Los Angeles. ... Space 
28, Coy, Disbrow & Co., New York. 
Space 29, Sanford & Sanford, Chicago. .. . 
Space 30, Natural Creations, New York... . 
Space 31, Southern Importers & Exporters, 
Houston... . Space 32, Crystal Fixture Com- 
pany, Chicago. . . . Space 33, B. A. Jacobs 
pany, Los Angeles. . . . Space 33-A, 
Oltman’s, Omaha. . . . Space 34, Reyburn 
Manufacturing Company, Philadelphia. . . . 


35, Marshall FE. Moody Company. 


Display Service Formed 
By Dana O'Clare 


\ 
\ 


lisplay consultant service has been es- 
hed at 27 East 37th street, New York 
by Dana O’Clare under the name of 
©’Clare, Inc. For a number of years 
v director for Lord & Taylor, O’Clare 
een retained by that store in an ad- 
capacity. He recently was discharged 
the armed services after his return 
the European theatre. 






DISPLAY WORLD 


PRICE TICKETS 
For Every Display Purpose 


| - Now! More than ever, you need 
| price tickets with ‘“‘buy'’ appeal. 





AS $ lo) @) With your Store Name 
LOW . and any ass’t of prices 
AS 


PER 100___ imprinted. 


SEND FOR OUR COMPLETE CATALOG 


PHIL SENKER 


227 S. Fifth Street, Phila. 6, Pa. 











ee ee 


ITEM: for high style chapeaux..jevels... 


...Dickson-Maché's § 


"GILDED LILIES" 


Pe 
with 
at $30 ea...Available also | 


with horsehair wigs at $35 ea... 


Showroom...100 Charles Street in Manha 














BIRCH POLES 


e@ CEDAR POLES 
@ CEDAR SLABS 


JUNE MARKET WEEK | @ BIRCH BRANCHES 
e BIRD HOUSES 


DON’T MISS MOST COM- ti e@ RUSTIC DISPLAYS 
BIRCH DISPLAYS 
PREHENSIVE DISPLAY LINE SHOWN © RUSTIC FURNITURE 


SAVE TIME - DAILY LUNCH ON US 


DARLING DISPLAYS “Parkcraft” 


RUSTIC FURNITURE CO., Inc. 


Phone 68 Day— —Night 147 


47 W. 34TH » NEW YORK ° WILLIAMSTOWN, N. J. 
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ariGHt DENS 


Bunny head full-round papier-mache 
with perky lace collar, paws, construction 
board fence, sturdy wood base, grass- 
covered, wisteria vine 52” by 28” 


$20.50 complete 
Random suggestions: 
Giant wood clothespins in pastel 
or gingham finish 
Velvet-covered jewelry displayers> 
in varied designs 


DISPLAYMAKERS 


533 Hudson St., New York 14 








THE 2 WINNERS! 


IMMEDIATE DELIVERY 
INDISPENSABLE 


For Window or Store 


Ideal for Sweaters, Blouses, 
Dresses, Suits, Coats, etc. 
Made sturdy of four-ply papier 
mache with full bust and 
shoulder. Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 


No. 101, each $3.50 
No. I11, each 3.75 
Net F. O. B. Chicago 


THE FIXTURE MART, INC. 


314 W. JACKSON BLVD. CHICAGO 6, ILL. 
MANNEQUINS — DISPLAY FIXTURES — SHOW CASES 


OUR G32 SIXTY PAGE CATALOG IS FREE FOR THE ASKING 

















DISPLAYING MEN'S WEAR theme around which to plan a_= series of 
: events. July needs selling for occasions out 
[Continued from page 87] of doors, rather than sales and cut prices. 
now. Seeing is believing! Cause people to (July produces 5.9 per cent of the average 
want to go on vacations and travel because store’s total annual sales.) 
it creates the need tor more clothes of most \ugust, The Heat Is On.” Now is the 
all types. Mother’s day is May 12. (May — time to encourage buying summer clothes to 
produces 8&1 per cent of the average store’s replace those that begin looking shabby. 
total annual sales.) Sell ideas that are “cool.” Dramatize them 
June, “Father's Day.” This has become in a big way. (August produces 7.2. per 
an event of tremendous importance to sell cent of the average store's total annual 
ing. June 16 is Father’s day. Plan caretul sales.) 
lv a schedule of dramatic events. Here 1s September, “Back to School.” This pro- 
opportunity for humorous) showmanship. motion should begin late in August. Show- 
(June produces 7.3 per cent of the average manship is essential. Right after school 
store’s total annual sales.) opens begin major fall promotions. Visual- 
July, “Out of Doors.” This is a good — ize them on paper now. (September produces 


| 
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8.6 per cent of the average store total an- 
nual sales.) 

October, “Colorful Autumn.” Again more 
romance, more showmanship. Time ior 
heavier clothes, colorful ensembles, related 
selling. (October produces 9.4 per cent of 
the average store’s total annual sales.) 

November, “Thanks for Home.” Never 
before have we had the opportunity of be- 
ing so thankful for home. Dramatize it and 
promote related merchandising. November 
28 is Thanksgiving day. (November pro- 
duces 11.0 per cent of the average store's 
total annual sales.) 

December, “Christmas.” The profit month 
of the entire vear. Christmas promotion 
plans should be ready in July. Ideas are 
very essential in relationship to each gift 
classification related to the volume you want 
to do. Make every section of the store sell 
in December. (December produces 14.2 per 
cent of the average store's total annual 
sales.) 

P.S.—During 1946 keep your eve on intra- 
store television. 
Corning Glass Booklet 
Urges Mass Display 

An argument for the mass display of glass- 
ware is advanced in a booklet recently issued 
by Corning Glass Works, Corning, N. Y,, 
from which the following is quoted: 

“The success of your store, large or small, 
depends on your own efforts to make every 
square foot of display space earn a maximum 
yearly profit. That profit depends on two 
factors—margin of profit times rate of turn- 
over... . Profit to make a worthwhile return 
on your investment must turn over several 
times a year. Mass display of ‘Pyrex’ ware 
on a table or counter where customers can 
see it, feel it, pick it up and buy it, will 
sell many times more goods than a ‘museum’ 
type display which shows only one of each 
item of ‘Pyrex’ ware guarded in a glass 
showcase or back on the shelf. 

“This is not guesswork, either. Retailer 
after retailer using a mass display of ‘Pyrex’ 
ware reports turnover of from six to ten a 
vear. More than 25 years experience in 
thousands of stores has given us proof of the 
power of mass displays. Twelve typical and 
representative examples are illustrated in 
this book to help you.” 

Some of the examples quoted are: “Our 
‘Pyrex’ ware display is on tables in the 
center of our sales floor, covering 68 square 
feet. For many years we have enjoyed ver) 
fine sales of your product, but since using 
this mass display our sales have more than 
tripled”. . . . White Hardware Company, 
Wilkes-Barre, Pa. . .. “Since we set up a 
mass display we sell over 10 times as much 
‘Pyrex’ ware as before. Centrally located, it 
attracts the casual shoppers as well as the 
gift shoppers.” ... The Eagle Store, Harvey, 


Il. 


NYU to Conduct 
Display Survey 

Dr. Charles M. Edwards, dean of the 
School of Retailing, New York university, 
will meet soon with the advisory group 0! 
the National Retail Dry Goods Association 
to plan a study on the value of display. The 
NRDGA_ board of directors recently ap- 
proved a grant of “$3,000, more or less [0 
finance such a study. 
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offices of the firm— 


Blain Heads Display 
For Foley's 


Foley Brothers, Houston, has appointed | 


loseph Blain as display manager to replace 
Edward Rose, who has resigned in order to 


levote his full time to the task of serving as | 


general chairman for the Southern Display 
\ssociation’s Educational Conference and 


Exhibition in Houston in April. Blain was | 


iormerly in charge of display for Maas 
irothers, Tampa. 


New Paper Concern 
Opened by Menzin 
\rt in Papers is the name of a new com- 
pany formed by Harry Menzin, well known 
nthe display field, at 43 West 56th street, 
York City 19. Included in the line 
a number of metallic papers, tissue in 
rs, and novelty papers. 


Bloomingdale's 
\iter seven years with Bloomingdale’s, 
v York City, Howard K. Richmond has 
signed. He was director of visual presen- 
‘auion for the firm. No successor has been 
pointed by the store, nor has Richmond 
ulged his future plans. 
McCann Promoted 
By Sears 
h |. MeCann, who has been supervisor 
‘display for nine Sears, Roebuck & Co. 
‘ores in the Los Angeles area, has been 
moted and in future will make his head- 
with the firm's central offices in 
cago. Replacing him, trom Chicago, is 
Vaughn. 
Display Activities 
n Seattle 
vspaper strike tied up all the papers 
ithis area for six weeks, running through 
Me stmas season, which gave local dis- 
a splendid opportunity to prove the 


r any previous Christmas selling 
» reports R. W. Champion. 
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—Al| Parke, who recently joined L. A. Darling | 
Company, Bronson, Mich., as designer; he will | 
make his headquarters at the New York City | 


8 
| It’s Hertie in unbreakable Rub-mache. “ART I\ PAPERS” 
20 Different styles to suit every taste and purpose. \ 
HERTIE INC. 


visual merchandising; the stores | 
one bit in sales due to the loss of | 
r advertising, but actually went | 


ORIGINATORS AND MANUFACTURERS OF 43 W. 56TH ST. 
| RELIEF-DISPLAY-FORMS Near 5th Ave. 
| 345 West Broadway New York, N. Y. | 
| a | NEW YORK CITY 19 


Important Announcement 


Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's, Men's and Children's Models 


For Delivery in 


THREE WEEKS 


Or Less, If Necessary 





The quality and durability of our mannequins are well known throughout the 
trade, po our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


267 W. 7th ST. NEW YORK CITY 


THE FIXTURE MART, Inc. SHUR-NUFF DISPLAY MATERIALS 
314 W. Jackson Blvd., Chicago 600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 
ARCHWAY SUPPLY CO., 616-618 Arch St., Philadelphia, Pa. 
FLY & WALKER, 1520 Washington Ave., St. Louis, Mo. 

















FOR DISPLAY | 
OF 


cece | PAPIER MACH 


eCOATS mee eamakes 
esurw?rts NOVELTY PAPERS 


pe nen cnan WALL PAPERS 
e CHILDREN- —— vi ; 





WEAR 
0. 102—$2.85 DOILIES 


N 
IT’S S . 
METALLIC PAPERS 


RELIEF DISPLAY FORMS 
PRESENTED IN NEW TISSUE IN COLORS 


AWE » 


; AL FIBRE GLASS 
SNBREAKATE DispLAY MATE 


2 
It neither breaks nor chips 


ANGEL HAIR 
It is light and takes pins. 


Try it out and you will say: 
For outstanding relief-form display 

















Henry's CY, oF 


PLASTIC HANGERS 
for DISPLAY 


“We make the better Hanger 
For the better Merchant” 


12" Size 
"KIDDIE HANGER” 


14!/," Size 
"JUNIOR HANGER" 


THE BEST 
HANGERS 


MADE 17" Size 


“LADIES HANGER" 


A Hanger of Superior Quality 


Pioneer of Plastic Hangers 


“THE HANGER KING” ° 


HENRY HANGER CO. of AMERICA 
450 Seventh Ave. N. Y.1, Dept. DW 


YES 


We are making new models of 
the Line-O Sc ribe. 

We are successors to Line-O- 
Scribe, Inc.., formerly of Adrian, 
Mich. and Chicago. 

We | been del 

We have been delayed on every- 
thing used in machine manufac- 
turina. 

We have new type and supplies 
for your present Line-O-Scribe. 
We shall be glad to mail you 
literature soon. 


Line-O-Scribe 
MACHINES 


‘been printing 
signs for I5 years 


MADE BY 


THE MORGAN CO. 


3966 AVONDALE AVE., CHICAGO 41 
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The November issue which you sent us at 
our request for getting acquainted duly came 
to hand. The contents exceeded our expec- 
tations, which can not be otherwise for 
through five years German occupation we 
have not seen or heard anything new about 
advertising of show windows. We shall ap- 
preciate it very much if you will send us 
your DISPLAY WORLD like subscription. 
... We shall be pleased if we may receive 
issue Van Hardeveld, 


your regularly.—G. 


Doetinchem, Holland. 


In reading the article on mannequins and 
forms in the January 
mentioned us along with others who have 
developed new things in the mannequin field. 
We wish to thank you for this consideration. 
“Wolf & Vine, Los 


Angeles, has brought out a group of figures 


issue, we note you 


However, you state: 
with plastic finish, and several other firms 
have either done the same or are developing 
this treatment at the present time.” Now 
this statement will bear correction ... as 
our mannequin is not a plastic finish and 
can not be classed with any other method 
that several other manufacturers are using. 

If you will kindly refer to our advertise- 
ment in your September issue, we clearly 
state: “All Plastic,” and not plastic finish. 
To the best of our other 
manufacturer of mannequins produces an all 
plastic mannequin We do not wish to 
appear overly touchy on the subject, but we 
thousands of dollars de- 
veloping the all plastic mannequin and when 


knowledge no 


have spent many 
we have an opinion expressed by an expert 
in the display field we certainly expect that 
opinion to reflect a true statement of ma- 
terial involved in the manufacture.—M. A. 
Wolf, Wolf & Vine, Los -Angeles. 


Please note me for one year subscription 
for DISPLAY WORLD. 
scription cost [I will 
peasant cardigan; 
bought by any American officer who could 
get one. You may perhaps be interested to 
hear that American troops in a number of 
about 2,000 men have been stationed in this 
town from June until their departure a few 
The balance of $11 (the cardi- 
gan is $15) you will kindly hand over to a 
tobacconist asking him to send me cig 


To cover the sub- 
hand-knitted 
cardigans 


send a 


these were 


weeks ago. 


rettes 


1 
scarce here. I sup- 


as these are still very 
pose that the cigarettes preferably are sent 
as a gift—H. J. 
many 


Rostock, Drammen, Ger- 


In the attached package you will find two 
photographs of recent windows of the T. E. 
Ahern Company. It had our policy 
in pre-war vears to have a special window 
during the week between Christmas and 
New Year; usually these were on a formal 
wear theme, but due to the fact that our 
formal stock was exceptionally low. this 


been 
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year we decided to use a different theme 
(Swords into plowshares and the returned 
soldier. .. . Ed.) 

The settings were the work of Frankliy 
W. Pautz, display manager, and myself 
Pautz, an Air Corps veteran, was dis. 
charged about a year ago and I recently re. 
turned from 15 months in the Pacific a; 
printer on a hospital ship. These windows 
represent our first collaboration and _ the 
favorable comments they evoked were ver 
gratifying. 

Evenings at home spent leisurely thumb- 
ing through old and new copies of DIS. 
PLAY WORLD really help to get a felloy 
back into the swing of things. I wouldn't 
be without it....M. W. Remo, advertising 
manager, T. E. Ahern Company, Fond dy 


Lac, Wis. 


We received your latest DISPLAY 
WORLD with much enthusiasm. It. cer- 
tainly is a fine issue and it reflects all our 
hopes for a bigger and better display year 
to come.—M. Ruderman, Kaplan Products & 
Textiles, Inc.. New York City. 


The article published in the January DIS- 
PLAY WORLD by AI Bliss is excellent 
and correct in everything he writes. As a 
former licensed, trained instructor in several 
New York City display schools I feel that 
I am qualified to speak. 

The method that I used was to advance 
each student according to ability. A student 
with art training was apt to progress more 
rapidly than one without it. This does not 
mean that he could not become a qualified 
displayman without art training. 

A department store displayman is quite 
different than a specialty store displayman 
Specialty store display is difficult and more 
exacting than the type used in department 
stores. It’s finger dexterity that counts the 
most. 

A good art appreciation course for thos 
without art training helps a great deal 1 
specialty store display. A larger percentage 
of students without art training completed 
their display courses than those with art 
training, though of course those with art 
training usually qualified for greater re- 
sponsibility in display work. 

If there is any way I can help any display 
school over the rough spots, don’t hesitate 
to write me. I would like to see more 0! 
them.—Samuel H. Rodvien, New York City 


Regarding the article in the January DIS- 
PLAY WORLD by W. L. Wardrip on tele- 
vision, let me say “Amen!” That has been 
my doctrine for lo! these many years, and 
plenty of the fellows will agree with me 
that the cart is, and has been, before the 
horse in display.—E. L. Westbrook, Webb's 
City, Inc., St. Petersburg, Fla. 


Just received my January copy of DIS- 
PLAY WORLD and on the “Display . . . 0" 
and Off the Record” page I see a picture o! 
my good friend James S. O'Shaughnessy, 0! 
Monroe, La. “Jimmie” and I corresponded 
quite regularly while he was overseas We 
had a lot to write about since both of us are 
in the display field. 

Unfortunately, my purse was stolen some 
time ago in which I had my address book 
with Jim’s address in it, and so I had to 
quit writing to him. I hope he sees thts 
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it theme ME lette) in DISPLAY WORLD so he will 


| 
returned |e lear), my reason for not writing, and that he | 
will -esume our friendly correspondence in | y s ° . 
Frankliy (the “tates —Elaine Young, Ellison’s, Minot, | ndividualize 
| myself. 9B N. Pick. 
was dis- cas 
‘ently re- [ .ant to compliment you on the splendid YOUR GARMENTS 


acific as JB issue of DISPLAY WORLD for January. 
windows @ [t's nowsy and-just chock-full of items that 
and the | would appeal to all displaymen.—Clement 
vere very Ie Kieffer, Jr., The Kleinhans Company, Buf- 


with this DRAMATIC 


MANNEQUIN 


y thumb- = 
of DIS. Congratulations! I think the cover on 


a fellow our January issue is wonderful. Please - RAM E 

wouldn't MB keep it up. The magazine now looks like the 

lvertising lignitied medium it should be. I think it Made of papier-mache strongly reinforced 
Fond dn vould look well on any executive's desk. | with wood. Mitered corners fastened with 


wing nuts and covered with papier-mache 
ornaments. Standard finish white and gold 
antique, or to your order. Outside meas- 


xpect to see this in the foyer rooms of ad- 
vertising agencies and manufacturers’ ot- 





ISPLAY & tices er I'm tickled to death. Again end urements—7 Ft. high, 4 Ft. wide. Frame is 
It cer- J gratulations to you and your board for this 8" wide and 314" thick. Shipped ready to 

s all our mportant innovation. — Albert Bliss, Bliss ossembie. 

play year Display Corporation, New York City 


Frame complete with corner ornaments 


$52.00 each 


roducts & aaa 
Your very excellent display publication 


as proved of great value to this company . 
Frame without corner ornaments 

















ary DIS- ver a period of yvears, and it is most inter- 
excellent [esting to see the display trends and ideas in $44.00 each 
es. Asa ur country, many of which have proved of where other sizes are desired, frame is $2.00 
in several great use to us.—M. N. Wallace, manager, per foot. Corner ornaments $8.00 per set 
feel that H.& J. Court, Ltd., Hamilton, New Zealand. of 4. 
— : Write for our Mannequin Circular 
. advance Yesterday I received my January DIS; 
A student LAY WORLD and yesterday (imagine my HECHT FIXTURE co 
‘ess more grin) I lost it. I had just barely skimmed “4 
does not @ through it on the subway, making notes of 212 S. Franklin St. Chicago 6, Ill. 
qualified rticles and ads I would go back to for more 
tailed reference. It is such an important 
is quite sue and contains so much of interest to me 
splayman that | am asking you herewith to please | 
and more mail me another copy and set my subscrip- | 
epartment JJ tion back one month.—Samuel Rosen, Bronx, | 
ounts the N.Y | 


for thos | received my copy of the January issue | MOT! iE ee ee e 


t deal i DISPLAY WORLD yesterday afternoon | 

ercentag | was very pleased with the new appear- | 

completed eof the cover. It looks very modern and 

with ar keeping with the leading display maga- | 

with art ne. The contents are full of good read- | and 

eater re- g, too.—G. Edward Bedinger, Pan Ameri- | 
\irways System, Miami. 

iy display eens 

t hesitate | hope 1946 will be a bell-ringer for you 

» more ol | tor DISPLAY WORLD. The book is | * 

York City ttainly doing a splendid job of covering its | MO RE 
'—particularly during the vears under “Ss Ss 





rary DIS- r editorship.—Harve Ferrill, Harve Fer- 
_- ned & Co., Chicago. 
las Deen 


sars, and \\ . 
rears, Ne have been enthusiastic subscribers to 
with me 


, r magazine for many years and wish to 
> » tne oe ° ° « a e 
. _ bb’ snowledge the inspiration and useful guid- 
; eDD > 


Yes, more and more “NAT-MAT” cardboards and “HI-ART” 


I}lustration boards are being produced day after day, to shorten 


the gap between supply and demand. 





€ which it has provided.—FE. S. Falk, dis- 
department, Hoyt Hardware, Ltd., Leth- 
9 A « « ’ 4 “9 4 r . . Ny a 7” oe 2 9 
ie , Atete, Cae | Keep on asking for “NAT-MAT” cardboards and “HI-ART 
ie On i omesaenen | Illustration boards thru your authorized dealer. 
ay : Ts about time! Congratulations on your | 
picture 0” cover design, and good luck.—Robert B. | 


ICS yt »* ° . . “4° 
hnessy, | Bishop Publishing Company, Chi- 


responded | NATIONAL CARD, MAT & BOARD Co. 


/of us are Ty have back copies of DISPLAY MANUFACTURERS 

URL|) available we would be glad to get | 
olen some §' dll three or four years back. | 4318-36 CARROLL AVE., CHICAGO 24, se >} 
ress book ‘dys M. Bright, Randall Hatchery, Enid, 


[ had to Bla tack copies of DISPLAY WORLD | ALLIED MILLS — LOS ANGELES, CALIF. — PETERBORO, ONT., CAN. 


vailable. . . . Ed.) 


sees this 
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Opportunity Exchange 











CUSTOM-BUILT 
CHRISTMAS DISPLAY UNITS 


Horses and Sleighs 


Used last Christmas as ledge displays, creating 
much favorable comment 


Made to order, quality construction, 
and in excellent condition 


$125.00 per set 


Freight not included 
Subject to prior sale 


G. L. HEIDT, Display Manager 


CROWLEY, MILNER & COMPANY 


DETROIT 26, MICH. 


FOR SALE | 
| 


Successful Jobbers Display 
House in New Jersey; has 
two salesmen on_ road; 


owner has other interest. 


Address “H. B.”’ 
care DISPLAY WORLD 








EXPERIENCED 
WINDOW TRIMMER 
AND SHOW CARD 
WRITER WANTED 


Will pay good salary 


GRABER’S STORE | 
Paragould, Arkansas 

















WANTED 
DISPLAY MATERIAL JOBBERS 


Something entirely new in Display field, very extensive line. Just shown 
to New York display trade with sensational results 
Interested parties write stating show-room facilities, men traveling. 


territory covere d. etc 


Address “E. M.”’ 


Care DISPLAY WORLD 


DISPLAYMAN WANTED | 


Leading Kansas City Department 
Store has important opening — for 
progressive and experienced display 
man. State references and earnings 


desired. 


Address “A. A.” 


Care DISPLAY WORLD 














WANTED SALESMAN 


JOBBERS AND SALESMEN 
rO CARRY OUR LINE OF 
BABY MANNEQUINS AND 
OTHER DISPLAY ITEMS 
HIGH COMMISSIONS 


In the window display line for 
30 years’ wants to make contact 
with reliable manufacturing con- 


cern tor New England territory 


Address ““M. W. M.”’ Address “S. F.” 


Care DISPLAY WORLD Care DISPLAY WORLD 











BRAZIL 


Reliable Brazilian organization being 1 
terested in display materials wishes to 
contact with manufacturers or exporters 
Best references. 
Please write to 
INTER COMERCIAL e 
INDUSTRIAL LTDA. | 


Caixa Postal 52 


Sao Paulo, Brazil 














a il 

—— aoa 
Position Wanted—As Combination Man—!?!sPi#° 
with managerial duties, department, or spect 
ized Men's Store, Sales, Advertising, Uuy!ns 
Promotional Work, or general operatl n Ove 
0 years successful quality experience. ei 


able, initiative, progressive, clean habit 
\ddress 





est larried Prefer smaller city. - Mo 
MR. L., 7065 Florence Place, St. Louis 20, ™° 
———— it 
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SALESMEN WANTED 


ALL TERRITORIES 
Brand New Line of 
Display Materials. 
so line 6f beautiful, entirely new 
and different display units. 


Address ‘*W. M.’’ 
Care DISPLAY WORLD 








EXPERIENCED MAN 
WANTED 


Steady employment for man experienced 
airbrush and other art production work 
for large display house located in Pitts- 
burgh, Pa. Rate, $1.50 per hour. 


Address “BOX G. D.” 
Care DISPLAY WORLD 


Stating experience and reretences. 











puniien Wanted—By experienced Displayman 


e of developing attractive and artistic 

lows, specializing in papier mache, paper 

ilpture and plaster casting; also sign writing 

| fashion illustration. World War II Veteran 

vi ears of experience in finer specialty shop 
References. 


Address “M. F.” Care DISPLAY WORLD 

















FOR RESALE 


STAPLES-SMITH PAPIER MACHE FIGURES 


Were used in our Christmas Windows with 
Wonderful Success 


24 ADULT FIGURES 

16 CHILDREN FIGURES 

3 DOGS 

| CAT 

| SLEIGH 

| HORSE 

5 OIL LAMPS, 414. FEET HIGH 


Pictures sent on request. A GOOD BUY. 
We will Sacrifice. All or none Basis. 


Contact: Emory Sharp . . . Director Visual Promotion 


L. 8. Ayres & Co. 


INDIANAPOLIS INDIANA 











Wanted Representative—Newly organized com- 
esires representation in the Pacific North- 
all types of nee? products. Have 
echanical displays of many varied types 

k for rental, 


ACTION DISPLAYS INC. 








al hor 
ddre 
uis 20, Mo 





213 S. W. Ash Street Portland 4, Oregon 








SALESMAN 


| lo sell a most complete line of dis- 
| play materials, fabrics, and fixtures 
| in a well established territory, com- 
rising Virginia, North and South 
Carolina. Splendid opportunity for 
| producer. 


Address “‘P. P.”’ 


Care DISPLAY WORLD 













Display Directorship Wanted MANUFACTURER 


With high grade specialty shop or junior de 


partment store, demanding quality wor:man W A N | S 


psinale in windows and interior units. 


Acceptable position must offer, complete free 1 | SOURCE OF CUT RAFFIA 


pg in every shase ot saath ae pe op 


ie budget. . FOR GRASS. 


Prefer one man job or most, a single assistant. 
Can begin and build props and backgrounds if J 
you are properly equipped. Can Use Large Quantity. 
My general style—Simplicity without severity. 


Am 38, married, one child. 


Prefer Minneapolis area, but will go anywhere. Address a F Tag 
Address “F. L.” Care DISPLAY WORLD 


Care DISPLAY WORLD | 



























CORRESPONDENCE INSTRUCTION—In Win- 




















WANTED 
TO MANUFACTURE 
DISPLAY EQUIPMENT 
| WOOD OR METAL. 
DESIGNING, MODELS, 
| OR PRODUCTION. 


| \ddress “BOX O. D.” 
| Care DISPLAY WORLD 
| 









dow Display, Advertising and Card Writing. WANTED 
In continuous operation for nearly 40 years with 7 = ; 
over 20,000 graduates in nearly every country in Displayman and Sign Writer. Send full 
the world. New graphic instruction and new aan 4 
short courses now available at special prices. details to Max P. Heavenrich. Heaven- 
Write for catalog. THE KOESTER SCHOOL, eer , er 
300 W. Adams St., Chicago, Ill. rich’s, Saginaw, Michigan. 

FOR SALE Position Wanted—Display Executive’ experi 
Well established and successful display enced all phases major dept. store and specialty 


shop windows, interior, departmental planning. 


business in the East. Excellent oppor- High style work in clothing, accessories. Thor- 




















tunity. Illness necessitates this action. ough knowledge home furnishings and “period” 
displays. College degree, fine arts. Know de- 
Address bil ? D.” sign, construction, shop work. Employed. 
Care DISPLAY WORLD Address “C. J.” Care DISPLAY WORLD 
Home Study 





“LESSONS IN WINDOW DISPLAY” ADDITIONAL OPPORTUNITY 
A low priced, practical and up-to-date course 


covering all phases of the subject. Of value to EXCHANGE ADVERTISEMENTS 


the experienced trimmer as well as the begin- 


ner. Over 500 pages with 1,000 sketches to show ON PAGE 100 


you how. Write for circulars. 
WILL H. BATES, Box 101, Ellsworth, II. 
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Position Wanted — Recently Honorably Dis 
charged Displayman desires position where in 
Prefer city of 50,000 


and Mid-West. 12 years Retail experience, 2 


dividual work is possible. 


years in Chicago. Fine References. 


Address “BOX R.A.R.” Care DISPLAY WORLD 








SALESMEN WANTED 
for attractive and well made 
Lt cigtaz PiziTw@eR iS 


TRANSPLASTICS FABRICATING CO. 
295 Huntington Ave., Boston 15, Mass. 








Position Wanted—Fashion type Display and Ad 


vertising Manager now 


in Windows, 


available. Experienced 


Interior, Prop Design and Build 


ing. Excellent references. Window photos on 
request 
Address “G, E.” Care DISPLAY WORLD 








DISPLAY MANAGER 


experienced on Ready-to- 
and lingerie.. Must be 
capable oi supervising displays in 18 
stores in Chicago area. Chain store ex- 
perience preferred. Position pays excellent 
salary and gives fine opportunity for en- 
tire chain supervision. Give full particu- 
lars in first letter regarding age, 
experience, ete. Write J. Ellison 


c/o THREE SISTERS 
26 S. State Street Chicago, Ill. 


Thoroughly 
wear, sportswear 


salary, 











Interesting Meeting 
For Chicago Club 


Members of the Chicago Display Club 
met the evening of February 13 at the Mor 
rison hotel. Several features made up the 


program, including a demonstration of paper 
artist-sculptor: 

noted 
display 


sculpture by Richard Rush, 


a number of feats of magic by a 
magician, and a discussion of the 
club’s part in the 
campaign Several pairs of 
given away as door prizes. 


Syracuse Display Firm 
Changes Name 


Formerly known 
Service in Syracuse, N. Y., 


“now operated at 204 South State 
that city by E. J. Merriam. 
display manufacturers are 
sented in the lines carried, and 


street 
leading 
with three salesmen, is covering 
York state and part of Pennsylvania 
territory. 


Seamon Now With 

Dazian's, Inc. 
Formerly sales manager of 

ciates, Inc., Henry L. 


in order to become assistant. to 
president ot 


theatrical and 


Feinberg, 
York City 
house 


display 


torthcoming Red Cross 
nylons were 


as Windo-Cratt Display 
Merriam Display 
Supply Studio is the name of the company 
in 
A number of 
repre 

Merriam, 
all of New 


as his 


Frank Asso- 
Seamon has resigned 
George 
Dazian's, Inc., New 
fabric 
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There at so many 
this new series WE could not show them 
here. W rite today for the foldet showing 
ace yout orders ¢4t y- 8 Above is ‘lustrated one of the new § 
; some- highly stvied heads. The finish and decoration are 
extraordinaril) fine fot the invesement. 
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BIG HELPB: 


FOR SIGN AND DISPLAY MEBs 


paict ust 


Lhd 
Gentlemen: 


play Guide. 


Name 





THE SHERWIN-WILLA 


Graphic Art : 


101 PROSPECT AVENUE « 
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